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Since  their  marriage  she  has  bought 
a  hundred  million  dollars’  worth  of 
furniture  and  household  goods,  and  she 
continues  to  buy  each  year  at  an  increas- 
rate. 

The  kitchen,  though,  is  Henrietta’s 
special  domain.  This  afternoon  she 
bought  a  $20,000  loaf  of  bread,  a 
$100,000  steak,  $20,000  worth  of  coffee, 
and  other  things  in  proportion. 

Tillie,  the  highest-priced  maid  in 
America  (five  million  dollars  a  year), 
will  serve  the  simple  $400,000  dinner 
for  the  family. 

The  milk  they  will  use  this  year,  if 
turned  into  sea  water,  would  float  a 
battleship. 

And  as  for  clothes!  Henrietta  spends 


over  twelve  million  dollars  a  year  in 
feminine  adornment — and  the  dry 
goods  and  department  stores  have  cer¬ 
tainly  made  a  science  of  getting  that 
twelve. 

They  buy  more  space  in  The  Daily 
News  six  days  a  week  ( by  over  a  million 
lines  a  year)  than  they  buy  in  any  other 
(Chicago  newspaper  in  seven  days. 

The  makers  of  pianos  and  talking  ma¬ 
chines  also  know  how  to  get  their  share 
of  Henrietta’s  money.  They  buy  more 
space  in  The  Chicago  Daily  News  six 
days  a  week  than  they  buy  in  any  other 
Chicago  newspaper  in  seven  days. 

If  a  new  firm  wants  Henrietta’s  trade, 
the  way  is  easy:  Follow  the  example  of 
the  firms  that  are  getting  it  now. 


This  is  Henrietta  Chicago  (nee  Newyork),  the 
sum  of  all  the  women  readers  of  The  Chicago 
Daily  News,  and  Henry  K.  Chicago’s  Wife. 
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WIRE  RATES  CUT  US  TWO 

PoMal  Telegraph  Company  Redures 

Night  Press  Tolls  One-Half  —  May 

Presage  General  Rale  War — Newspaper 

Readers  Will  Benefit  Greatly — No 

W.  U.  Action  Yet— But - ^ — . 

Newspapers  everywhere  were  naturally 
very  decidedly  interested  in  the  notifica¬ 
tion  issued  on  Sunday  last  by  the  Postal 
Telegraph  (\nnpnny  that,  beginning  the 
following  day  (.Monday.  Aug.  2),  that 
company  would  make  a  .”>(>  i)er  cent,  re¬ 
duction  in  the  leased  line  rate  to  the  pn's.s 
at  night  throughout  the  country. 

This  means  a  reduction  from  .fill  per 
mile  per  year  (for  press  associations)  to 
ft),  and  from  fit)  |)er  mile  i)er  year  (for 
individual  newspapers)  to  f.j.  Under 
this  new  rate  a  newspajter  having  a 
leased  Postal  wire  between  New  York  and 
Chicago  would  save  approximately  fo.OtH) 
a  year  on  the  lease  cost.  The  cut  means, 
in  a  general  way,  tens  of  thousands  of 
dollars’  savings  to  newspajH'rs  and  press 
associations  of  America.  It  is  e.stiniated 
that  the  reduction  will  affect  upward  of 
7r>.000  miles  of  wire,  although  the  e.vact 
figure  is  problematical  because  many 
wires  used  at  night  for  press  purposes  are 
used  for  commercial  mes.sage8  in  the  day¬ 
time. 

Vice-)) resident  .\dams,  of  the  Postal,  is 
•pioted  by  the  New  York  Sun  as  stating 
that  the  company’s  purpose  in  'making  the 
cut  was  to  enable  morning  new8pai)ers 
outside  of  New  Y'ork  to  publish  a  fuller 
telegraphic  news  service. 

“We  realize,’’  he  said,  “that  there  are  a 
great  many  excellent  newspapers  in  cities 
of  large  population  that  would  be  glad  to 
publish  more  telegraphic  news  if  they 
could  manage  it. 

“Now,  instead  of  a  'pony  service’  of 
seldom  more  than  .'HH)  to  l,(3(IO  words  on 
even  a  big  story,  they  can  use  several 
thousand  and  they  can  publish  a  great 
many  despatches  that  they  could  not  have 
piibli8he<l  at  all  before  our  reduction.” 

Simultaneously  with  the  announced  re¬ 
duction — -the  first  time  in  thirty-five  years 
that  the  leased  wiie  rate  has  been  changed 
— the  Postal  comi)any  is  extending  con¬ 
siderably  its  telephone  service,  which  has 
l)een  in  operation  for  three  years  between 
San  Francisco,  Salt  Lake  City  and  Los 
.Yngeles. 

These  telephone  lines  are  now  being 
connected  with  lines  from  Portland.  Ore., 
to  Spokane,  Wash.,  from  St.  Ismis  to 
Cairo,  111.,  and  Memphis.  Tenn.,  and  are 
lieing  extended  widely  through  .Vlabama 
and  Georgia  and  (Jhio  and  Indiana.  The 
Postal  company  has  practically  comi)leted 
arrangements  so  that  wherever  its  tele¬ 
graph  wires  run  its  telephonic  connections 
may  follow.  The  Postal  rate  is  based 
upon  a  five-minute  conversation  instead  of 
three  minutes. 

It  is  believed  in  many  quarters  that  the 
Postal’s  act  marks  a  fundamental  change 
in  the  compan.v’s  policy — a  sort  of  first 
step,  as  it  were.  In  the  last  year  the 
company  has  not  l)een  known  as  aggres¬ 
sive  in  obtaining  leasecl  wire  business. 
In  October  of  1014  it  was  announced  that 
the  comitany  would  give  up  this  variety 
of  business  with  private  concerns,  re¬ 
ferring  specifically  to  brokers.  Critics  of 
the  company  charged  at  an  Interstate 
Commerce  Commission  hearing  in  April 
at  the  Hotel  Breslin  that  the  company  had 
not  given  up  all  of  its  business  of  leasing 
wires  to  business  houses.  It  was  com¬ 
monly  understood  ^lat  oflBcials  of  the 
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Postal  were  willing  to  have  the  Interstate 
Commerce  (’ommission  make  a  ruling 
against  leased  wires  to  business  hous*‘s. 
This,  however,  would  not  have  affected  the 
news|)aper  wires,  it  was  said. 

While  the  Western  Union  has  a  ma¬ 
jority  of  the  newspa|>er  leased  wire  busi¬ 
ness  of  the  United  States,  the  Postal’s 
new  order  means  a  benefit  to  scores  of  big 
newsj)apers.  It  is  also  taken  to  mean 
that  the  Postal  has  begun  a  rate  war  on 
the  IVestern  Union  in  an  effort  to  win 
over  a  larger  jtart  of  the  press  leased  wire 
business. 

The  .Yssociated  Press  has  28.()()0  miles 
of  leased  wires,  of  which  4.000  miles  are 
leased  from  the  Postal.  The  great  gainers 
by  the  reduction  will  be  the  big  morning 
news|)apers  which  maintain  leased  wires 
from  Washington  and  New  York,  from 
State  capitals,  and  from  other  news 
centers. 

The  universal  comment  made  by  news- 
pa  iiers  throughout  the  country  is  that  the 
't)enefit  will  be  greatest  to  new8pa))er 
readers.  Quite  evidently  the  new8pa|)ers 
mean  to  si>end  just  as  much  money  for 
telegraph  tolls  as  before — if  not  slightly 
more,  indeed ;  while  in  return  for  their 
outlay  they  will  get  a  much  greater  vol¬ 
ume  of  live  news,  at  which  the  readers 
will  rejoice. 


Charles  S.  Diehl,  editor  of  the  San 
.\ntonio  (Tex.)  Light,  says: 

■’It  is  only  to  be  regretted  that  the  new 
tiites  do  not  apjjly  to  «lay  messages  as 
well.  The  evening  papers  of  America 
now  largely  exceed  in  number  the  total  of 
morning  news])apers  and  handle  a  very 
much  larger  total  volume  of  press  des¬ 
patches.  The  disparity  between  the  new 
night  rates  and  the  present  day  rates  for 
pie.ss  messages  is  too  great.’’ 

Western  Union  officials  have  as  yet 
taken  no  action  i-egarding  the  Postal's 
cut.  and  have  decline<l  to  make  any  com¬ 
ment.  No  doubt  there  will  be  “something 
doing”  before  long,  however. 

LAWRENCE  OUT  OF  EXAMINER 

W'illiani  Randolph  Hears!  Elected  Presi¬ 
dent  of  the  Chicago  Examiner  Company. 

.\t  a  meeting  »)n  Ttiesday  of  the  stock¬ 
holders  of  the  Illinois  Publishing  and 
l*rinting  Company,  publishers  of  the 
Chicago  Examiner,  Mr.  W.  R.  Hearst  was 
•■lected  president  in  place  of  .Andrew  M. 
I^iwrence.  This  means,  as  intimated  in 
The  Edi’tob  and  Ptbi-isheb  of  .July  10, 
that  Mr.  Lawrence  is  no  longer  manager 
of  the  Examiner. 


BIG  “COMICS”  IN  COURT 

“Mult  and  Jeff,”  .\lias  “Bud”  Fi.»her,  In¬ 
volved  In  a  Legal  Battle  with  the  .New 

York  .4meriran  Latest  '  from  the 

Trenches,  Illuminated  by  a  Cartoon  by 

Starrett. 

It  was  brought  out  iii  the  iujuiictioii 
proceedings  this  week  iK-fore  .Mr.  -lU'tice 
We<‘ks,  in  Part  1  of  the  Su|)reme  (  ourt 
for  New  York  County,  that  "Bud”  Fisher, 
the  creator  of  tin-  comic  cliaractcrs 
".Mutt”  and  ’’.letr,”  is  under  contract  for 
(he  largest  salary  ever  jiaid  to  a  -.o- 
called  "comic  artist,'’  namely,  a  mini¬ 
mum  of  .$1()(KI  a  week. 

I’aiiihritlge  Colby,  of  counsel  for  the 
.Star  Company  (publisher  of  tlie  New 
Yor1<  .-tmerican)  admitted  tliat  Kisher 
has  l)eeu  drawing  a  salary  of  .S:t()()  per 
week  for  the  iiewspaiHT  rights  cxi-lu'ive 
of  lK)ok  and  draumtic  rights,  and  that 
the  Star  (  ompaiiy  lias  realized  .•sl.bTU 
gross  weekly  from  the  feature. 

.Mr.  Colby  pointed  out  to  the  loiirt 
tliat  the  Star  company  had  made  the 
feature  popular  through  the  expenditure 
of  a  large  sum  of  money  for  promotion 
ami  by  placing  hack  of  it  the  great 
power  and  force  and  piesligc  of  a  )ia- 
t  ion- wide  organization.  He  explained 
that  Fisher  had  been  ciHidled.  pampered 
and  spoiled;  that  the  Star  company  cre¬ 
ated  the  “.Mutt  and  .leff”  comic  strips, 
and  asked  that  the  Star’s  rights  be  pro¬ 
tected  and  that  Fisher  be  enjoined. 
Kislier’s  contract  with  the  Star  company 
expires  on  Sunday,  August  8 — tomorrow. 

Clia.s.  E.  Kelley,  of  counsel  for  Harry 
C.  Fisher  anil  the  Wheeler  syndicate,  in¬ 
formed  the  court  that  Fislier  had  de- 
cliiuHl  a  salary  of  .$.")(),((()0  a  year  to  ac- 
ce|)t  the  contract  with  the  Wheeler  com¬ 
pany,  wliicli  provides  an  intei'est  of  75 
|)er  cent,  in  all  sales  of  the  feature  to 
iicwsjiapers  and  a  guarantee  of  .SI.OOO 
per  week. 

Mr.  Kelley  empliaaize<l  the  fact  that 
the  Wheeler  syndicate  bad  already  sold 
the  feature  comic  strip  to  over  8(1  papers, 
which  aie  under  contract  to  pay  .'i!H( ).()()() 
the  first  year:  and  many  ]iaj>ers  liave 
contracted  for  the  service  for  a  term  of 
years,  so  that  the  syndicate  has  bona 
fide  contracts  with  newspapers  for  over 
!!::{(K).(MH). 

It  was  liorne  in  upon  the  court  that 
the  New  Y'ork  World  lias  agreed  to  jmy 
.■ii.'lOO  jier  week,  and  a  Boston  paper  will 
[lay  .$200  per  week. 

The  litigation  was  somewliat  involved. 
The  Star  company  sought  to  restrain 
the  Wheeler  syndicate  and  Fislier  as 
follows: 

1.  From  In  any  way  using  the  name 
"Mutt  and  Jeff.” 

2.  From  advertising  or  offering  for  sale 
or  selling  any  comic  strips,  or  sections, 
under  the  name  and  title  “Mutt  and  Jeff,” 
or  embodying  or  depicting  the  figures 
“Mutt  and  Jeff”  in  comic  strips  or  sec¬ 
tions. 

3.  From  conspiring  or  confederating 
with  any  of  its  employees  or  workmen 
with  a  view  to  the  making  and  execution 
of  any  sketches  or  representations  of  the 
characters  “Mutt  and  Jeff.”  or  of  comic 
strips  so  designated  and  embodying  said 
characters. 

4.  From  in  any  manner  unlawfully  in¬ 
terfering  with  plaintiff's  business,  or  in¬ 
fringing  plaintiff's  trademark  or  trade 
name  “Mutt  and  Jeff”  as  such,  and  as  a 
designation  or  description  of  the  comic 
characters  or  figures  “Mutt  and  Jeff” 
cKuistituting  the  subject  matter  of  the 
comic  strip  or  section  known  and  de¬ 
scribed  as  “Mutt  and  Jeff." 

Mr.  .Justice  Weeks  denied  all  these 
recpiests  except  that  pending  his  final 
decision  in  the  matter  he  issued  a  re¬ 
straining  order  preventing  the  Wheeler 
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bynilicate  from  using  the  title  “Mutt  and 
Jeff"  as  such. 

(.11  Tlmrsilay  morning  Mr.  Fisher  and 
the  Wlie«‘ler  syndicate  souglit  to  enjoin 
the  Star  company  as  follows: 

1.  From  using  the  title  “Mutt  and  Jeff" 
in  any  way. 

2.  From  using  the  word  “Mutt"  or  the 
word  “Jeff”  in  any  way. 

3.  From  having  any  other  artist  draw 
cartoons  in  imitation  ot  Mi-.  Fisher’s 
“Mutt  and  Jeff”  cartoons. 

In  the  argument  it  was  shown  that 
the  .“star  coinpaiiy  had  issued  a  comic 
for  Sunday.  .August  8,  that  contained 
a  page  ".Mutt  and  .Feff’’  comic  in  which 
the  following  title  appeared: 

“Mutt  and  Jeff:  .Mutt  Wanteil  Some¬ 
thing  Handed  to  Him  and  He  (iot  It.” 

The  .liidge  was  informed  that  the 
work  had  Ikmui  done  hy  another  artist 
and  that  Fisher's  characters  had  lieen 
reproduceil  without  his  itei mission. 

The  judge  granted  the  relief  sought 
and  issueil  an  order  restraining  the  de¬ 
fendant  from  circulating  the  so-called 
“Mutt  and  .leff’’  comic  and  continuing 
the  injunction  until  midnight  of  Sun¬ 
day,  -August  8. 

M  the  time  of  going  to  press  there 
was  lieing  held,  in  the  judge's  chamhers, 
a  conference  of  the  jiartii-s  in  interest. 

It  is  understood  that  counsel  for 
Wheeler  and  Fisher  are  also  seeking  to 
enjoin  the  (lublishers  of  papers  in  Hoston 
and  (  hicago  from  using  the  “Mutt  and 
.Jeff"  comic. 

To  a  reporter  for  Tiik  Kiiitok  .\M)  l*fn- 
I  ishkh  .Mr.  Fisher  said: 

“1  have  not  drawn  anything  as  yet 
for  Wheeler,  hut  1  have  aliout  decided 
that  the  title  of  Wheeler's  first  strip 
will  lie.  ‘Well,  Well!  Ixtok  Who's  Here! 
“Mutf  himself  and  his  side  kick  "Jeff.” 
Hy  Hud  Fisher.’ 

"The  first  ‘Mutt’  comic  appeared  in 
the  .San  Fraiiciseo  Chronicle  Novemher 
15.  l!HI7.  I  copyrighted  the  first  comics 
on  Decemlier  H(.  11  and  12.  1907,  and 
entered  the  employ  of  the  San  Francisco 
F^xaminer  on  Decemlier  11.  1907.  I  came 
to  Xew  York  in  May,  1909,  and  made  my 
isintract  in  .\ugust.  1910.  It  provided  a 
salary  of  i<<200,  $25(t  and  $.100  per  week, 
s<-aling  up.” 

It  is  thought  that  the  litigation  will 
lie  long  drawn  out  and  that  an  extended 
hearing  will  have  to  la-  had  at  the  (Icto- 
Is-r  term  of  court. 

Counsel  call  attention  to  the  fact  that 
the  points  at  i'sue  aie  new  and  that 
they  have  not  Is-eii  adjudicated  in  either 
the  Huster  Hrow  n  suit  of  the  Xew  York 
Herald  or  the  Dirks  suit  of  the  Xew 
York  World. 

TWO  “ERA"  CHANtiES 


.McEaniphcil  Becomes  .Advertising  Man¬ 
ager  and  Wright  Editorial  Manager 

(ieorge  .M.  .McCampbell.  Jr.,  well 
known  in  the  drug  trade  aud  iu  adver¬ 
tising  circle!.,  has  hwn  appointed  ad¬ 
vertising  niauager  of  The  Era  Publica¬ 
tions.  piiblisInKl  by  D.  O.  Haynes  &  Co.. 
:{  Park  Place.  Xew  York  City — The  Phar- 
maceutii-al  Era.  the  Soda  Fountain  and 
Weekly  Drug  Markets. 

Mr.  M<<.'ainpbell  was  until  a  year  ago 
general  manager  of  Hal!  &  Kuekel.  Iiest 
known  as  the  manufacturers  of  “Sozo- 
dont.”  He  started  there  after  his  gradu¬ 
ation  from  Princeton  in  1894.  working, 
at  the  ouiset.  behind  the  counter  of  the 
firm’s  downtown  drug  store,  then  one  of 
the  liest  known  iu  this  city.  He  was  ad- 
vam-ed  through  several  departments, 
worked  in  the  manufacturing  end  as  per¬ 
fumer  aud  later  had  charge  of  the  sales 
and  advertising  departments.  For  a  num¬ 
ber  of  years  prior  to  his  leaving  Hall  & 
Ru<-kel  he  was  general  manager  and  sec¬ 
retary  of  the  company. 

I..ast  fall  he  liecame  connected  with  El 
Comercio.  an  e.x|M>rt  publication.  New 
York  City,  and  was  so  successful  as  a 
business  getter  that  he  resolved  to  com¬ 
bine  his  drug  trade  experience  with  that 
of  advertising,  and  his  connection  with 
I>,  O.  Haynes  &  Co.  is  the  result. 

Mr.  McCampliell  was  for  11  years  a 
member  of  the  Board  of  Control  and  a 
moving  factor  iu  the  Association  of 
American  Advertisers  bAfore  it  was  suc¬ 
ceeded  by  the  Audit  Rureaii  of  Circula¬ 
tions.  He  was  for  three  years  treasurer 
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of  the  former  organization.  He  is  a 
member  <if  the  Princeton  Club  of  Xew 
York  and  a  former  president  of  the 
Princeton  Alumni  .Asswiation  of  the 
Oranges,  New  Jersey. 

Clarence  E.  AA'riglit,  formerly  with 
Hardware  Age  for  a  number  of  years, 
and  more  recently  with  Hearst’s  Maga¬ 
zine,  has  b<H*n  appointed  editorial  manager 
of  the  Era  Publications. 

To  Help  Mexican  Editor 

.Vppeals  have  been  made  to  President 
Wilson  ill  liehalf  of  Paul  Hudson,  the 
[iiiblisher  of  the  Mexican  Herald,  placed 
under  arrest  in  Mexico  City  by  Cteneral 
Zajiata.  Friends  and  relatives  of  Hud¬ 
son  have  asked  the  President  to  obtain 
his  release.  As  a  result,  the  case  was 
taken  up  by  the  State  Department,  and 
steps  were  liegun  for  making  representa¬ 
tions  on  liehalf  of  Mr.  Hudson.  The 
President  directed  that  everything  jhis- 
sible  lie  done  in  his  behalf. 

Editor  Benedix  Now  in  Detroit 

Dr.  A’ictor  Benedix,  of  the  Xew  Yorker 
Herold,  has  become  managing  editor  of 
the  Detroiter  Alx-nd-Post,  of  Detroit, 
Mich..  succe<“ding  Dr.  Maximilian  Mar¬ 
kus.  who  will  hereafter  lie  connected 
with  the  Koering  Cx’aniding  Press  Com¬ 
pany. 

Dr.  Benetlix  has  done  work  that  has 
attractetl  attention  on  the  St.  Patil 
Volkszeituiig  and  also  on  the  Columbus 
Express-und-Westlxite. 

The  Chicago  Tribune  has  been  carding 
on  a  campaign  to  educate  the  public  to 
an  appreciation  of  established  trade 
marks.  Manufacturers  and  firms  that  be¬ 
lieve  in  having  the  name  or  trade  mark 
of  the  maker  branded  on  a  product  have 
signed  a  series  of  editorials,  pointing  out 
the  advantages  of  this  policy  to  the  con¬ 
sumer.  Twelve  pages  have  already  been 
run  devoted  to  the  subject. 


OPENS  NEW  EASTERN  OFFICE 

Fuel  Oil  .loiirnal  of  Houston.  Tex.,  Semis 
I).  J.  Mc.Auliffe  Here 

1).  .1.  McAiiliffe  has  joint d  the  busi¬ 
ness  stuff  of  the  Fuel  OJ  Jouvual,  of 
Houston,  Tex.,  and  will  establish  a  jK'r- 
maneiit  eastern  office  for  the  paper,  with 
headi|uarters  in  Xew  A'ork.,  He  has  had 
long  experience  in  lioth  editorial  anil  ad¬ 
vertising  fields. 

For  a  numlier  of  years  he  was  man¬ 
aging  editor  of  the  St.  laiuis  Rejuiblic, 
one  of  the  big  daily  newsjiapers  of  the 
Middle  West.  He  attained  this  position 
entirely  through  merit,  working  his  way 
u]>  from  re|)orter.  For  a  time  he  was 
connected  with  the  business  department 
of  the  Hepnblic.  suc'.essfully  e.stablish- 
ing  one  of  the  periodicals  now  iiublished 
by  that  jiaper. 

William  1).  Ward  will  continue  to  act 
as  a  special  advertising  representative 
of  the  Fuel  Oil  .lournal  in  Xew  York, 
and  Leonard  M.  Fanning  will  remain  as 
correspondent  here. 

The  August  number  of  the  Fuel  Oil 
.lournal,  just  issuetl.  consists  of  100 
pages  and  cover.  Among  other  features 
it  contains  fifteen  pages  of  new  adver¬ 
tisements. 

It  is  twelve  pages  larger  than  any 
previous  edition. 

It  is  not  unusual  in  late  years  to  see 
men  who  have  risen  to  responsible  places 
in  daily  journalism  transfer  their  activi¬ 
ties  to  class  publication  work.  Trade 
newspapers  conducted  along  modern 
lines  demand  the  best  talent  obtainable. 
It  ip  a  tribute  to  their  character  that 
they  attract  such  men. 

Price-Hoffman.  Inc.,  advertising  agents 
pt  140  West  Forty-second  street.  New 
A'ork  City,  has  filed  assignment  sched- 
rles  showins!  liabilities  115.071.  nominal 
a<-sets  $9,711  and  actual  assets  .$7,614. 


FOR  RAILROAD  PUBLICITY 


Several  Big  Eastern  Lines  to  Unite  in 
Establishing  a  Central  Publicity  De¬ 
partment — Twenty-One  Roads  Spent 
$17.S,000  in  Two  Months  This  Year, 
But  Failed  to  Kill  “Full  Crew”  Laws. 


“The  railroads  should  proceed  in 
the  open  and  depend  upon  frank  puh- 
Ikity  as  their  greatest  protection. 

“Fair  and  honest  propositions 
thrice  through  publicity — unfair  and 
dishonest  propositions  are  destroyed 
by  publicity.” 


The  Executive  (.’ominittee  representing 
the  21  associated  railroads  which  con¬ 
ducted  a  publicity  campaign  last  Winter 
to  defeat  the  full  crew  laws  in  Pennsyl¬ 
vania  and  New  Jersey  has  made  a  report 
on  its  work.  The  campaign,  conducted 
vigorously  iu  F'ebruary  aud  March,  cost 
$175,000.  Expenses  were  divided  on  the 
basis  of  the  saving  which  each  of  the  rail¬ 
roads  would  have  made  if  the  full  crew 
laws  had  been  repealed  in  the  two  States. 
It  co.st  the  Pennsylvania  System  $82,(K)0, 
the  Philadelphia  &  Reading  $16,000.  the 
Lackawanna  and  the  I^ehigh  Valley  $12,- 
<100  each,  and  the  Erie  and  the  Central 
Railroad  of  New  Jersey  $10,<XK)  each.  The 
New  York  Central  contributed  about 
$7,000. 

It  w'as  the  hope  of  the  railroads  that 
the  full  crew  laws  in  Pennsylvania  and 
New  Jersey  would  be  repealed  and  that 
laws  placing  the  power  to  regulate  the 
size  of  train  crews  in  the  hands  of  the 
Public  Service  Commissions  would  be 
substituted.  The  direct  effect  of  the 
campaign  was  nil.  In  Xew  Jersey  the 
bills  favored  by  the  railroads  were  not 
even  reported  out  of  the  committees.  Iu 
Pennsylvania  a  bill  favored  by  the  rail¬ 
roads  passed  both  houses  of  the  Legis¬ 
lature  but  the  Governor  allowed  it  to  die. 

The  report  states,  however,  that  the 
indirect  effect  of  the  publicity  campaign 
was  very  beneficial  to  the  railroads. 
Seventeen  different  advertisements  were 
placed  in  1.1. "iO  different  papers.  Tliere 
were  thousands  of  newspaper  accounts 
setting  forth  the  railroads’  arguments.  In 
addition,  circulars  were  sent  to  thousands 
of  [lersous  and  there  were  speeches  and 
debates  on  the  subject  in  all  parts  of  the 
states. 

HALE  A  M1I.L10X  LETTER.S. 

•According  to  the  railroads  there  is  a 
record  of  .594,903  letters  sent  to  legislators 
by  individuals.  In  Pennsylvania,  175 
resolutions  commending  the  railroads’ 
{loiut  of  view  were  passed  by  business  as¬ 
sociations.  boards  of  trade,  chambers  of 
commerce,  granges,  and  other  civic  boilies 
and  eighty-four  resolutions  were  passed  in 
New  .Jersey. 

“AVhile  the  action  of  the  Governor  of 
Pennsylvania  lessened  considerably  the 
concrete  benefits  derived  from  this  cam¬ 
paign,”  says  the  report,  “a  great  deal  of 
gocKl  resulted  therefrom,  both  in  the  pro¬ 
tection  of  our  interests  from  the  enactment 
of  other  vicious  laws  and  the  molding  of 
a  strong  public  sentiment  favorable  to  the 
railroads. 

“The  public  activity  of  the  railroads  in 
the  campaign  to  substitute  commission  au¬ 
thority  over  the  manning  of  trains  for  the 
present  arbitrary  full  crew  laws  brought 
the  people  and  legislators  on  one  hand,  and 
railroad  corporations  and  their  employes 
on  the  other  hand,  in  much  closer  rela¬ 
tionship,  with  the  result  that  a  common 
feeling  seemed  to  develop  that  the  enact¬ 
ment  of  legislation  adverse  to  the  railroads 
was  overdone  and  should  be  curtailed. 
This  is  more  clearly  illustrated  by  the 
fact  that  during  the  recent  sessions  of  the 
Legislatures  no  destructive  legislation  was 
enacted.” 

In  Pennsylvania,  the  report  stated,  105 
bills  affecting  railroads  were  introduced 
and  only  twelve  of  an  unimportant  nature 
passed.  In  New  Jersey  only  fourteen  out 
of  eighty-four  bills  became  laws,  and  they 
were  also  regarded  as  unimportant  by  the 
railroads. 

The  most  important  recommendation 

(Continued  o%  page  212.) 
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‘‘The  Real  Boston  Analyzed” 


I 


We  have  recently  issued  a  booklet, 
“The  Real  Boston  Analyzed,”  which 
gives  desirable  and  useful  information 
concerning  Metropolitan  Boston — the 
Gateway  to  New  England. 

Each  of  the  39  cities  and  towns  com¬ 
prising  Metropolitan  Boston  is  treated 
individually.  The  territory  is  well  dis¬ 
sected — the  business  arteries  are  well 
exposed  to  view.  It  gives  the  number 
of  dwellings,  the  number  of  families  and 
the  total  valuation  of  assessed  estate.  It 
tells  of  the  banking  done,  the  wages  and 
salaries  received  from  manufacturing  in¬ 
dustry  and  of  the  buying  power  of  the 
people  in  each  locality. 

The  data  is  valuable — it  is  authentic  and  it 
should  help  you  get  to  the  action  point  when  plan¬ 
ning  your  New  England  campaigns. 

We  have  mailed  a  few  of  the  booklets  to  man¬ 
ufacturers  and  advertising  agencies  and,  judging 
from  their  comments,  the  booklet  has  won  their 
approval. 


We  want  you  to  have  a  copy  of  “The  Real 
Boston  Analyzed” — it  will  interest  you.  If  you 
haven’t  received  a  copy,  write  for  it  now.  No 
charge  for  it. 

“The  Real  Boston  Analyzed”  is  a  part  of  our 
plan  to  give  fullest  co-operation  at  all  times.  We 
believe  that  such  co-operation  is  the  basic  princi¬ 
ple  of  merchandising  and  advertising  success. 

We  want  you  to  know  all  the  vitally  important  facts 
about  Metropolitan  Boston,  topographically  and  com¬ 
mercially.  We  will  supply  data  which  will  save  you 
time  and  trouble  in  the  planning  of  your  campaign, 
and  we  will  help  route  your  salesmanager  or  salesman 
over  this  territory.  We  will  help  him  so  that  he  can 
work  with  greater  speed  and  efficiency. 

The  Boston  American  will  help  you  in  another  way, 
too.  In  this  territory  it  is  pre-eminent  as  a  sales¬ 
man.  It  has  a  quantity-quality  circulation  founded 
upon  the  faith  of  substantial  people.  According  to  the 
last  United  States  Government  report  the  net-paid 
circulation  of  the  Boston  Evening  American  is  greater 
than  that  of  all  the  other  Boston  Evening  papers 
combined,  and  the  circu'.ation  of  the  Boston  Sunday 
American  is  over  20,000  greater  than  that  of  its  near¬ 
est  competitor. 

When  you  think  of  Boston  think  of  the  Boston 
American. 
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ADVERTISING  GAINLNG 

Six  of  the  Bet>l-Pot>led  Men  in  New  York 

Send  Authorised  Statements  to  “The 

Editor  and  Publisher,"  Full  of  the 

“Pep"  of  Advertising  Advancement. 

Within  lint  a  few  hours  of  ^oiii^  t<j 
press  with  this  issue  of  The  Euitor  and 
Pi’BLiSHEK.  the  followin"  wlf-explana- 
tory  letter  was  sent  from  this  oftic-e  to 
some  leading  newspaper  puhlishers  ot 
Xew  York  (  ity: 

"Tlie  F.ditor  AM)  Pi’Ri.i.siiER  hears 
fron)  various  sources  that  not  only  is 
liustuess  ipiite  uuex|)e<-tedly  gfMsl  witli 
uewspa|)ers  hut  that  prospects  for  Fall 
advertising  are  that  there  will  la-  a  <le- 
ci<le<lly  marked  advance. 

"We  do  not  want  to  misstate  or  to 
exaggerate.  \Ne  want  the  facts  fn)m 
men  who  know  what  the  facts  are,  like 
yourself.” 

Six  replies  were  hustled  back  to  us  in 
short,  order — six  that  show  the  trend 
as  iinniistakahly  as  sixty  could — if  there 
were  that  many  daily  papers  in  this  city. 

Here  they  are — "right  off  the  griddle.” 
Read  them: 

From  William  A.  Thomson,  Director  of 
the  Bureau  of  Advertising,  American 
Newspaper  Publishers’  Association. 

“The  outlook  for  general  advertising 
this  Fall  is  an  excellent  one.  Publishers 
with  whom  we  are  in  touch  re[)ort  steady 
increases  in  foreign  business,  and  letters 
that  we  have  received  from  national  ad¬ 
vertisers,  in  connection  with  National 
Newspa|)er  \Miidow  Display  Week, 
schediihsl  this  year  for  OctoWr  11-lG, 
tell  of  plans  for  lilteral  expenditures. 

“Today’s  (Wednesday’s)  mail  brings  in 
the  announcement  of  one  chewing  gum 
campaign  in  80(1  cities  in  this  country 
and  Canada;  another  on  clnK-olate  to  run 
through  four  states;  still  another  c>n  a 
line  of  f<K)d  pnalucts  to  run  in  400  news- 
pa  [M*rs. 

"The  enthusiasm  shown  over  the  forth¬ 
coming  National  Newspaper  Window  Dis- 
|ilay  movement  indicates  that  general 
newspaper  advertisers  are  making  a  hard 
drive  for  Imsiness,  and  that  they  will 
do  it  through  the  most  logical  channel 
—  newspaper  advertising.” 

'  From  Louis  Wil^,  Business  Manager, 
New  York  Times. 

"I  think  there  has  l»een  a  strong, 
healthy,  vigorous  growth  in  volume  «)f 
business  throughout  the  United  States 
in  recent  weeks,  and  every  general  indi¬ 
cation  for  the  F'all  is  distinctly  favorable. 

“Crops  are  large,  insuring  prosperity  of 
the  great  majority  of  the  American  peo- 
jde,  and  factories — not  only  those  sup¬ 
plying  war  munitions,  but  in  many  other 
lines— are  running  full  blast. 

“Better  business  in  New  York  is  clearly 
refle<'te<l  by  the  volume  of  advertising 
carried  in  the  New  York  Times.  During 
the  month  of  .July  it  gained  in  lineage 
over  1!*14,  101.3  and  1912,  notwithstand¬ 
ing  increased  advertising  rates. 

"I  l)elieve  that  publishers  of  newspa¬ 
pers.  as  well  as  busings  men  in  almost 
every  line,  can  face  the  coming  months 
with  well-justified  confidence  that  busi¬ 
ness  will  show  a  distinct  gain,  not  only 
over  last  year,  but  over  the  previous  year 
as  well.” 

From  Herbert  F.  Gunnison,  Business 
Manager,  Brooklyn  Eagle. 

“The  outlook  for  newspaper  advertis¬ 
ing  is  encouraging.  1  believe  there  will 
l>e  a  gradual  increase,  but  I  do  not  look 
for  large  gains.  The  ^•ontinuance  of  the 
war,  the  trouble  in  ^lexico,  the  many  un¬ 
certainties  in  business  and  politics  pre¬ 
vent  an  immerliate  return  to  normal  con¬ 
ditions.  On  the  other  hand,  there  is 
plenty  of  money  for  investment  and  for 
business  when  the  proper  time  comes, 
and  the  crops  are  large,  while  the  de¬ 
mands  for  certain  articles  of  export  are 
constantly  increasing. 

"There  must  of  necessity  come  l)etter 
business  and  trade  conditions,  and  the 
news|>a|>ers  are  sure  to  receive  their 
share  of  the  prosperity.  Meantime  it  is 
just  as  well  to  lie  economical  and  keep 
an  eye  on  exjienses.” 

From  Richard  H.  Waldo  of  the  Tribune. 

‘'The  proapectg  for  Fall  advertising  are 


more  than  giMsl — they  arc  almost  t<Mi  big 
to  Is-  crc<lite(l.  It  can  hardly  l»e  that  all 
the  business  which  is  in  sight-  at  the 
present  writing  will  actually  conic 
through  in  the  form  of  contracts. 

"Nevertheless,  it  is  safe  to  ssy  that 
the  |>eri<Ml  of  depression  in  newspaper 
advertising  is  nearly,  if  not  <|nitc  over. 
There  is  every  reason  to  ts-lieve  that  this 
Fall  and  Winter  will  si-e  an  increase  in 
the  volume  of  newspa|M>r  advertising 
which  will  la-  (H|ually  cilifying.  though 
from  ditfereiit  view|M>iiits,  to  the  pub¬ 
lisher  whose  property  is  on  a  service 
basis  and  to  the  one  who  still  has  noth¬ 
ing  but  white  space  to  sell.” 

From  Ervin  Wardman,  Editor  New 
York  Press. 

"The  volume  of  advertising  business  is 
now  unmistakably  larger  and  of  greater 
value  than  it  was  a  year  ago.  I'ndoubt- 
islly  this  is  partly  due  to  the  fact  that  all 
business  was  very  much  more  demoral¬ 
ized  just  liefore  ami  just  after  the  out¬ 
break  of  the  war  than  it  ever  has  lieen 
since;  but,  aside  from  the  extreme  war 
infiiieiices  last  iSummer,  the  tide  of  im¬ 
provement  in  general  business  all  over 
the  country  has  lieen  running  stronger 
for  weeks. 

“This  paper  has  lieen  writing  new  and 
increasiil  busitu'ss  for  the  forthcoming 
season  and  year;  and  I  lielieve  this  to 
be  so  true  of  the  majority  of  papers  that 
there  can  la*  no  question  alanit  a  marked 
advance  all  along  the  line.” 

From  William  E.  Lewis,  Editor  and 
Publisher  Morning  Telegraph. 

“The  last  year  for  the  .Morning  Tcle- 
grajih  has  Ix-en  unusually  successful,  both 
in  point  of  advertising  and  circulation, 
and  the  prosjiects  for  the  coming  season 
are  much  lietter  than  satisfactory. 

“The  circulation  of  the  paper  was  never 
so  high,  and  at  no  time  in  its  history  has 
it  had  so  great  an  extent  of  advertising 
under  contract  as  at  jireseiit.  The  situa¬ 
tion.  in  view  of  the  business  aiiprehen- 
si»>ns  causj-d  by  the  war  abroad,  seems 
almost  t<K)  gcMsl  to  lie  true.” 

NEWARK  EAGLE  SPREADS  WINGS 

First  Issue  of  the  New  Morning  Daily 
Proves  to  Be  “A  Damly." 

I’rc<-isely  "as  advcrtisisl.”  the  Newark 
( N.  .1.)  Eagle  made  its  appearance  on 
Monday  morning,  .August  2.  and  a  most 
cr«*<litable  showing  it  mad<-.  There  were 
1(5  jiages  filled  with  brightly  written  edi¬ 
torials  and  news  features,  as  well  as 
cartoons,  corresj»ondence,  etc.  Further¬ 
more,  there  was  a  goislly  showing  of  a<l- 
vertisements,  and  that’s  nothing  against 
a  pa|)er,  surely! 

In  its  editorial  salutatory  the  Flagle 
remarked: 

“This  morning  the  Newark  Eagle 
aahites  the  reading  public  of  Newark  and 
the  State  and  invites  its  criticism.  The 
Eagle,  with  a  thorough  up-to-date  eqtiip- 
ment,  editorial,  reportorial  and  typo¬ 
graphical,  and  with  new  policies,  takes 
the  place  of  the  Morning  Star,  occupies 
its  large  field  of  circulation  and  here¬ 
after  will  cater  to  its  reailers  in  ways 
to  meet  every  need  of  the  morning  field, 
with  espwial  attention  to  the  local  and 
suburban  part  of  it. 

“The  Eagle  will  l)e  entirely  independ¬ 
ent  in  politics,  recognizing  the  fact  that 
the  American  public  today  has  Ih-cii  edu¬ 
cated  away  from  the  partisanship  that 
formerly  divi<led  the  newspaper  press, 
«-olore<l  its  |M>litical  articles  and  edi¬ 
torial  comments  and  made  them  unre¬ 
liable  and  too  often  untruthful.  This  in¬ 
dependence  of  statement  and  criticism 
will  characterize  the  Eagle  in  all  matters 
for  publication.  The  paper  will  have  ab¬ 
solute  indej)endence  and  a  free  hand. 

"This  much  for  policy.  A  new  news¬ 
paper  in  its  initial  numlx-r  u-ually 
makes  announcement  of  the  principle 
upon  which  it  is  to  l>e  conducted.  Some¬ 
times  the  pledges  given  to  the  public 
are  insincere,  sometimes  they  are  not 
afterwards  live<l  iip  to.  or  there  are  re¬ 
lapses  according  to  circumstances.  In 
the  case  of  the  F.agle  the  pledges  given 
will  l»e  rigidly  adhered  to. 

“The  F^agle  wants  to  make  friends.  It 
wants  a  place  in  every  household  and  in 
every  office,  and  it  wants  to  be  conspicu¬ 


ous  on  all  street  cars  ami  railroad  trains. 
Tlierefore  it  will  try  to  make  a  fricml 
of  the  reading  public.  Hut  this  not  at 
any  sacrifice  of  the  truth  or  of  honest 
and  truthful  criticism,  for  that  is  the 
most  essential  quality  of  newspaper  in- 
depeudence.” 

(til  the  following  day  the  Eagle  (irintcd 
the  Is-ltcr  part  of  a  page  of  coninienda- 
(ioiis,  including  felicitations  from  .loseph 
I’.  Tiiniiilty,  secretary  to  President  Wil¬ 
son,  and  from  the  (Jovernor  of  New  .Jer¬ 
sey  and  scores  of  others  ]>rouiinent  in 
politiial  ami  civic  circles. 

The  Eagle  has  a  nietropolitan  “look.” 
'I'liE  Euitor  axu  Pi'iii.i.siikr  extends  to 
it  its  cordial  good  wishes. 

THE  FORD  ADYERTISING 

Interesting  Farts  as  to  How  Newspapers 
Are  Preferred  and  Why. 

Speaking  before  the  St.  laniis  Adver¬ 
tising  -t’liib  recently,  C.  A.  Brownell,  who 
has  lieen  advertising  manager  of  the 
Ford  Motor  Company  for  nine  years, 
said : 

“Dur  advertising  department  in  buy¬ 
ing  advertising  is  absolutely  devoid  of 
sentiment  as  in  the  buying  of  vanadium 
steel  or  any  other  merchandise.  We  fig¬ 
ure  that  it  is  as  much  a  part  of  the  cost 
of  jiroducing  an  automobile  as  is  the 
steering  wliwd  or  the  carburetor,  and 
we  buy  our  advertising  in  as  cold  blooded 
a  way  as  we  do  tlie  steering  wlu'el. 
For  our  purpose  we  almost  exclusively 
use  the  new-papers  iK-cau.se  we  find  that 
through  them  we  reach  the  people  along 
the  lines  of  the  least  resistance. 

"One  of  our  reasons  for  scdecting  the 
rewspapers  is  that  we  have  learned  to 
follow  the  local  advertisers’  lead.  We 
have  for  a  long  time  used  the  so-called 
latioiial  magazines,  but  1  would  rather, 
in  to  1,  insi-rt  a  moderate- siziil  copy  in 
(he  I’ost-Disjiatch  with  its  4nn.n(MI  read¬ 
ers  than  in  any  of  the  national  maga¬ 
zines,  la-cause  I  know  that  there  it  will 
( ome  face  to  face  with  the  man  who  is 
going  to  buy  a  car  alongside  the  intimate 
reading  matter  that  is  jiart  of  his  daily 
nailing.  It  is  la-cause  of  this  possibility 
of  getting  close  jicrsoiial  touch  with 
(hem  that  wc  use  iicwspaia-rs,  and  I 
would  rather  la-  where  tiu-  mass  of  ad¬ 
vertising  is,  in  till-  newspapers  that 
carries  the  most,  than  not.  Place  it  in 
the  paper  which  is  the  most  used.’’ 

FOR  THE  “OPEN  SHOP" 


Interesting  Special  Edition  Issued  by  the 
Detroit  Saturday  Night 

laist  Saturday's  issue  of  the  Detroit 
Saturday  Night  was  made  tiotable  by  an 
“o|>en  shop  section.”  This  consisti-d  of  20 
pages,  on  fine  jiaia-r,  beautifully  printed 
and  illnstiated  and  containing  a  striking 
numlier  of  advertisements. 

The  first  page  of  the  publication  was 
(x-cupied  by  the  following  “Declaration  of 
Principles  of  the  Employers'  .Assia-iation 
of  Detroit 

1.  No  disi-rimination  shall  he  made 
against  any  man  liecause  of  his  mem¬ 
bership  in  any  siK-iety  or  organization. 

2.  Subject  to  any  rights  under  con¬ 
tracts  existing  lietween  them,  it  is  the 
privilege  of  both  the  employer  and  the  em¬ 
ploye  to  terminate  their  relations  when¬ 
ever  either  see  fit  so  to  do. 

;S.  Since  the  employer  is  res|«>nsibl“ 
for  the  work  turned  out  by  his  workmen, 
he  must  therefore  have  full  discretion  to 
designate  the  men  he  i-onsiders  com|a-tent 
to  iierform  the  work  and  to  determine  the 
metliods  under  which  that  work  sliall  lie 
l«‘rformed  ;  the  (|uestion  of  the  compe¬ 
tency  of  the  men.  and  the  number'  of  fore¬ 
men.  apprentices,  hcl|a-rs  and  handy-men. 
etc.,  to  be  employed  will  Ire  determiiie'l 
solely  by  the  employer.- 

4.  Employes  will  lie  paid  by  the 
hourly  rate,  by  premium  system,  pieie- 
work.  contract,  or  otherwise,  as  the  em¬ 
ployer  may  elect.  No  limitation  by  fel¬ 
low  employes,  or  any  organization,  of  the 
quantity  or  value  of  work  an  employe 
may  accomplish  in  a  given  time  will  lie 
l>ermitted  or  tolerated.  F'oremen  shall 
be  the  agents  of  the  employer. 


In  the  o|M-ratioii  of  any  system  of 
lioiirs  or  wages  now  in  force  or  to  be  ex¬ 
tended  or  established  in  the  future,  this 
Association  will  not  countenance  any 
loiiditioiis  which  are  not  just  or  which 
will  not  allow  a  workman  to  earn  a 
wage  proportionate  to  his  pnaiiictive  ca¬ 
pacity. 

Titusville  Ncwspapernicti  at  Od  Is 

Discord  appears  to  have  broken  out  ill 
joiiriiall.stic  circh-s  of  Titusville.  I’a. 
.Moreover  it  is  not  that  sort  of  discord 
that  confine  its«-lf  to  the  editorial 
coliiniii.  S.  D.  Kcgh-y.  business  nmiiager 
of  the  FIrie  Dispatch,  ins  begun  suit  for 
criiuiiial  libel  against  F.  S.  I’helps,  ed¬ 
itor  of  the  Erie  Daily  Times.  Mr.  Keg- 
ley  alleges  that  he  was  slandered  in  an 
article-  piiblislu-il  in  (he  Daily  Times  on 
•liinc  2.),  which  contained  a  statenu-nt 
that  he  had  violated  a  confidence  which 
fc-dcral  inspectors  at  Erie  in  connection 
with  the  drug  crusade.  Air.  Kegley’s  pe¬ 
tition  denies  that  any  federal  agents 
had  ever  approaclu-d  him  in  regard  to 
sujipressiiig  news  about  the  drug  crusade. 

“Get  My  Name  In,  Please" 

The  seeker  after  free  advertisement  is 
known  afar  ofT.  He  is  not  habitually 
grateful,  nor  is  humility  among  his 
spiritual  as.sets.  He  whines  and 
wheedles  and  complains  of  injustice,  if 
he  sees  he  can  win  his  point  with  the 
susceptible  that  way.  With  the  weakly 
indulgent  he  may  take-  another  tack, 
and  adopt  the  threatening  tone  a  sjioiled 
child  sometimes  takes  toward  his  over- 
fond  mother.  He  drops  persuasion  and 
employs  brute  force,  llis  theory  is  that 
we  are  the  creators  of  our  own  destinies, 
and  the  world  will  not  heed  us  unless  wo 
take  it  by  its  throat  and  force  it  on  its 
kiices.  He  has  grown  hard  and  embit¬ 
tered  in  the  fulfilni(-nt  of  the  theory  that 
those  are  helped  who  help  themselves. 
So  he  demands  space  and  consideration 
as  a  right  he  dtx-s  not  seek  a  conces¬ 
sion  at  the  hands  of  grace.  Anyone  who 
had  dealt  in  jaditics  knows  what  the 
Ilian  is  like  who  thinks  he  iiiiist  be  re- 
wanled  la-cause  of  the  work  he  did  to 
carry  an  election.  TIu-  hunter  after  free 
advert iseiiieiit  is  just  as  pertinacious. 
I’hiladcIphia  J,edger. 

Grand  Trip  for  Sliriiiers 

The  Shriners  of  India  Temple,  of  Okla¬ 
homa  City,  certainly  had  one  grand  trij) 
to.  Sail  Francis<-o  and  the  Canadian 
Bockies  la-tween  .July  .3  and  26.  by  all 
accounts.  .J.  A.  Mathews,  circulation 
manager  of  the  Daily  Oklahoman,  was 
“among  those  present,”  being  in  charge 
of  the  publicity.  The  pajiers  all  along 
the  route  had  a  unanimous  good  word 
for  the  Shriners,  as  was  natural. 

More  .Automobile  Advertising  Coming 

Frank  M.  Eldredge  has  lieen  appointed 
advertising  manager  of  the  new  De¬ 
troiter  Alotor  Car  Company,  Detroit. 
Mich.  Air.  Eldredge  is  also  manager  of 
advertising  for  the  Puritan  Alachine  Co. 
of  Ik-troit.  He  formerly  conducted  hi- 
own  advertising  agency  in  New  A'ork 
(  ity,  and  later  in  Salt  I'aike  City. 

Mt.  Eldredge  announces  his  intention 
of  launching  an  aggressive  world-wide 
advertising  campaign  for  the  marketing 
of  "Detroiter”  cars. 

May  Reproduce  Fair  Awards 

'llie  'I'reasury  Department  has  now  de¬ 
cided  that  winners  of  medals  at  the  Pana¬ 
ma-Pacific  International  Exposition  may 
reproduce  the  same  for  ii.se  on  their  letter¬ 
heads  or  for  the  |iurpose  of  advertising 
(he  articles  for  which  the  medals  were 
a  warded. 

Teaching  as  to  Trademarks 

The  Chicago  Tribune  is  featuring  a 
series  entitled  “.Names  anil  Triuleinarks 
A'oii  Should  Know.”  The  purpose  is  to 
educate  the  public  to  an  a]>|ireciation  of 
established  trademarks.  Several  manu¬ 
facturers  and  firms  have  signed  a  series 
of  editorials  pointing  out  the  advantages 
to  the  public  of  established  trademarks. 
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GUIOtD  BT  THIS  fOUNDATlOH’ 


EMBLEM  OF  BUSINESS  HONOR 


An  Association  representing  many  varied  lines  of  industry,  which  avows 
its  unalterable  faith  in  sound  principles  of  good  business  may  well  be  termed 
the  herald  of  a  renaissance  in  business. 

The  well-known  Emblem  of  the  Rice  Leaders  of  the  World  Association 
symbolizes  a  cohesive  effort  to  standardize  the  principles  of  Honor,  Quality, 
Strength  and  Service  in  commercial  life.  The  business  concerns  forming  the 
Membership  of  the  Association  have  been  invited  to  co-operate  when  they  were 
known  through  their  individual  activities  to  represent  those  qualities  in 
business. 

The  Rice  Leaders  of  the  World  Association  is  essentially  a  business  insti¬ 
tution,  and  its  propaganda  has  been  arranged  to  the  end  that  the  worthy 
aspirations  of  its  Members  towards  higher  ideals  in  business  also  are  attended 
by  the  material  reward  of  worthy  accomplishment,  in  the  form  of  increased 
business. 

The  Association’s  object  is  twofold — ethical  and  practical.  Since  it  oper¬ 
ates  on  so  high  a  plane,  and  its  Emblem  has  come  to  be  known  widely  as  a 
mark  representing  high-grade  quality  products  of  its  Members,  the  moral 
support  of  all  is  confidently  relied  upon  to  assist  in  precluding  misuse  of  the 
Emblem.  • 

The  privilege  of  using  the  Emblem  of  the  Rice  Leaders  of  the  World  As¬ 
sociation  is  accorded  solely  to  its  Members  for  use  in  any  branch  of  their 
business  or  in  editorial  or  advertising  matters  pertaining  to  their  affairs,  and 
also  by  Members’  agents  and  dealers  in  connection  with  Members’  products. 
In  all  cases  cuts  of  the  Emblem  should  be  properly  superscribed  with  the  full 
name  of  the  Assoeiation  Member  in  whose  interests  it  is  used,  with  the  words 
“By  Invitation,  Member  of.” 

Editors,  publishers  and  others  have  found  the  work  of  the  Association 
an  interesting  theme  upon  which  to  write,  and  the  Association  is  glad  at  all 
times  to  co-operate  and  to  provide  any  additional  information  that  may  be 
required. 

Copies  of  the  book — “On  Business  Integrity,”  written  by  Mr.  Elwood  E. 
Rice,  Founder  and  President  of  the  Association,  and  copies  of  his  address  at 
a  recent  banquet  to  officials  of  Members  at  the  Waldorf-Astoria  Hotel,  New 
York,  will  be  sent,  postage  free,  to  all  applicants. 


Rice  Leaders  of  the  World  Association 


Fifth  Avenue  at  34th  Street 


ELWOOD  E.  RICE,  Founder  and  President 


NEW  YORK,  U.  S.  A. 


By  invitation  the  following 
are  members 

Ri/les — Shotguns  and  Ammunition 

WINCHESTER  REPEATING  ARMS  CO. 
New  Haven,  Conn. 

T  xpewriters 

REMINGTON  TYPEWRITER  CO. 

New  York 

"ya/c”  Locks,  Builders'  Harduvre  and 
Chain  Hoists 

THE  YALE  A  TOWNE  MFG.  CO. 

New  York 

Crane's  Paper  and  Fine  Stalionerv 

EATON,  CRANE  A  PIKE  CO." 
Pittsfield,  Mass. 

Sharpening  Stones  and  Abrasive  Materials 

THE  CARBORUNDUM  CO. 

Niagara  Falls,  N.  Y. 

Chalmers  "Porosknit'*  Underwear 
CHALMERS  KNITTING  CO. 
Amsterdam,  N.  Y. 

Revolvers  and  Automatic  Pistols 
SMITH  A  WESSON 
Springfield,  Mus. 

ICaterman's  "Ideal"  Fountain  Pens  and  Ii.k 

L.  E.  WATERMAN  CO. 

New  York 

Lawn  Mowers 

COLDWELL  LAWN  MOWER  CO. 
Newburgh,  N.  Y. 

H'atches 

ELGIN  NATIONAL  WATCH  CO. 
Chicago,  III. 

"Y  and  E"  Filing  Devices  and  Ofhee  Systems 

YAWMAN  A  ERBE  MFG.  CO. 
Rochester,  N.  Y. 

Hams,  Bacon,  Lard,  I'eribest  Specialties, 
Grape  Juice,  Bouillon  Cubes,  Laundry 
and  Fine  Toilet  Soaps 

ARMOUR  A  CO. 

Pillsburv’s  Best  Flour 

PILLSBURY  FLOUR  MILLS  CO. 
Minneapolis,  Minn. 

Umbrellas 

HULL  BROTHERS  UMBRELLA  CO. 
Toledo,  Ohio 

Bohn  Syphon  Refrigerators 

WHITE  ENAMEL  REFRIGERATOR  CO. 
St.  Paul,  Minn. 

Alahastine — Sanitary  lYall  Coating 

ALABASTINE  CO. 

Grand  Rapids,  Mich. 

Towle’s  Log  Cabin  Syrup 
THE  TOWLE  MAPLE  PRODUCTS  CO. 
St.  Paul,  Mina. 

Holeproof  Hosiery 
HOLEPROOF  HOSIERY  CO. 
Milwaukee,  Wis. 

H'omen’s  Fine  Shoes.  "Queen  Quality” 

THOMAS  G.  PLANT  CO. 

Boston,  Mass. 

Small  Motor  and  Fan  Specialists 

THE  ROBBINS  A  MYERS  CO. 
Springfield,  Ohio 

Electric  Pleasure  >9  Com’l  Autos,  "Detroit 
Electric" 

ANDERSON  ELECTRIC  CAR  CO. 
Detroit,  Mich. 

Clockmakers  since  Idl7 
THE  NEW  HAVEN  CLOCK  CO. 

New  Haven,  Conn. 

Fine  Furniture 

BERKEY  A  GAY  FURNITURE  CO. 
Grand  Rapids,  Mich. 

Rugs  and  Carpets 

M.  J.  WHITT  ALL  CARPET  MILLS 
Worcester,  Mass. 

"Indestructo”  Trunks  and  Luggage 
NATIONAL  VENEER  PRODUCTS  CO. 
Mishawaka,  Ind. 

Spectacles,  Lenses,  "Fits-U"  and  Other 
Optical  Goods 

AMERICAN  OPTICAL  CO. 

■  Southbridge,  Mass. 

"I-P”  Loose  Leaf  Books  and  Forms 
IRVING-PITT  MANUFACTURING  CO. 
Kansas  City,  Mo. 

Lead  Pencils,  Pen  Holders,  Rubber  Bands 
and  Erasers 

EBERHARD  FABER 
New  York 

Fruit  Jars,  Packers'  and  Druggists'  Glassware 

HAZEL-ATLAS  GLASS  CO. 
Wheeling,  W.  Va. 

Electric  Heating  Apparatus 
SIMPLEX  ELECTRIC  HEATING  CO. 
Cambridge,  Mass. 

"Oildag,"  "Gredag"  Acheson  Graphite  and 
Electrodes 

INTERNATIONAL  ACHESON 
GRAPHITE  CO. 

Niagara  Falls,  N.  Y, 

Linoleums  and  Oil  Cloths 
COOK’S  LINOLEUM  CO. 

Trenton,  N.  J. 

"Niagara  Maid"  Silk  Gloves  Sr  Ladies'  Silk 
Underwear 

NIAGARA  SILK  MILLS 
North  Tonawanda,  N.  Y. 

Fine  Mechanical  Tools 
THE  L.  S.  STARRETT  CO. 

Athol,  Mass. 

Uarnishes,  Japans,  Enamels,  Fillers,  Stains, 
Shellacs 

BERRY  BROTHERS,  Inc. 

Detroit,  Mick. 

Fine  California  Canned  Fruits 

HUNT  BROTHERS  CO. 

San  Francisco,  Cal. 

Fine  Brass  Beds,  Steel  Beds  and  Springs 

THE  SIMMONS  MANUFACTURING  CO. 
Kenosha,  Wis. 

Onyx  Enamel  H’are 
COLUMBIAN  ENAMELING  AND 
STAMPING  CO. 

Terrs  Haute,  Ind. 

Automobiles 

THE  WILLYS-OVERLAND  CO. 
Toledo,  Ohio 

Magnetos  and  Spark  Plugs 
SPLITbORF  ELECTRICAL  CO. 
Newark,  N.  J. 

Machinists'  Tools,  Drop  Forgings  and 
Forging  Machinery 

THE  BILLINGS  *  SPENCER  CO. 
Hartford.  Conn. 
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IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


THE  SEAHLE  TIMES 

“Tb*  BMt  That  Money  Can  Buy” 
Average  Circulation  for  May,  1915 

Daily,  73,700 
Sunday,  87,300 
57,000  in  Seattle 

A  copy  to  every  family. 

Larseat  clrcnlatlon  by  many  thouRaiidH  of 
any  (tally  or  Sunday  paper  on  the  Nortli 
PacIBc  (>>aat. 

In  May,  1915,  tbe  Timea  led  tin-  other 
three  Seattle  paiiers  Ctl.MBINEI)  b.v  i't.rilO 
aeate  linen. 

Largest  QaaBthy  Best  Qaality  Circalalioe 

The  S.C.  Beckwith  Special  Agency 

Sole  Foreign  RepreaentatiTes 
Maw  York  Chieago  St.  I«nia 


Second  Volume  for  1915 

The  New  York  Times  Index 

Now  Ready 

t)f  great  service  to  Students,  Kdueatcirs, 
J.ecturers,  Librarians,  Newspaper  .Men, 
'ii^itors  and  Writers,  Biographers  and 
dtesearch  Workers. 

"Brief  account  of  100,090  news  items  aiiiiu 
ally,  by  means  of  subjects,  dates  and 
column  notations  to  issues  of  The  New 
York  Times.  A  master  key  to  all  news 
papers. 

Issued  quarterly  Bound  in  cloth 

$Z.M  per  volume  $S.M  per  annum 

THE  NEW  YORK  TIMES  INDEX 

TIMES  SQUARE  NEW  YORK 


II  Progresso  Italo  Americano 

has  been  so  successful  in  the 
morning  paper  field  that  it  has  fol¬ 
lowed  the  requests  of  its  subscrib¬ 
ers  and  established  an  evening 
paper  for  the  Italian  held. 

This  paper  will  be  known  as 

II  Prigresso  lUlo  Amerkane  Della  Sera 

which  latter  phrase  means  “of  the 
evening.” 

II  PROCRESSO  ITALO  AMERICAKO 

42  Elm  Stroat  New  York 


THE 

PROVIDENCE 

JOURNAL 

use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 

Let  Us  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 

Plainheld,  N.  J. 


PHILADELPHIA  TOPICS 

Striking  Poem  by  Managing  Editor  Beam¬ 
ish  of  the  Press — Public  Ledger  Sends 
50  Winners  of  Its  Circulation  Contest 
to  San  Francisco — Vacations,  Etc. 

PuiLADKLPHiA,  August  4. — The  Press 
and  the  Public  Ledger  devoted  special 
sections  last  Sunday  to  various  articles 
anent  “Une  Year  of  War.” 

In  the  Press  it  was  called  “One  Year 
of  Hell,”  and  there  was  a  line  poster  * 
cover  in  orange,  black  and  blue,  depicting 
a  Zeppelin  dropping  a  bomb  on  a  sleeping 
town.  On  the  back  page  was  an  impres- 
.«.iv6  |)oeni  from  the  pen  of  Richard  J. 
|{<-anii.sh,  managing  editor — “The  Senti¬ 
nel” — which  is  quite  the  l>est  thing  he 
has  ever  written.  Here  it  is: 

Who  gave  info  your  hand  that  bloo<ly 
steel 

The  self-same  steel  tliat  ripped  the  side 
of  Christ, 

When  tortnri-d,  dying.  He  forgave  His 
foes. 

Even  yonr  brother,  he  who  thrust  the 
spear? 

Who  garljed  you  in  grim  Murder’s  livery? 
Who  lined  the  deadly  rifle  to  your  eye? 
Who  shrilled  the  fife  and  rolled  the 
Imastful  drum 

While  thronging  thousands  watched  you 
march  away? 

.\nd,  last  of  all,  who  set  you  there  alone, 
Orim  sentinel  upon  that  blasted  hill. 

To  look  at  Europe,  blackened  by  a  hate 
That  passeth  understanding?  God,  I 
know 

Who  did  these  things!  ’Twas  I,  small, 
pridefni  man! 

I  lusted  and  I  hated  and  I  thought 
My  little  self  all  powerful.  I  fought 
Through  you,  grim  soldier,  for  the  Purple 
Day 

When  I,  my  children  and  theirs  yet 
might  rule 

The  destinies  of  this,  G<k1’8  poor  foot¬ 
stool. 

1,  Human  Nature,  gave  the  word  to  kill. 
I,  Selfish  Pride,  set  you  upon  that  hill. 

I,  Lust,  did  thrust  that  steel  into  your 
hand. 

T,  Ignorance,  have  ravished  all  the  land. 
I,  Hate  Trinmj(hant,  stand  by  you  and  see 
What  once  your  brother  saw  on  Calvary. 

Inside  vvas  a  splendid  article  by  Sam¬ 
uel  Williams  Meek,  general  manager  of 
the  Press,  who  was  abroad  at  the  time, 
on  “How  England  Met  tbe  Crisis,”  writ¬ 
ten  with  that  verve  and  snap  wliieh  alone 
is  possible  to  the  trained  observer  on 
the  field,  full  of  word  pictures  and  sym¬ 
pathetic  insight.  In  a  box  on  the  same 
page  was  a  pastel  in  prose  by  W.  Rar- 
ran  I.iewis,  the  “youngest  city  editor  in 
Philadelphia.”  and  one  of  the  cleverest, 
entitled,  “The  Zeppelin.”  A  two-page 
map  was  another  feature,  showing  the 
results  of  the  twelve  months  of  fighting. 
There  was  a  story,  “How  France  Met  the 
Crisis,”  by  Oscar  W.  Underwood,  Jr.,  of 
Alabama,  who  was  in  Paris  last  August, 
and  other  fitting  articles,  fiction  and  car¬ 
toons  on  war  subjects.  Altogether  a  very 
newsy  and  animated  supplement. 

The  Ledger’s  first  page  feature  was 
“The  Mind  of  England  at  War,”  by  Henry 
.Tames,  and  the  German  side  was  repre¬ 
sented  by  two  reviews — the  “Progress  of 
the  War,”  by  Walter  Ives,  formerly  lieu¬ 
tenant  in  the  Prussian  13th  Dragoons, 
and  the  “Policy  of  Imperialism  and  the 
Problems  of  Teace”  by  Edward  Goldbeck, 
also  an  ex-officer  in  the  Prussian  Army. 
In  the  same  issue  Harvey  M.  Watts  con¬ 
tributed  an  editorial  of  nearly  a  column 
on,  “The  Mind  of  Henry  James,”  which 
was  a  masterly  exploitation  of  the  James 
style,  and  has  since  been  the  subject  of 
many  communications  to  the  editor,  both 
congratulatory  and  perplexed.  One 
writer  says:  “Thank  you  for  your  one- 
sentenee  editorial.  Taken  with  his  arti¬ 
cle  in  the  same  number,  it  is  the  best 
cure  for  the  blues  that  T  have  seen  for 
some  time.”  Another  voices  his  admira¬ 
tion  of  the  manner  in  which  the  editor 
“out- Jim -jams  Henry  .Tames.”  w’hile  an¬ 
other  is  not  sure  whether  the  leader  is 
satirical  or  the  result  of  long-continued 
study  of  the  works  of  the  expatriate,  and 
announces  that  the  sentence  of  nearly  800 
words — he  counted  counted  ’em — is  truly 


a  work  of  art  that  no  student  of  good 
English  should  pass  idly  by,  since  its 
like  can  seldom  be  found  even  in  the 
writings  of  Mr.  James  himself.  Truly, 
the  hot  weather,  even  in  Philadelphia, 
liecomes  hearable,  with  such  contribu¬ 
tions  to  the  gayety  of  newspaper  devotees. 

Some  weeks  ago  the  Public  I^edger 
started  a  circulation  contest,  whereof 
the  winners  were  taken  on  special  train 
to  the  Exposition,  in  the  most  approved 
fashion.  There  were  50  successful 
contestants  and  they  are  just  back  in 
town.  They  say  that  they  saw  every¬ 
thing  there  was  to  be  seen  enroute,  in  a 
tour  of  24  days,  under  the  chaperonage 
of  A.  R.  Stanley,  star  reporter  on  the 
lA'dger  staff,  who  was  given  the  stunt 
in  recognition  of  his  especially  fine  work 
while  covering  the  Billy  Sunday  cam¬ 
paign,  both  here  and  in  Paterson.  Con¬ 
testants  who  did  not  succeed  in  winning 
place  in  the  finals  were  paid  commissions 
for  subscriptions  turned  in.  One  of 
the  party  was  the  “Boy  Reporter”  of  the 
lA?dger,  Alexander  A.  Segal,  who  is  only 
14  and  Quite  determined  to  be  a  news¬ 
paper  man.  He  turns  in  his  news  stories 
of  happenings  around  town  every  little 
while  which  are  printed  just  as  he  writes 
them.  While  they  have  furnished  much 
amusement,  there  is  no  doubt  that  the 
lad  burns  with  true  journalistic  fire  and 
will  achieve  his  ambition  some  day — per¬ 
haps  (who  can  tell?)  even  winning  a 
jilaoe  among  the  elect. 

Talking  about  Ledger  circulation,  there 
has  been  much  gossip  around  town  re¬ 
garding  the  audit  of  the  two  I^edgers  by 
the  Audit  Bureau  of  Circulation,  of  Chi¬ 
cago.  The  first  was  made  by  Messrs. 
I'rank  L.  Clarke  and  Allen,  employes  of 
the  Bureau,  Mr.  CTarke  resigning  from 
the  Chicago  concern  at  the  same  time 
that  the  audit  was  forwarded,  and  ac¬ 
cepting  a  position  with  the  business  de¬ 
partment  of  the  Morning  Ledger.  The 
audit  was  refused  and  a  new  audit  or¬ 
dered.  Rumors  flew  thick  and  fast,  and 
the  result  of  the  second  audit,  which  I 
am  informed  will  be  available  in  a  week 
or  so,  is  awaited  with  intense  interest. 
Cffiarles  F.  Tyler,  who  is  in  charge,  in 
the  absence  of  John  C.  Martin,  general 
business  manager,  who  is  in  Camden, 
Maine,  refused  to  speak  in  detail  in  the 
absence  of  his  chief,  merely  saying  that 
when  the  figures  of  the  two  audits  were 
conij)ared  they  would  speak  for  them¬ 
selves,  and  that  they  will  confute  any 
possilile  detractors.  Mr.  fJarke  is  said 
to  be  an  exceedingly  likable  fellow,  who 
has  many  friends.  His  eonneetion  with 
the  T.edger,  however,  was  very  brief, 
lasting.  I  am  told,  just  one  week. 

Col.  Elversoii.  owner  of  the  liKpiirer, 
is  off  oil  the  eriiise  of  the  New  York 
^’aeht  f’liili  in  his  palatial  vessel,  the 
well-named  Allegro.  Jbsepli  M.  Rogers, 
of  the  editorial  stafT,  returned  last  week 
from  a  trip  to  the  Exposition  and  Harrv 
B.  N;>soii.  Sunday  editor,  with  liis  daiigli 
ter  Helen,  left  with  the  same  oVdective 
last  Saturday.  Harry  B.  Nason.  Jr.,  lias 
Tieen  in  .Atlantic  City.  Hertiert  E.  Black¬ 
man.  secretary  to  Col.  Elversoii.  will 
spend  two  all-too-short-weeks  at  Point 
An  Baril,  Georgian  Bay,  in  northern  On¬ 
tario.  John  Way  Atkins,  of  the  staff, 
had  an  attack  of  rheumatism  just  as  he 
was  setting  forth  on  his  holiday  and 
spent  his  two  weeks  in  bed.  Paul  Mc- 
Gahan,  of  unfailing  vivacity,  expects  to 
ramp  with  the  K.  K.  Canoe  Club  at  Bel¬ 
vedere  on  the  upper  Delaware.  Harold 
T.  AlaeFarland,  City  Hall  man.  is  presi¬ 
dent  of  the  club.  There  will  be  21 
couples  in  the  party.  Marshall  Bainbridge. 
who  handles  real  estate  news,  is  in  At¬ 
lantic.  James  E.  Callahan,  New  Jersey 
editor,  is  now  minus  his  appendix  and 
35  pounds.  He  was  six  weeks  in  the 
hospital.  Warren  F.  Doane  covered  the 
National  Guard  Encampment  at  Mount 
Gretna.  G.  Von  S.  Theis,  who  was  in 
Berlin  studying  stage  management,  is 
again  on  the  Inquirer  and  is  taking  an 
active  part  in  the  work  of  the  Stage  So- 
soclety.  a  newly  formed  organization, 
which  has  taken  over  the  IJttle  theatre. 

Hugh  J.  Harley,  political  writer  on  the 
Press,  was  married  recently  to  Eleanor 
Clancy,  and  the  honeymoon  was  spent 
camping  in  Pike  County. 

Curtis  Wager-Smith. 
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FROM  FAR  SPOKANE 


Vacations  Thin  Out  the  Force  of  Workers 

on  the  Various  Papers,  but  the  Sheets 

Go  to  Press  with  Unfailing  Regularity 

Just  the  Same —Various  Briefs. 

(Hpedal  Correspondence.) 

Si*OKANE,  July  31. — Mis.s  Olive  Ijcnder, 
formerly  society  editor  of  tlie  Spokes¬ 
man-Review  and  later  holding  a  similar 
position  with  the  Chronicle,  has  shown 
the  value  of  newspaper  training  for 
other  lines  of  work  by  stepping  into  the 
important  position  of  passenger  agent 
for  the  O.  VV’.  R.  &  N‘.  Railway  in  Spo¬ 
kane.  Railway  otlicials  state  that  this 
new  and  untried  held  for  women  re¬ 
quires  unusual  ability.  Miss  Lender  has 
been  conspicuously  successful  in  her  ac¬ 
tivities  since  she  began  to  earn  her  liv¬ 
ing  ten  years  ago  on  a  big  Chicago  news¬ 
paper. 

The  demands  of  the  vacation  season 
have  thinned  out  the  serried  ranks  of 
the  Spokesman-Review  staff,  vacations 
of  various  lengths  having  been  granted 
depending  on  the  number  of  years  each 
employe  has  been  on  the  paper.  J.  F. 
Young,  business  manager,  F.  J.  Whaley, 
treasurer,  and  Charles  Rrei-d,  circulation 
manager,  are  members  of  a  fishing  party 
in  the  wilds  of  northern  Idaho,  having 
struck  the  blazed  trail  on  pack  horses 
at  a  jumping  off  place  called  Avery. 

A.  O.  Loomis,  advertising  manager  of 
the  Spokesman-Review,  has  just  returned 
from  a  trip  to  San  Francisco  and  other 
coast  points,  and  F.  O.  Raker,  assistant 
advertising  manager,  has  come  back 
wearing  his  old-time  smile  and  a  brand 
new  coat  of  tan  acquired  on  a  remote 
trout  stream  in  Montana. 

R.  F.  Lacy,  of  the  advertising  staff,  is 
rusticating  at  Medimont,  Idaho. 

George  Dodds,  managing  editor,  is  at 
Seaside,  Ore. 

Relle  Colver,  society  editor,  has  just 
returned  from  a  two  weeks’  vacation  at 
Clielan  Lake. 

During  the  vacation  period  Howard 
Rrownlee  and  C.  L.  Shecly  are  on  the 
copy  desk  of  the  Spokesman-Review. 

H.  W.  C.  Jackson,  an  old-liine  news¬ 
paper  man  with  experience  in  many  cities 
and  formerly  mining  editor  of  the 
Spokesman -Review,  has  rejoined  the  .staff 
of  this  paper  after  a  period  spent  in 
actual  mining  operations  in  Montana. 

Rev.  11.  Rice,  telegraph  editor  of  the 
Spokesman-Review,  has  obtained  a  two 
weeks’  leave  of  absence  in  order  to  ar¬ 
range  Mardi  Gras  features  and  other 
spectacular  stunts  for  the  Order  of  Ea¬ 
gles  during  its  convention  in  Spokane. 
Rice  is  an  experienced  hand  at  this  work, 
having  distinguished  himself  for  a  num¬ 
ber  of  seasons  as  manager  of  the  Na¬ 
tional  Apple  Show  in  this  city. 

J.  A.  Ford,  formerly  political  editor 
of  the  Spokesman-Review  arid  now  pri¬ 
vate  secretary  of  Senator  Miles  Poin¬ 
dexter,  is  spending  his  vacation  in  Spo¬ 
kane. 

A  recent  Spokane  visitor  who  made  his 
presence  well  known  was  Gharles  C.  Hart, 
secretary  of  the  National  Press  Cluh  and 
Washington  correspondent  of  the  Spokes¬ 
man-Review,  of  which  he  was  formerly 
city  editor.  In  interviews  given  out,  the 
politically  wise  detected  a  strong  though 
covert  desire  to  boom  the  presidential 
candidacy  of  Senator  Borah  of  Idaho. 

While  on  his  vacation  in  Seattle,  W. 
VV.  Hindley,  dramatic  editor  of  the 
Spokesman-Review,  prepared  a  review  of 
1).  W.  Griffith’s  jdiotoplay,  “The  Birth  of 
a  Nation,’’  the  exhibition  of  which  in 
Spokane  was  opposed  by  the  colored  and 
ministerial  associations.  W’hen  the  Spo¬ 
kane  City  council  passed  upon  the  ques¬ 
tion,  this  review  was  incorporated  in  the 
minutes  of  this  body  after  it  had  been 
read  and  discussed.  The  council’s  de¬ 
cision  was  in  line  with  the  attitude  of 
Mr.  Hindley’s  article  and  the  exhibition 
of  the  film  was  allowed. 

R.  G.  Paullin,  formerly  of  the  Spokes¬ 
man-Review’s  advertising  staff,  who 
gained  prominence  in  Spokane  as  presi¬ 
dent  of  the  Ad  Club  and  candidate  for 
city  commissioner,  has  established  a  bi¬ 
weekly  newspaper,  the  Post,  at  Bakers¬ 
field,  California. 


Fire  of  unknown  origin  swept  through 
the  plant  of  the  Colfax  (Wash.)  Gazetie, 
puLiushed  by  Bramwell  Brothers,  ana 
caused  damage  of  approximately  i|>l,oUU. 

W.  M.  HoUenbaek,  editor  and  lessee 
of  the  Review  Publishing  Company,  pub¬ 
lishing  the  Pend  Oreille  Jteview,  a  wecKly 
newspaper  at  Sana  Point,  Idaho,  has  filea 
an  appeal  against  the  recent  action  oi 
the  county  conunissioners  rescinding  tlie 
action  of  the  board  two  months  ago  in 
awarding  a  printing  contract  to  his  lirm 
for  two  years.  This  spring  the  Review 
was  awarded  the  Bonner  county  printing 
for  two  years  without  the  formality  oi 
asking  for  bids.  When  the  political  com¬ 
plexion  of  the  board  was  changed  from 
Republican  to  Democratic,  the  printing 
contract  was  rescinded  on  the  grouiiu 
tnat  it  had  been  let  surreptitiously,  and 
for  two  years  instead  of  one,  according 
to  custom.  The  board  then  ordered  a 
call  for  bids  on  the  printing,  and  desig¬ 
nated  the  Northern  Idaho  Aews  as  the 
official  paper  of  the  county. 

An  excursion  to  one  of  the  beautiful 
mountain  lakes  near  Spokane,  with  all 
expenses  of  the  trip  paid,  is  one  of  the 
popular  premiums  being  offered  by  the 
.■^pokesnian-Review  for  the  boys  ana  girls 
who  are  securing  subscriptions.  Sport¬ 
ing  goods,  fishing  tackle,  watches  and 
similar  items  are  also  on  the  list  of 
prizes.  Every  worker  is  a  winner,  the 
awards  bepig  given  strictly  on  the  basis 
of  the  number  of  subscribers  enrolled 
and  not  on  comparative  scores. 

Ralph  E.  Dyau. 

FROM  SAN  hRANCISCO 


News  Notes  from  the  Big  Fair  —  Staff 
Changes,  Etc.,  Etc. 

San  Fbancisco,  July  20. — Things 
have  been  unusually  lively  in  San  Fran¬ 
cisco  newspaperdom  during  the  past 
mouth,  following  the  International  I’ress 
Congress,  with  its  varied  activities  and 
the  big  influx  of  visiting  newspaper  meu. 
Many  big  events  have  taken  place  at  the 
Exposition,  including  “Newspaper  Men's 
Day,”  and  the  attendance  has  picked  up 
wonderfully.  AJl  doubts  have  been  dis¬ 
pelled  as  to  the  success  of  the  Exposition 
in  every  way.  The  total  attendance 
since  the  opening  has  reached  the  0,- 
00U,00U  mark  and  the  Exposition  mau- 
agenient  predicts  a  grand  total  of  double 
that  number  before  the  gates  close  on 
December  4. 

Theodore  Roosevelt,  VV.  J.  Bryan  and 
VV.  11.  Taft  have  visited  the  Exposition 
during  the  past  two  weeks  and  have  been 
royally  entertained. 

With  the  Liberty  Beil  resting  safely  in 
the  Pennsylvania  Building  and  several 
national  conventions  taking  place  every 
week,  San  Francisco  is  certainly  in  the 
eye  of  the  world  and  is  receiving  the 
greatest  advertisement  that  any  city  has 
ever  had. 

The  second  great  international  Eistedd¬ 
fod  held  in  this  country  is  in  session  all 
this  week  at  the  Civic  Auditorium.  It  is 
attended  hy  many  Eisteddfod  Clubs  from 
both  sides  of  the  Atlantic.  Many  re¬ 
nowned  singers,  musicians,  bards  and 
siHuikers  from  ail  parts  of  the  world  are 
in  attendance. 

Flowers  to  Be  Nationally  Advertised 

The  National  Floral  Corporation  of 
New  York  City  is  planning  a  national  ad¬ 
vertising  campaign  for  florists.  Its  pur¬ 
pose  is  to  select  one  florist  in  each  city, 
and  hy  general  advertising  get  orders 
which  wiil  be  distributed  according  to  lo¬ 
calities.  The  plan  is  expected  to  develop 
the  mail  order  end  of  the  business. 


(German  Paper  Sprouts  in  Brussels 
The  first  daily  news|ia])er  to  be  pub¬ 
lished  in  Brussels  in  the  German  lan¬ 
guage  appeared  on  August  1.  It  is 
financed  privately,  although  it  is  ex¬ 
pected  it  will  be  supported  officially 
through  the  ailvertising  of  official  an¬ 
nouncements. 


The  C.  J.  Anderson  Siiecial  Agency,  of 
Ghicago,  has  just  issued  a  very  useful 
telephone  list  of  Cfiicago  publishers’  rep- 
r«‘.sentafives  and  general  agencies. 
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OUR  TEXAS  LETTER 

An  E|:g-Marketing  Assoriation  of  Impor- 

tanre  —  Entertainments  in  Honor  of 

Lieut-Gov.  Hobby  and  Hi«  Bride — 

Sheman  Democrat  Has  a  Birthday — 

Personals. 

iSye<ial  (’urrtMponilenve.t 

IiAiXA.s,  Texas,  August  4. — At  the 
regular  meeting  of  the  Dallas  Ad  l.eague 
at  its  weekly  luiichcoii,  .1.  K.  Surratt 
spoke  of  the  |>ur|H>se  of  the  “Dalco  Select 
Eggs'*  organisation,  and  urged  the  ad¬ 
vertising  men  to  help  in  the  movement. 
He  explaine<l  that  the  farmers  and  |>uul- 
try  raisers  of  Dallas  had  formed  an  as- 
8(H‘iation  for  marketing  their  product; 
that  they  had  adopti-d  a  trade  mark, 
“l>alco  Select,”  which  was  stamped  on 
all  eggs  of  extra  select  quality  offeretl  for 
market.  All  meml>ers  of  the  association, 
lie  explained,  were  furnisheil  with  stamps 
bearing  this  trade  mark,  and  extra  se- 
le<'t  quality  eggs  were  stanqied,  which 
was  etjuivaleiit  to  a  guarantee  of  their 
quality. 

A.  (J.  t’haney  read  a  |iap<-r  on  ‘‘t.'reative 
Retail  Advertising.”  This  was  the  pa])er 
rcail  lM‘fore  the  convention  of  the  As- 
WH-iated  Ad  (  lulls  of  the  World  at  Chi¬ 
cago,  and  it  had  made  such  an  impres¬ 
sion  that  the  convention  voted  to  have 
it  printed  in  |>amphlet  form  fur  distribu¬ 
tion. 

The  .'sherman  (Texas)  Daily  Demiwrat 
relebrattd  its  :{4th  anniversary  on  .luly 
27.  The  late  .Mrs.  L.  S.  McPherson,  to¬ 
gether  with  her  sons,  (J.  ().  Hunter,  E.  C. 
Hunter  and  Luke  Hunter,  establisheil  the 
|M|ier  in  1881.  Mrs.  McPherson  was  ap- 
|Miinte<l  [Mistniistrcss  at  Sherman  during 
Drover  (leveland's  first  administration 
an<l  never  returned  to  newspaper  work. 
.She  and  her  son.  Luke  Hunter,  have 
since  die«i.  and  for  a  niimlier  of  years  E. 
(.  Hunter  and  D.  <).  Hunter  have  lieen 
owners  and  publishers  of  the  Democrat. 

W.  1).  (hitlaw,  who  has  lieen  principal 
of  the  public  schools  at  Heilias,  Texas, 
lias  piirchasisl  the  plant  of  the  Shiro 
(Texas)  .Advertiser,  and  will  move  the 
|diint  t<i  Heilias  and  establish  a  pa|i«‘r 
alsiiit  .August  10.  Mr.  (hitlaw  has  had 
(oiishlerable  experien«-e  in  the  ne\vs|iaper 
tb-ld. 

■lack  (Movstad,  cartisinist  on  the  San 
Angelo  (Texas)  .Standard,  married  .Miss 
Franc**s  Boler  of  Ballinger,  Texas,  at  the 
latter  place  on  .luly  2.5.  They  will  make 
their  home  at  San  .Angelo. 

H.  .A.  .Adair,  a  re<-ent  grailiiatc  of  the 
I'niversity  of  Texas,  who  has  had  «*on- 
siderable  cx|M-rience  in  the  newspa|ier 
held  in  various  capacities,  is  preparing  to 
establish  two  ncwspa|M-rs  in  llill  County, 
Texas  one  at  Brandon  and  the  other  at 
Bynum.  Mr.  .Adair  will  isinduct  the  two 
papers  cO'0|ieratirely,  covering  all  events 
in  the  isiiinty.  He  is  now  purchasing 
machinery  and  material  to  ispiip  the  two 
plants. 

(  ol.  K.  K.  Rudolph,  one  of  the  liest 
known  newspa|M*r  men  in  North  Texas, 
has  purchased  the  Tioga  (Texas)  Herald. 
He  has  already  added  new  e(|uipment 
and  has  enlargcil  the  publication. 

X.  E.  Thatcher,  recently  telegraph  edi¬ 
tor  of  the  Houston  (Texas)  Post,  has 
beiHime  night  «*ditor  of  the  (ialveston 
(Texas)  Daily  News,  su<-ceeding  Roy  C. 
Carter  who  has  gone  to  Dallas  to  join 
the  dlitorial  staff  of  the  .Associated  Pr«*s8 
there.  Mr.  Thatcher  entcreil  on  his  new 
duties  on  .August  1. 

Kate  Richard  O’Hara,  editor  of  the 
National  Hip  Saw,  was  the  guest  of  the 
.Socialist  organization  at  Cleburne,  Texas 
on  August  1,  anil  delivered  an  address  in 
that  city  on  the  principles  of  Socialism. 

Walter  Smoot,  foreman  of  the  press¬ 
room  of  the  l.awton  (Okla.)  News,  and 
Miss  Eupha  .Akers,  were  married  at  I>aw- 
ton  on  the  evening  of  .luly  2.5.  They 
will  make  their  home  in  T^iwton. 

Will  P.  Hobby  and  his  bride  were 
guests  of  honor  of  Galveston  business 
men  during  the  Seventh  .Annual  Cotton 
Carnival  at  Galveston.  Mr.  Hobby  is 
lieutcuant  governor  of  Texas  and  is  also 
publisher  of  the  Beaumont  Enterprise. 
.A  series  of  entertainments  and  social 
fanctions  arranged  for  the  lieutenant 


governor  and  his  wife  closed  with  a  laiat 
ride  on  Galveston  Bay  on  the  launch  of 
the  State  (Quarantine  .Service. 

The  Kurt  AA'orth  .Ad  Club,  at  its  regu¬ 
lar  weekly  luncheon  at  the  .Metro]Militaii 
Hotel,  decided  to  |Mist|Mine  the  regular 
meeting  «)f  the  club  to  .Septemlwr  1.5,  when 
a  big  o|ien-air  meeting  will  be  held. 
Several  directors’  meetings  will  be  held 
lietwecn  now  and  that  date  to  make  ar¬ 
rangements  for  a  membership  campaign 
and  to  outline  a  program  of  s|iecial  in¬ 
terest. 

Follow  ing  an  address  by  R.  ().  McCor¬ 
mick,  secretary  of  the  Forth  Worth 
diamlM-r  of  Cimimerce,  it  was  decuUnl  to 
instruct  the  secretary  of  the  .Ad  Club  to 
write  to  all  other  ad  clubs  in  the  state, 
and  to  all  commercial  organizations 
maintaining  advertising  comiiiittees, 
asking  them  to  take  co-oj»erative  action 
toward  stamping  out  fake  advertising 
s<-henies.  Mr.  .MK’ormick  told  of  numer¬ 
ous  letters  he  had  received  from  mer¬ 
chants  and  others  in  all  parts  of  the 
state  telling  how  they  had  been  made 
victims  of  fake  advertising  schemes. 
Most  of  the  schemes,  he  said,  had  lieen 
|>er|ietrated  by  women  and  had  had  the 
indorsements  of  women’s  clubs.  It  was 
said  that  fake  advertisements  had  been 
scarce  in  Fort  Worth  since  the  organiza¬ 
tion  of  the  Fort  AVorth  .Ad  Club. 

P.  D.  Rodgers,  immigration  agent  for 
the  Texas  &  Pacific  Railroad  was  the 
chief  speaker,  discussing  advertising 
methisls  of  his  road  tiiward  w-curing  im¬ 
migration.  Every  new  settler  who  can 
cultivate  Kid  acres  of  land  along  a  rail¬ 
road  is  considered  by  the  railroad,  he 
said,  to  be  woitli  .$40d  a  year  to  the  com¬ 
pany  in  freight  revenues  on  the  goisls 
he  will  ship  in  or  ship  out.  During  the 
year,  he  said,  the  Texas  and  Pacific  had 
placeil  nearly  1..5(K(  families  along  its 
lines,  who  brought  into  the  state  748 
immigrant  outfits  and  had  built  807  new 
homes  on  farming  lands. 

EIGHTY  MEN  OWN  FREE  PRESS 


No  Longer  the  Personal  Property  of  One 
Man 

A  great  change  has  taken  place  in  the 
.Milwaukee  (AA’is.)  Free  Press.  The  pa)M‘r 
was  launched  in  l!MH  to  advance  the  |m)- 
litical  interests  of  Rols-rt  M.  Im  Follette, 
then  governor  of  AA’isi-onsin.  Its  jirinci- 
lial  backer,  is  understoisl  to  have  Is-eii 
lsaa<-  Stephenson,  a  millionaire  lumlH‘r 
man  and  capitalist  of  Marinette,  AA’is. 
.After  many  vicissitudes^ and  losing,  it 
is  said,  $7<><I,(M((> — the  company  wound  uji 
its  affairs  on  .luly  20. 

On  the  same  day  the  Free  Press  pub¬ 
lished  this  announcement  prominently  on 
the  first  page: 

“The  Free  Press  of  today  is  radically 
different  in  its  control  from  the  old 
Fn-e  Press.  Then  it  was  dominated  by 
one  man.  Now  it  is  owned  by  eighty 
representative  citizens — men  who  place 
Milwaukee's  welfare  ahead  of  tinancial 
gain. 

“To  dig  out —not  to  whitewash  — to 
try  to  improve  conditions,  to  criticize 
constructively,  to  render  real  service,  to 
keep  faith  with  its  readers  by  printing 
all  the  news— to  lie  just  and  inde|iendent 
— to  render  a  service  to  this  community 
— that  is  the  piilicy  of  the  Free  Press  of 
today.” 

Newspaper  Men  at  the  Fair 

Among  the  editorial  represenatives 
who  recently  signed  the  register  in  the 
Press  Building  at  the  Panama-Pacific 
Ex|H>sition,  San  Francisco,  are  the  fol¬ 
lowing:  Floyd  Gillon’s  Tribune,  (hi- 

cago;  F.  A.  Ballantyne,  Daily  News, 
Chicago;  H.  T.  AA'illiams,  Sportsmen’s 
Review,  Cincinnati;  N.  .1.  AA’eeks.  Cream¬ 
ery  4  Milk  Plant  Monthly,  Chicago; 
Arthur  AA’.  Crawford,  Herald,  Chicago; 
E.  O.  Phillips,  Tribune.  Chicago;  Bruce 
C.  Hopper,  Star-Bulletin,  Honolulu; 
Blanche  McBride,  Times,  Denver;  .1.  .1. 
Bleadon.  Produce  News,  Chicago;  .1.  C. 
Ije  Beuf,  Ia  Presse,  Montreal;  1).  T. 
('rabtree.  News,  Chattanooga,  Tenn.;  .1. 
A.  Mathews,  Oklahoman,  Oklahoma 
City,  Okla.;  .j.  O.  Samanni,  Stone.  New 
A’ork;  I»uis  B.  Raycroft.  lloston  Press 


Club,  Boston;  F.  F].  .Allardt,  Theatre 
.Alagazine,  New  A’ork ;  1.  B.  AA’inn,  Al¬ 
bany  IVmocrat,  .Albany,  Ore.;  11.  AA’. 
.((dll  s,  ,  ydney  Daily  Telegraph,  Sydney, 
.'\ustralia;  At.  Bunge,  Turn/eitung,  .Alil- 
waukte;  A.  .).  Parker,  Morning  Star, 
A\  ilmington,  N.  C.;  Adolph  Anderson, 
l.ciald-iiepublican.  Salt  laike  City. 


PULP  CONDITIONS  IN  SWEDEN 


Activity  Somewhat  Abated,  and  Prices 
Slightly  Lower. 

In  a  report  on  the  Swedish  woodpulp 
market  credited  to  Kommersiella  Med- 
delandeii  by  Commerce  Reports,  and 
under  date  of  Stockholm,  Alay  15,  it  is 
noted  that  the  activity  that  prevailed 
during  March  and  .April  has  somewhat 
abated,  and  the  sales  rather  small.  (Quo¬ 
tations  are  unchanged,  but  owing  to  the 
exchange  rates  for  the  pound  sterling 
and  the  franc  the  net  amount  in  Swedisli 
money  is  somewhat  smaller.  Thus  moist 
pul))  is  quoted  at  $il.!>2  to  .$10.18  per 
metric  ton  (2,204.0  )>ounds),  f.  o.  b.  west 
coast,  and  at  $9.11  to  $9.05,  f.  o.  b.  the 
Gulf  of  Bothnia,  while  dry  pulp  is  quoted 
at  $22.78  to  $29.32,  f.  o.  b.  west  coast, 
and  .$21.44  to  .$21.98,  f.  o.  b.  the  Gulf  of 
Bothnia,  including  in  each  case  the  usual 
agent’s  commission. 

The  question  of  tonnage  ajipears  to  Ik> 
claiming  the  attention  of  the  manufac¬ 
turers  of  Isitli  mechanical  and  chemical 
|)ul|).  Norwegian  shi))owners  are  un¬ 
willing  to  seiul  their  shijis  into  the  Baltic 
Sea,  and  the  sawmills  in  Norrlaiid  arc 
jiressed  to  disjnise  of  their  stocks  as 
soon  as  ))ossil)ie.  For  moist  ))ul))  the 
conditions  are  much  more  unfavorable, 
as  it  can  hardly  1m*  ke|)t  in  storage  for 
any  length  of  time  during  the  summer 
witlioiit  damage. 

.As  far  as  chemical  pul|)  is  concerned, 
Isitli  siiljihite  and  sul|)hate,  it  may  be 
said  that  the  demand  from  all  the  Euro- 
licHii  countries  is  fairly  good.  England 
is  a  steady  buyer  of  sui|)hite  pulp  for 
|ironi)>t  delivery,  as  the  stcK-ks  that  were 
stored  in  English  jiorts  at  the  lieginning 
of  the  year  have  Im-cii  exhaustctl.  .Ac¬ 
cording  to  tlie  daily  (iress,  there  is  a 
dearth  of  all  kinds  of  pul|)  in  France,  and 
the  |)iices  (laid  for  siicli  consignments,  as 
the  manufacturers  succ»*ed  in  sending  to 
France  are  unusually  good.  Italy,  which 
now  linds  its  inqiorts  from  .Austria 
sto|i)Msl,  is  likewise  in  great  need  of 
pul|).  The  Netherlands,  tis),  where  the 
|ia|)er  industry  seems  to  Im*  working 
under  high  jiressiire.  has  Im'cii,  and  is.  a 
stead.v  buyer  of  iml])  in  quantities  much 
larger  than  last  year. 

Priees  of  Isith  sul|)hite  and  siiljihate 
|ml|i  are  linn  and  iinchahged,  but  the 
lack  of  tonnage  jireveiits  large  sales,  al¬ 
though  the  deniaml  and  the  needs  are, 
large. 

The  wood|iul|)  mills  will  have  to  con¬ 
tend  with  a  shortage  of  coal,  since  mos’ 
of  Sweden’s  sup|ily  came  from  Great 
Britain.  The  winter  stocks  of  the  Nor¬ 
land  factories  are  nearly  exhausted,  and 
new  |)urchases  of  coal  were  to  1m*  ne- 
gotiat(*d  when  the  British  embargo  on 
ex|)orts  was  declared. 


Pretty  Tough,  Indeed! 

Thanks  to  that  "Invisible  Governmen;” 
which  rul(*s  newsiiapers.  as  well  as  stati's. 
there  appeared  on  this  page  ye.sterday,  in 
an  article  entitled  “By  Train  to  Fez,”  the 
following  errors :  Taza  was  translated  as 
“Torza.”  Kairuan  as  "Kaernain,”  and  the 
familiar  F'rench  term  for  North  Africa. 
Afrh'a  Aliiior,  was  "corrected”  to  “.Asia 
Aliiior.”  ’Pliis  last,  by  placing  Alorocco  in 
Asia,  achieved  a  geograiihical  change  be¬ 
yond  the  iiossihilities  of  war  itself. — 
Editor  in  N.  A’.  Tribune,  Aug.  4. 


New  York  Times  Coast  Representative 

R.  .T.  Bidwell,  74‘2  Market  street.  San 
Francisco,  ('al..  has  been  ajipninted  Pa¬ 
cific  Coast  reiiresentative  of  the  New 
A’ork  Times.  The  Bidwell  Company  repre¬ 
sents  a  strong  list  of  newspafn-rs  includ¬ 
ing  the  lais  .Angeles  Times,  Chicago  Tri¬ 
bune,  Kansas  City  Star  and  Rocky 
Aloiintain  News  (Denver). 
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refuses  to  accept  advertising  that  does 
not  hold  out  honest  value  to  the  reader. 
We  include  in  this  generalization,  beer, 
whiskey,  cigarette  and  patent  medicine. 
Also  DISHONEST  MERCHANDISE, 
no  matter  by  whom  it  is  offered  for  sale. 

Foreign  Advertising  Representatives 

C.  LO(3AN  PAYNE  CO. 

74S  .Miirguette  Building,  Chicago 
“00  HflU  Avt..  New  York  City 
Publicity  Building,  Boston 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  PublUhcr 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why." 
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220  Fifth  Avenue  Lytton  Building 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


“Let  There  Be  Light!” 

Among  the  myriad  notes  of  National  interest  struck  by  the  Allied  Adver¬ 
tising  Clubs  at  the  Chicago  Convention,  one  seems  to  sound  most  clearly. 
If  the  Convention  developed  nothing  else,  it  did  produce  proof  positive 
that  advertising  organizations  need  and  are  seeking  enlightenment  regarding 
the  real  mission  of  Premium  Advertising  and  the  place  it  holds  in  modern  mer¬ 
chandising  practice. 

President  Woodhead  sounded  the  keynote  of  this  cry  for  light  when  he 
said:  ^^There  are  a  whole  lot  of  advertising  men  who  want  to  know  just  what 
relation  the  Premium  Business  has  to  the  Advertising  Business.  1,  for  one,  be¬ 
lieve  that  it  has  very  close  application  to  the  Advertising  Business.  Whether  it 
is  advertising  or  not  is  not  material  to  me,  but  1  do  believe  that  it  has  a  real  Adver¬ 
tising  Service;  just  as  much  as  an  intelligent  advertisement,  or  as  a  beautiful  cut, 
or  anything  else  that  makes  advertising  more  beneficial.  1  believe  that  you  are 
essentially  a  part  of  the  advertising  service.’’ 

Many  who  attended  the  conference  of  the  National  Premium  Advertising 
Association  at  the  convention  may  have  been  surprised  at  the  figures  given  by  the 
President  of  The  Sperry  &  Hutchinson  Company  and  Hamilton  Corporation.  Il¬ 
lustrating  the  measure  of  the  service  offered  by  these  companies,  Mr.  Caldwell 
said:  “After  fifteen  years,  from  1  900  to  the  present.  The  Sperry  &  Hutchinson 
Company  issued  21,691,757,424  tokensorsfamps,andredeemedl8,089,451,- 
1  58,  or  84%,  and  it  must  be  understood  that  the  remaining  16  per  cent  consti¬ 
tutes  a  continuing  liability  against  the  company.” 

“In  1914,  our  percentage  of  redemptions  was  over  90%.  In  the  past  month, 
they  were  over  93 .  With  these  redemptions  now  93%,  we  still  face  every 
probability  that  a  still  greater  number  will  eventually  be  redeemed.  What  other 
method  of  advertising,  today,  can  show  an  efficiency  as  high  as  ours?” 

Undeniably  the  most  biased  among  us  must  admit  that  these  figures  repre¬ 
sent  a  service  faithfully  rendered  to  a  following  so  tremendous  as  to  demand  a 
serious  and  courteous  recognition  from  everyone  who  has  the  best  interests  of 
the  great  science  of  advertising  and  sales  promotion  honestly  at  heart. 

Read  the  new  National  Monthly — **  The  Sperry  Magazine** — Watch  for  the 

August  Number! 

The  Sperry  &  Hutchinson  Co. 

The  Hamilton  Corporation 

GEO.  B.  CALDWELL,  President 


2  West  45th  Street 


NEW  YORK  CITY 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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luued  ever;  Saturday,  forms  closing  one  o’clock  on  Friday 
('receding  date  of  publication,  by  The  Editor  and  Publisher 
Co.,  Suite  11J7  World  Building,  63  Park  Row,  New  York 
City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
ar.d  4331. 
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See  Publisher’s  announcement  for  subscription  and  adver¬ 
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New  Y ork,  Saturday,  August  7,  1915 

A  WAR  OF  PROSPERITY 

Full  of  encourageuient  for  newspaiHif  ituhlisliors — 
as  for  all  business  meu — are  the  signs  of  the  times. 
Oiie  lias  no  need  to  underiuke  to  eover  the  coinidete 
industrial  field  in  order  to  sw  liow  true  this  is. 
.Abundant  proof  is  furnished  by  facts  taken  almost 
at  random. 

Take  customs  figures,  if  you  like.  Our  thirteen 
lending  customs  districts  for  the  week  ending  .luly  HI 
reiMirt  a  trade  balance  of  $1J:!,!17.'>,.S71,  which  is  II.IMK),- 
tlOO  greater  than  the  trade  balance  of  the  jiria-eiling 
week,  t.'ottou  exported  for  the  w<‘ek  amounte<l  to 

•  bales,  making  the  total  siina*  August  1.  lltlJ, 
a|iproximately  8,.">10,.’»tJ7  hales.  A  feature  is  the  large 
■liiantity  of  eximrts  through  the  ports  of  Chicago, 
ituffalo  and  Detroit,  indicating  that  great  quantities 
of  war  munitions  are  l*eing  8hip]ied  into  Canada  for 
transportation  to  Euroi»e.  Tlie  exports  of  these  three 
IMirts  totaled  for  the  week  ^4,10((,1{)7. 

Xow  consider  foodstuffs.  Great  Britain  and  her 
allies  in  the  FJtiropean  war  purchased  from  the  Cnited 
Slates  $7."i<l.<hlO,<Kh)  in  food  supplies  during  the  fiscal 
year  ended  with  .lune  30,  1915.  The  exportations  of 
food  products  were  tlie  heaviest  in  any  fiscal  year  in 
.tmerica’s  history.  They  constituted  one-fourth  of  the 
grand  total  of  exports  and  were  3u0  per  cent.,  or 
$4t>8,800,000,  larger  than  the  foodstuffs  exports  dur¬ 
ing  the  previous  fiscal  year.  Of  the  food  articles, 
wheat  leads  with  a  value  of  $332,868,498.  The  value 
of  the  exi>ortation  of  food  supplies,  which  includes 
breadstuffs,  meat  and  dairy  products  and  food  animals, 
is  placed  at  $759,37.5,842  for  the  1915  fiscal  3'ear, 
against  $2fi0,57.3,.32.3  or  the  previous  fiscal  year.  In¬ 
cidentally,  food  products  supplanted  cotton  as  the 
leading  item  of  American  exports.  Breadstuffs  ex¬ 
ported  this  June  were  valued  at  $28,822,676,  against 
$12,672,734  for  June  of  1914. 

Next  take  a  look  at  railroad  earnings.  The  improve¬ 
ment  here  is  the  most  encouraging  development  of  tlie 
moment  to  the  holders  of  American  investment  se¬ 
curities.  Traffic  receipts  in  .Tune  on  such  roads  as 
the  Atchison,  the  Erie,  the  Baltimore  &  Ohio,  the 
New  York  Central,  tlie  Pennsylvania,  the  Southern 
Pacific,  and  the  Union  Pacific,  all  representa¬ 
tive  of  traffic  from  widely  diversified  indus- 

*  tries,  show  substantiad  gains  over  .Tune  of 
the  preceding  year  and,  according  to  present  indi¬ 
cations,  July  reports  will  be  even  lielter,  with  progres¬ 
sive  expansion  in  the  rest  of  1915,  Big  earnings  for 


the  railroads  are  going  to  be  made  by  the  iron,  steel, 
coke  and  coal  companies,  by  the  promised  large  har¬ 
vests  and  by  the  general  improvement  now  developing 
ill  the  country’s  industrial  activities.  And  in  turn  the 
railroads  are  going  to  increase  the  earnings  of  the 
c(|uipment  companies,  which  have  been  through  a  long 
jicriod  of  lean  income. 

Coming  down,  now,  to  the  newspaiier  iiublishing 
business  itself,  we  commend  to  our  readers’  attention 
the  striking  collection  of  authorized  statements,  on 
niiother  page  of  this  issue  of  The  Editor  and  Pub¬ 
lisher,  headed,  “Advertising  Gaining.”  Such  men  as 
Thoiiison,  Wiley,  Gunnison,  Waldo,  Wardmnn  and 
I.cwis  come  as  near  to  knowing  what  conditions  are 
and  are  likely  to  be,  in  the  newspaper  business  of  this 
country,  as  any  six  men  who  could  be  selected.  Bead 
what  they  say.  Note  the  strength  of  the  statements 
as  to  the  present  and  the  full-throatiHl  voice  of  op¬ 
timism  as  to  the  Fall.  There  is  inspiration  in  all 
of  it. 


BEAM  AND  MOTE 

We  have  received  the  following  letter: 

"Have  just  finished  reading  your  excellent  publica¬ 
tion  and  am  prompted  by  an  item  I  saw  therein  to 
send  you  the  enclosed  offering  of  a  modest  grafter 
of  free  publicity.  If  ever  I  get  into  a  jiosition  to  do 
so,  1  will  gladly  sign  my  name  to  a  protest  against 
such  stuff  as  this.  Sorry  that  for  the  jiresent,  at 
least,  I  must  use  that  trite  signature, 

“A  SUB,SCRIBER.” 

We  liave  just  one  remark  to  make  aliout  this,  and 
that  is  that  the  fellow  who  hides  iKdiind  an  anony¬ 
mous  signature,  in  an  endeavor  to  “get  after”  some- 
Isidy  whom  he  doesn’t  like,  is  many  degrees  worse 
than  the  “modest  grafter”  whom  he  wishes  us  to 
jiillory. 

The  “modest  grafter”  in  question  writes  on  his  own 
letter-head  and  signs  his  name.  He  asks  free  pub¬ 
licity  for  certain  matter  that  he  encloses.  It  is  for 
the  recipient  to  "take  it  or  leave  it.”  Of  course  he 
ought  to  “leave”  it,  for  it  is  advertising  pure  and 
simple,  and  should  appear  as  paid  matter  ami  no¬ 
where  else.  But  at  lea^t  the  "modest  grafter”  is 
frank  and  plain  alHiiit  it. 

“.-V  Subscrils'i;”  should  think  again. 


LETTING  THE  COUNTRY  CATCH  UP 
An  excellent  point  is  made  by' the  Times  when  it 
diris-ts  attention  to  the  fact  that  the  recovery  in 
business  in  this  country  in  the  last  twtdve  months 
lias  IsH-n  due  almost  entirely  to  the  receipt  of  orders 
from  abroad.  A  year  ago  business  was  almost 
paralyzisl.  with  a  ni-ord  numlter  of  unemplqjiHi  at 
the  principal  industrial  centres.  For  that  reason 
some  js-rsons  fear  that  the  end  of  the  war  will  bring 
a  reaction,  which  w'ill  find  plants  which  have  lieeii 
enlarging  their  capacity  to  handle  munitions  busi¬ 
ness  unable  to  continue,  even  at  a  normal  rate.  This 
would  obviously  la?  the  case  if  the  close  of  the  strug¬ 
gle  were  to  juit  the  I'nittKl  States  back  where  it  stood 
on  the  first  of  .\ugust.  1914,  but  most  corporation 
i-xei-utives  are  confident  that  when  the  war  orders  are 
all  fillinl,  the  domestic  consumption  will  have  reached 
a  jioint  that  will  nwessitate  keeping  the  plants  in 
full  operation. 


Ralph  Pulitzer,  one  of  the  owners  of  the  New  York 
World,  sent  to  his  paper  on  Tuesday  a  long  and  highly 
interesting  cable  dispatch,  dated  “Field  Headquarters 
of  the  French  Army.”  As  a  narrative  of  personal 
expediences  at  the  front  it  possessed  all  the  charm 
of  intense  “human  interest,”  expressed  in  clear-cut, 
forceful  English. 


Some  newsi»aper  advertising  departments  are  very 
careless  alaiiit  their  “lists.”  A  man  we  know,  who 
used  to  carry  on  an  advertising  agency,  but  has  been 
out  of  business  for  fully  ten  years,  still  gets  rate 
cards  and  all  sorts  of  “follow  up”  matter  nearly  every 
day—  and  not  from  “little  fellows,”  but  from  some  of 
the  biggest  papers  in  the  country. 


ALONG  THE  ROW  BY  JACKSON 

AS  SHERMAN  SAID — 

The  hardships  of  war  are  not  confined  to  corre¬ 
spondents  on  the  Eurojiean  battlefields.  Some  of  our 
home  correspondents  have  also  had  to  suffer.  Now 
take  the  case  of  John  Mahoney,  war  expert  of  the 
Brooklyn  Citizen,  sent  to  report  the  conflicts  of  the 
Brooklyn  Regiments  with  each  other  at  Camp  Whit¬ 
man  during  the  past  week.  The  first  night  in  camp 
John,  because  of  lack  of  room,  had  to  sleep  in  a  big 
supply  tent  where  flies  and  mosquitoes  tangoed  all 
night  around  sugar  barrels.  The  second  night  he 
slept  on  picks  and  shovels,  with  no  blanket.  The 
third  night  he  was  promised  a  cot,  but  didn’t  get  it, 
and  was  assigned  to  a  “room”  full  of  oats  and  hay. 
During  the  night  a  stray  mule  entered  the  “room” 
and  began  nibbling  on  John’s  ear  in  order  to  get  at 
a  bag  of  oats  John  was  using  for  a  pillow.  John 
arose  suddenly,  startled  at  first  by  the  vision  of  the 
long  ears,  but  recovering  himself,  smote  the  mule  and 
drove  it  forth  into  the  night.  When  daylight  came 
.Tohn  made  complaint  to  a  high  officer.  “Necessities 
of  war,”  said  the  officer.  “Sorry  but  bear  it  like  a 
jiatriot,”  and  John  did,  with  a  piece  of  court  plaster 
on  his  starboard  ear. 


NEW  ORGANIZATIO.N. 

There  is  some  talk  of  city  eilitors  forming  a  union. 
If  they  do  the  reporters,  as  usual,  will  be  the  walking 
delegates. 


SHOUI.D  PROVE  SOOTHING. 

It  must  lie  soothing  to  the  editor  of  The  Commoner 
to  rest  peacefully  at  home  and  read  the  kind  words 
about  himself  in  the  N.  Y.  Staats  Zeitung.  German 
praise  should  compensate  him  somewhat  for  being 
in  Dutch. 

'  ANOTHER  CHANCE. 

Here’s  another  ehance  for  war  corres])ondents. 
Hayti,  which  is  only  a  short  distance  from  the  Row', 
is  now  having  its  regular  semi-annuar  revolution. 
Two  armies,  composed  of  aliout  75  men  apiece,  are 
now  hiding  from  each  other  and  killing  Presidents  as 
fast  as  they  can  be  elected  by  sniping  them  when¬ 
ever  they  go  outdoors.  The  aroma  of  Hayti  is  not 
particularly  ilelightful  at  this  season  of  the  year,  liut 
newspapermen  can  stand  anything.  There  ought  to 
lie  some  good  stories  in  Hayti.  Any  land  that  can 
have  two  Presidents  a  week  should  furnish  lots  of 
excitement,  to  say  nothing  of  the  foot  races  to  see 
which  party  can  rob  the  custom  house  first. 


NEW  MAGAZINE. 

New  York  has  a  new  magazine  called  National  De¬ 
fence.  Its  object  and  mission  in  life  is  to  have  the 
country  prepared  to  take  care  of  itself,  and  to  teach 
jiarents  to  sing,  “I  Did  Not  Raise  My  Boy  to  Be  a 
I'  issy.” 


OFF  TO  THE  FRONT 

Stanley  Wallace  has  left  the  Brooklyn  Eagle  to  go 
to  the  war  zone  as  a  correspondent  for  a  British 
news  syndicate.  It  is  said  that  he  has  been  assigned 
to  duty  at  the  Dardanelles,  which  is  almost  as  un¬ 
healthy  a  place  at  present  as  is  the  Gowanus  Canal 


FROM  THE  SKINNEBSVII.I.E  SIGNAL. 

The  heavy  hand  of  the  war  is  at  last  being  felt 
in  this  peaceful  town.  'J'he  supjily  of  imported  beer 
is  exhausted,  and  Vincenzo  Marrio,  the  champion  well 
digger  and  excavator  of  this  county,  has  gone  home 
to  fight  for  Italy.  In  addition  to  the  above  calami¬ 
ties  the  local  Saengerbund  has  postponed  its  annual 
picnic  until  after  the  German  army  has  entered  Paris, 
and  consequently  has  cancelled  its  contract  for  poster 
and  ticket  printing.  We  expect  that  our  baby  grand¬ 
son  will  have  white  whiskers  when  this  order  is  re¬ 
newed.  But  we  shall  survive  and  flourish.  Note  new 
ads  of  the  Pay-as-Yoii-Enter  Boarding  House,  Kelly 
the  Undertaker,  and  the  Gem  Moving  Picture  Theatre, 
which  is  presenting  Ten  Nights  in  a  Barroom  in  six 
reels.  ToM  W.  Jackson, 
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PERSONALS 

Russell  Whitman,  general  manager  of 
the  Audit  Circulation  Bureau,  Chicago, 
was  due  in.  Toronto  this  week,  to  nego¬ 
tiate  with  some  of  the  Toronto  pub¬ 
lishers. 

Dr.  David  Salmon  Skinner,  who  re¬ 
cently  presented  to  the  Brooklyn  Press 
Club  an  interesting  collection  of  old 
theatre  programmes,  has  been  made  an 
honorary  member  of  the  club. 

J.  M.  Reece,  editor  and  owner  of  the 
Greensboro  (N.  C.)  Record,  is  desper¬ 
ately  ill  at  bis  home.  He  has  been  con¬ 
fined  to  the  house  for  six  weeks  and  is 
not  expected  to  recover. 

John  Nevin,  of  the  United  Press,  has 
l>een  engaged  by  the  International  News 
Service  to  take  charge  of  its  Washing¬ 
ton  (D.  C.)  Bureau. 

C.  S.  Jackson,  publisher  of  the  Port¬ 
land  (Ore.)  Journal,  is  back  at  his  desk 
after  an  extended  eastern  trip.  He  re- 
thusiastic  over  the  scenic  beauties  of  the 
route. 

B.  F.  Schermerroen,  well  tnown  in  the 
advertising  field  at  San  Antonio,  Tex.,  has 
acquired  the  business  of  Edward  Wolff 
taking  over  his  staff  and  will  hereafter 
conduct  it  himself. 

Will  Hope,  an  Australian  cartoonist, 
who  recently  arrived  in  New  York,  has 
iH'en  engaged  by  the  Globe.  He  is  draw¬ 
ing  sporting  cartoons  at  present,  and  has 
already  made  a  hit  with  the  Globe  read¬ 
ers.  He  has  an  original,  forceful  style 
that  places  his  work  in  a  class  of  its 
own. 

Percy  G.  McDonnell,  managing  editor 
of  the  Cablenews  American,  of  Manila, 
left  San  Francisco  for  Manila  a  few  days 
ago  on  the  steamer  Chiyo  Maru.  With 
him  was  his  wife.  They  had  been  in 
Europe  with  the  Philippine  Red  Cross 
contingent. 

C.  T.  Pearce,  formerly  business  iiian- 
ager  of  the  Toronto  News,  has  associated 
himself  with  A.  McKim,  Ltd.,  advertising 
agents,  Montreal  and  Toronto.  lie  be¬ 
comes  manager  of  tbe  Toronto  office  in 
succession  to  C.  B.  Somerset,  who  has 
gone  to  Montreal  as  second  vice-president 
of  the  McKim  organization. 

W.  L.  Shafer,  formerly  in  newsi)aper 
work  in  Pittsburgh,  Pa.,  and  Roanoke, 
Va.,  for  several  years  secretary  of  the 
Roanoke  Chamber  of  Commerce  and  for 
tile  past  two  years  doing  special  adver¬ 
tising  work  at  Roanoke,  has  l)een  elected 
secretary  of  the  Chamber  of  Commerce  of 
Blueheld,  W.  Va.,  which  organization  also 
includes  the  Pocahontas  coal  fields.  Afr. 
Shafer  succeeds  C.  T.  Boykin,  who  re¬ 
signed  to  accept  service  as  a  member  of 
the  staff  of  Town  Development. 

A.  N.  Barney,  formerly  associated  with 
the  advertising  staff  of  the  New  York 
Times,  is  now  with  Harper’s  Bazaar. 

C.  .1.  Zaiser  has  just  l)ecome  business 
manager  of  the  Milwaukee  Free  Press, 
succeeding  H.  R.  Robinson.  He  was  for¬ 
merly  business  manager  of  the  Houston 
Telegram.  At  one  time  he  published  the 
Citrus  Fruit  Grower,  a  trade  magazine. 

William  R.  Shannon  has  resumed  work 
ns  Southwestern  manager  of  the  Ameri¬ 
can  Exporter,  New  York.  He  was  pre¬ 
viously  connected  with  the  Exporter  for 
three  years. 

Edgar  W.  .Iordan,  of  Chicago  and  .Mil¬ 
waukee,  has  joined  the  staff  of  Harvey 
Blodgett  Company,  si)ecialists  in  financial 
advertising,  St.  Paul. 

J.  F.  Gilmore,  formerly  connected  with 
Horseless  Age,  now  represents  Motor 
West,  of  California,  in  Detroit. 

W.  C.  Sutton  has  joined  the  Saturday 
Night  Press  of  Detroit. 

I.<oui8  Charles  Ro8enl>erg,  at  one  time 
managing  editor  of  Fashionable  Women, 
has  joined  the  Sterling  Advertising  Serv¬ 
ice  of  New  York. 

C.  A.  Livingston,  formerly  with  .4rt8 
&  Decorations,  is  now  connected  with  the 
advertising  department  of  Harper’s 
Bazaar. 

H.  L.  Hamilton,  lately  advertising 
manager  of  the  Consolidated  Gas,  Ele«'- 
tric  Light  and  Power  Co.,  of  Baltimore, 
is  now  advertising  manager  of  the  Fair¬ 


banks  Company,  with  headquarters  in 
New  York  City. 

S.  H.  .Vnkeruy,  at  one  time  publicity 
manager  of  the  Greater  Dayton  Associa¬ 
tion,  has  l)een  appointed  advertising  man¬ 
ager  of  the  c.vcle  department  of  the  Davis 
Sewing  Machine  Co.,  of  Dayton,  Ohio. 

Edwin  M.  Wilson,  editor  and  publisher 
of  the  Daily  Times  at  Tupelo,  Miss.,  who 
di.sappeared  from  his  home  in  Tupelo 
Monday  evening,  July  ID,  had  not  been 
heard  of  since. 

W.  W.  Brown,  managing  editor  of  the 
Daily  News,  of  Cumberland,  Md.,  has 
returned  to  that  city  at  the  completion 
of  a  trip  to  the  Panama  Exposition  at 
San  Francisco,  thence  on  the  SS.  “Fin¬ 
land”  through  the  Panama  Canal  to  New 
York  City,  the  jaunt  extending  over  six 
weeks. 

George  M.  Roberts,  secretary  of  former 
Cougresstnan  Horace  W.  Vaughan  and 
one-time  editor  at  Mt.  Pleasant,  Texas, 
has  be«*u  named  suiterintendent  of  play¬ 
grounds  and  bathing  beaches  at  the  na¬ 
tional  capital,  at  a  salary  of  $2,500  a 
year. 

Sapper  M’illiam  .1.  Campbell,  one  of 
the  Hamilton  (Ont. )  Times  reporters  who 
enlisted  for  Overseas  service  the  moment 
the  first  call  came,  and  who,  as  a  member 
of  the  Canadian  Engineers,  went  to  tbe 
war  with  the  first  t^anadian  contingent, 
arrived  back  in  Hamilton  recently.  He 
fought  and  was  wounded  at  Ypres,  and 
was  also  twice  gassed,  after  which  he 
was  invalided  to  England,  and  has  been 
in  the  hospital  there. 

Harold  E.  Somerville,  for  the  past  year 
and  a  half  night  editor  of  the  Burlington 
Free  Pre.ss,  has  gone  to  New  Bedford, 
.Mass.,  where  he  will  take  a  position  on 
the  Evening  Standard. 

Frank  Dougherty,  an  Associated  Press 
telegraph  oi)erator  attached  to  the  Buf¬ 
falo  'I'inies,  was  injured  when  the  auto¬ 
mobile  in  which  he  was  riding  turned 
turtle  at  Eggersville,  N.  Y.,  on  July  III). 
'File  automobile  was  wrecked. 

•Mi.ss  Helen  Herr,  smdety  editor  of  the 
S(nith  Bend  (Ind.)  'Fribune,  was  taken 
to  Epworth  Hospital  on  July  ‘28  for  an 
operation.  During  her  absence  Miss  Ruth 
Goewey  will  be  in  charge  of  the  society 
department  of  the  Tribitne. 

.Mrs.  Kate  Masterson,  the  newspaper 
writer  and  author,  who  was  sent  to 
Bellevue  Ho8]iital,  New  York  City,  for 
examination  as  to  her  sanity,  was  on 
July  JO  coinmitttHl  to  Bl(H)mingdale 
Asylum  for  treatment. 

Edward  H.  Oosby,  editorial  writer  of 
the  Boston  Post,  accomi)anied  by  .tirs. 
Crosby,  has  been  making  a  tour  of 
California. 

E.  J.  Lyman,  business  manager  and 
part  owner  of  the  .\nniston  (Ala.)  Hot 
Blast  and  News,  has  been  visiting  rela¬ 
tives  in  'Fennessee. 

Thomas  Buckley,  a  member  of  the  staff 
of  the  Atlanta  (Ga.)  .lournal,  has  been 
visiting  friends  in  Wilmington,  Del.,  after 
c<pvering  the  Leo  Frank  case. 

Russell  Gore,  of  the  Chicago  Daily 
News,  is  the  author  of  the  short  story, 
“'File  Heritage  of  Curiosity,”  appearing 
in  the  August  issue  of  the  Green  Book 
Magazine.  The  illustrations  are  by  Ky- 
ohei  Inukai,  the  Japanese  artist. 

Returning  from  Ossining,  where  he  was 
one  of  the  witnesses  of  the  execution  of 
Charles  Becker,  Charles  H.  Williotighby, 
editor  of  the  1‘ittsfield  (Mass.)  Itaily 
Eagle,  was  badly  injured  on  July  .'10  at 
Wappingers  Falls,  seven  miles  north  of 
Beacon.  N.  Y.,  when  the  auto  in  which 
he  was  riding  crashed  into  the  side  of  a 
runabout.  Both  cars  were  overturned 
and  the  four  o<*oupant8  were  buried  be¬ 
neath.  M’illioughby  was  the  worst  hurt. 
Several  Iwues  were  fractured  and  he  has 
suffered  a  nervous  collapse.  Both  cars 
were  speeding  and  came  together  at  a 
crossroad. 

Edward  Fitzpatrick,  one  of  the  most 
widely  known  newspaper  men  in  Ixiuis- 
ville,  was  stricken  with  apoplexy  at  noon 
on  July  2(i  as  he  sat  down  to  lunch  at  his 
home  in  New  Albany.  Dr.  Easley  was 
summoned,  and  after  working  over  Fitz¬ 
patrick  for  a  time,  revived  him.  It  is  be¬ 
lieved  that  he  will  rec-over.  •  Fitzpatrick 
has  lieen  in  ill-health  for  some  time. 


WASHINGTON  PERSONALS 

4V.  F.  Keohaii,  chief  of  the  New  York 
Tribune  bureau,  spent  the  week  end  at 
Belmar,  N.  J.  In  his  absence  Carter 
Field  held  down  his  desk. 

J.  E.  Murphy,  managing  editor  of  the 
Washington  .  'Times,  is  enjoying  his  va¬ 
cation  by  playing  golf  on  Ixing  Island. 

W.  1).  Metcalf,  who  for  several  years 
was  a  member  of  the  M’ashington  bureau 
of  the  Baltimore  Sun,  and  is  now  polit¬ 
ical  writer  on  the  Sioux  City  Tribune,  is 
spending  part  of  his  vacation  in  Wash¬ 
ington. 

M’illiam  J.  M’heatly  of  the  Washington 
Star  is  at  Colonial  Beach  for  his  vaca¬ 
tion. 

Wingrove  Bathon  of  the  Star  is  at 
Atlantic  City. 

(’lemming  Newbold,  business  manager 
of  the  Star,  is  visiting  in  New  xork 
State. 

Beale  Howard,  secretary  of  the  Wash¬ 
ington  Star,  is  at  Magnolia,  Mass.,  for 
a  short  vacation. 

Max  Kauffmatin,  of  the  Washington 
Star,  is  with  his  father  at  Camp  Percy, 
New  Hampshire. 

Frank  B.  Ixtrd,  correspondent  of  Nor¬ 
man  E.  Mack’s  National  Democratic 
Monthly  and  president  of  the  National 
Press  Club,  is  spending  a  few  days  in 
New-  York. 

Frank  Morse,  formerly  dramatic  edi¬ 
tor  of  the  Washington  Post,  and  now  with 
Henry  E.  Miller,  theatrical  producer,  has 
returned  from  a  visit  to  his  mother  in 
Florida,  and  will  shortly  leave  as  ad¬ 
vance  agent  of  one  of  4Ir.  Miller’s  pro¬ 
ductions. 

.lohn  B.  Stnallwood,  city  editor  of  the 
Washington  Star,  is  visiting  his  iiarents 
in  Buffalo,  N.  Y.  Daniel  O’Connell  is 
acting  as  city  editor  in  his  place. 

David  Lawrence,  of  the  Associated 
Press,  is  spending  his  vacation  in  Buf¬ 
falo,  N.  Y. 

I.  A.  Fleming,  veteran  financial  writer 
of  the  Star,  has  just  returned  from  a 
mouth’s  vacation  in  Chicago  and  Mich¬ 
igan,  where  he  visited  newspaper  friends. 
He  also  visited  his  brother  at  Lake  Ge¬ 
neva,  Wisconsin. 

Samuel  G.  Blythe,  of  the  Saturday 
Evening  Post,  who  toured  Euroiie  in  the 
interest  of  his  jiaiier,  has  returned  to 
his  home  in  this  city. 

Rudolph  Knuffmann,  tnanaging  editor 
of  the  Washington  Star,  is  spending  his 
vacation  at  his  summer  home  in  New 
Hampshire. 

Mrs.  N.  O.  Mes.senger,  wife  of  the 
popular  chief  of  the  Capitol  staff  of  the 
Washington  Star,  is  seriously  ill. 

Frank  it  Whitehead,  of  the  Washington 
Post,  is  spending  several  weeks’  vaca¬ 
tion  on  Ixmg  Island  with  his  wife  and 
daughter. 

Ralph  Graves,  dramatic  editor  of  the 
Washington  Post,  and  acting  chairman  of 
the  special  Ladies’  Ni^it  Committee,  has 
arranged  as  a  sijecial  feature  of  the  next 
I.sidies’  Night  entertainment  a  moving 
picture  of  many  active  members  of  the 
National  Press  Club,  all  of  whom  are 
newspajier  men.  'The  next  I>adies’  Night 
will  be  Thursday,  August  12. 

Mrs.  Emery,  mother  of  Fred  A.  Emery, 
of  the  Associated  Press,  died  in  this  city 
recently. 


CHICAGO  PERSONALS 

Harry  Parker  of  the  Tribune,  who  was 
recently  released  from  a  hospital  after 
an  operation,  has  gone  to  his  father's 
farm  in  Minnesota  to  recuperate. 

Robert  J.  Casey  of  the  .Tournal  is  spend¬ 
ing  two  weeks  with  a  camping  outfit  in 
the  Black  Hills  of  North  Dakota. 

.loseph  G.  Davis  covered  the  golf  tour¬ 
nament  in  Cleveland  for  the  'Fribune  last 
week. 

Jack  1^1  it.  who  has  been  managing 
“Help  IVanted.”  a  play  of  his  authorship, 
has  joined  the  local  staff  of  the  Herald. 

'The  Herald  men  claim  their  office  to 
havb  been  the  most  attractive  place  in 
town  during  the  week  of  the  Eastland 
story.  Witness  these  by-line  stars : 
Blanche  Van  Buren,  Katherine  Synon, 
Gretchen  Krohn,  Mary  Synon  and  Bessie 
Rowland  James. 

I>eon  Stolz  of  the  Tribune  is  on  a  va¬ 
cation  at  Kennebunk|)ort,  Me. 

The  Rev.  W.  B.  Norton,  chaplain  of  the 
Press  Club  and  religious  editor  of  the 


Tribune,  is  visiting  in  New  York  State. 
Mrs.  Norton  accompanies  him. 

Joseph  Medill  I’atterson  of  tbe  Tribune 
Company  has  gone  to  Ixtndon. 

L.  W.  Meridith,  political  man  for  the 
I’ost,  is  the  father  of  a  baby  boy,  born 
July  25. 

Mrs.  Frank  M.  Smith,  wife  of  a  copy- 
reader  on  the  Tribune,  chased  a  burglar 
from  the  Smith  residence  Sunday  night, 
but  not  until  he  had  bundled  up  apparel 
belonging  to  Mr.  Smith  worth  $-4(),  which 
he  took  with  him. 

OBITUARY  NOTES 

.losKi'ii  B.  Taylor,  a  correspondent  of 
the  Times-Press  of  Middletown,  N.  Y., 
died  on  July  27,  at  the  residence  of  his 
father  in  Marlboro,  N.  Y. 

R.  Seth  McCallen,  a  Socialist  and 
newspaperman,  widely  known  as  “Col 
Dick  Maple”  died  on  July  24,  at  his 
home  in  Nashville,  Tenn.  aged  54.  He 
was  for  many  years  the  editor  of  the 
St.  lyouis  Ripsaw. 

Eugene  J.  Bzkko,  vice-president  and 
secretary  of  the  American  Hungarian 
Publishing  Co.,  and  an  editor  of  the 
.Vmerika  .Magyar  Nappsava,  died  at  his 
home  in  .Vudubon  avenue.  New  York  City, 
on  July  2t>,  in  his  fifty-fourth  year. 

Stu  James  Augu.stus  IIe.nky  Murray, 
editor  the  Oxford  English  Dictionary  and 
author  of  many  books  on  historical  sub¬ 
jects  is  dead  at  Loudon,  Eng.,  aged  78 
years.  He  was  a  member  of  leanied  so¬ 
cieties  in  England,  France,  Germany,  Hol¬ 
land,  Belgium  and  the  United  States. 

Louis  F.  IVaoner,  a  rejsirter  of  the 
Wilmington  Morning  News  was  instantly 
killed  by  a  stroke  of  lightning  at  the  an¬ 
nual  encampment  of  the  organized  militia 
of  Delaware  near  Newcastle  on  July  ill, 
aged  Jl.  Wagner  who  was  a  member 
of  Ctiinpany  C.  of  IVilmingto.i  had  taken 
shelter  in  a  tent  with  three  other  soldiers 
to  escaiie  the  rain. 

Dr.  William  A.  Croeeut,  editor  and 
traveler,  died  at  his  home  at  Washington, 
D.  O.,  on  July  .‘>1.  after  a  long  illness, 
age<l  80  years.  He  was  field  corresism- 
dent  fo  the  New  York  'Fribune  during  the 
Civil  War  and  thereafter  he  was  ein- 
jiloyed  by  The  Rcsdiester  Deinix'rat,  'The 
St.  Paul  I'inies,  'The  Minmaiixlis  'Frib- 
ttne.  The  Chicago  Evenitig  Post,  and  'The 
Graphic,  Tribune,  and  World  of  New 
York.  In  the  first  Clevelatul  adtainistm- 
tion  he  was  editor  of  The  Washington 
Post. 

Lewis  W.  BrI';wster.  a  veteran  prititer 
and  editor  of  New  Hampshire,  died  siid- 
(ienly  at  the  M’entworth  Home  in  Ports¬ 
mouth,  July  ‘24.  aged  85.  He  iH-gan  bis 
newsiiaper  career  as  a  iirinter  and  at  the 
death  of  his  father,  who  was  editor  of  the 
then  Portsmouth  Jourtial,  succeeded  him 
as  editor,  in  which  iKisition  he  remained 
until  the  Journal  joined  its  publication 
with  that  of  the  New  Hampshire  Gazette. 
Recently  he  has  been  contributing  articles 
oti  “'File  GchmI  Old  Times”  to  the  Ports¬ 
mouth  Herald. 

George  Morrow,  one  of  the  oldest 
newspapermeti  of  Baltimore  is  dead  at  his 
home  there.  For  thirty-three  years  he 
was  one  of  the  editors  of  the  Baltimore 
Run. 

Col.  j.  Lt.NtiSAY  Joii.NSON,  editor  of 
the  Rome  (Ga.)  'Fribune  Herald  is  dead 
in  the  Philippines  according  to  cable 
dispatches  received  last  week,  from  Man¬ 
ila.  He  was  (!1  years  (dd.  Col.  Johnson 
practised  law  in  Georgia  for  a  number 
of  years,  and  subsequentl.v  Is'came  a  news¬ 
iiaper  man.  He  went  fo  the  Philippines 
a  year  ago  to  bwoine  assistant  director 
of  the  census  fur  the  Philippine  Islands. 

Good  Newspaper  Man,  Good  Citizen 

'The  trustees  of  the  Brooklyn  Eagle,  at 
a  meeting  on  Monday,  unanimously 
adopted  an  expression  of  regret  on  the 
death  of  St.  Clair  McKelway.  The  es¬ 
sence  of  this  tribute  is  to  be  fuutid  in 
thesi*  two  sentences: 

“As  an  editorial  writer,  he  created  for 
himself  a  commanding  position,  and  as 
a  public  speaker  he  was  not  less  for¬ 
tunate.  having  few  equals.  The  high 
esteem  in  which  he  was  held  by  his 
associates,  who  pay  this  trilnite  to  his 
long  and  valuable  service,  was  shared  by 
the  community  at  large.” 

It’s  all  there! 
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MOVIES  FOR  PAPERS  NOW 

The  Journal  an<l  the  Eveninc  Post  Install 
Equipments,  Following;  the  I^ail  of  the 
New  Orleans  Item-  Chicago  Surface 
Lines'  Novel  Ad  -  Other  News  Items. 

<  Special  (’onenpontlence.) 

Chicago,  August  3. — Two  more  ('hi- 
cago  iiewspaiiers — the  Daily  Journal  and 
the  Evening  Post — have  gone  into  the 
movies.  Both  newspaijers  have  added 
complete  motion  picture  outfits  to  their 
<iffice  equipment  and  will  cover  with  cin¬ 
ema  camera  man  all  important  lot-al 
stories  whi<-h  lend  themselves  to  pictor- 
ialization.  Each  week  the  films  will  l>e 
released  in  local  theaters  and  syndicated 
throughout  the  United  States.  Tlie  .Jour¬ 
nal  has  made  arrangements  with  the 
Palhe  Freres  film  corimration  and  the 
Post  with  the  World  Film  corporation 
for  this  purpose.  The  Tribune  emharketl 
in  a  similar  enterprise  several  weeks  ago 
and  its  "Tribune  Animated  Weekly”  has 
Iteen  unprecedentedly  successful. 

The  idea  of  a  motion  jiicture  depart¬ 
ment  for  daily  newsjwpers,  while  just  now 
coming  into  its  own,  is  not  a  new  one. 
Three  years  ago,  when  the  film  industry 
was  just  l>eginning  to  feel  conscious  of 
its  future,  the  New  Orleans  Item,  with 
its  "Item  Animatwl  Weekly,”  estahlishe<i 
the  first  enterprise  on  ref-ord.  James  E. 
Crown,  now  city  e<litor  of  the  Item,  is 
<'re<lited  with  originating  the  idea.  .Mardi 
(Jras  views  were  the  first  pictures  taken. 
The  Item  eiideavoretl  to  syndicate  its  pic¬ 
tures  with  the  co-o|)eration  of  other  South¬ 
ern  newspa|>ers,  hut  they  regarded  the 
innovation  with  suspic-ion  and  det-Iined  to 
partici]>ate.  S«tme  openly  ridicule«l  it. 
The  Item  c<jiitinue<l  its  weekly  alone,  how¬ 
ever ;  and  its  isiimlarity,  being  noticed 
elsewhere,  resulted  in  a  spread  of  the 
idea. 

The  Tribune's  moving  picture  depart¬ 
ment  scored  a  remarkable  motion  picture 
Is-at  of  the  Eastland  disaster.  Witli  cam¬ 
era  men  on  the  s<'eiie  when  the  l>oat  cap- 
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sized,  some  lemurkiihle  pielures  were 
taken.  The  Tribune  offered  the  pnK-eetls 
of  their  exhibition  in  Chit'ago  to  the  East- 
land  sufferers’  fund,  hut  .Mayor  Thompson 
would  not  is.sue  a  iierinit  for  the  exhihi- 
tioii  of  the  films  Iceally. 

The  Eastland  story  has  resulterl  in 
bringing  a  former  newspaper  man,  who 
considered  himself  retiietl  for  good,  hack 
into  active  work.  'Hie  Journal  announces 
the  acquisition  of  I’aul  Crissey  to  its 
staff  as  financial  erlitor.  Mr.  Crissey  re¬ 
tires  as  assistant  advertising  manager  of 
the  Standard  Oil  Comitany.  When  news 
of  the  Eastland  disaster  sj)read,  Crissey 
closed  his  desk  in  the  Standard  Oil  offi<-es 
and  boltetl  down  to  the  river  on  the  story. 
Tlie  thrill  of  the  old  days  was  on  him.  It 
was  a  propitious  time  for  the  Journal  to 
make  its  offer. 

The  Cliicago  Surface  I.iiies  have  in¬ 
augurated  a  novel  advertising  campaign 
in  l<K-al  pai»ers.  The  ads  are  addressed 
to  Chicago's  summer  visitors  and  tell  tlie 
city's  pla<‘es  of  interest  and  how  to  reaidi 
them  on  the  trolleys. 


CLUBS  AND  PRESS  ASSOCIATIONS 

The  Wilkes-Barre  Press  Cltib  gave  a 
re<-eption  on  Jul.v  27  to  Senator  Boise 
Penrose,  senior  senator  from  Pennsyl¬ 
vania.  Nearly  two  hundred  memliers 
and  guests  were  pre.seiit  for  tlie  “Xight 
ill  Bohemia.”  Besides  .Senator  Penrose 
the  other  guests  were  Burr  McIntosh, 
lecturer,  actor  and  ptililisher;  Henry  F. 
Walton,  former  s|>eaker  of  the  House  at 
Harrishurg;  David  Pritchard,  of  Scran¬ 
ton,  head  <if  the  United  Sportsmen; 
Eugene  B.  Saeiiger,  of  New  York  City, 
one  of  the  leading  motion  picture  direc¬ 
tors  of  the  country,  and  others. 

Major  H.  W.  Patton,  editor  of  the 
Hoquiam  Washingtonian,  was  eleeted 
president  of  the  Washington  .State  Press 
.Xsswiation  in  session  at  the  county 
court  house  July  24.  W.  Jessup,  of  the 
Bremerton  Searchlight,  was  chosen  first 
vice-jiresident ;  J.  C.  Kayiior,  Kllenshiirg, 
second  vice-president;  IaiiiIs  ,Tacohiii, 
Concrete,  secretary;  Calvin  (loss,  of  the 
North  Bemi  Post,  treasurer;  Frt*<i  Oriies, 
Mount  Vernon  Argus,  historian;  Scott 
Ihiiie,  Seattle  P.-l.,  orator. 

Iloiiiulo  S.  Naoii,  uiiiliassador  from 
.\rg«-iitiiia.  will  In-  the  guest  of  honor  at 
the  annual  bampiet  of  the  Indiana  nieni- 
IsTs  of  the  AssiK-iatisl  Press  on  the  night 
of  Septeinher  2!l.  He  will  make  the 
principal  address  at  the  lmn<|nct.  The 
iiaiiqiict  this  year  will  likely  e<-lipse  all 
previous  affairs.  Besides  the  .Xmlmssa- 
dor,  Vice-President  Marshal,  Senator 
Shively  and  K<>rn.  <!ov.  Balstoii  and 
fornn-r  Vice-President  Fairhanks  arc  cx- 
pc'ted  to  attend.  Besides  thefie  repre¬ 
sentatives  men  from  all  over  Indiana 
will  1m‘  guests  of  the  edibirs. 

A  "Newspaper  Week.”  when  every 
inihlisher  in  .Minnesota  will  get  out  a 
Isioster  edition  devoted  to  jiraises  of 
the  (Jopher  State,  is  planned  Iiy  the 
Minnesota  Editorial  AssiM'iation.  The, 
week  of  (h-tols'r  1((  has  lM*»'n  ehoseii.  The 
plan  is  ex|M‘et«Hl  to  give  nation  wide 
pnhlicity  to  this  State. 

Memliers  of  the  Coiiins-tieut  Editors 


Assm-iation  were  the  gne.sts  of  tlie  Mil¬ 
ford  Btisiness  Men's  Assoeiatioii  on  Jiily 
24.  The  afternoon  was  given  tiji  to  sight 
se«‘ing  and  informal  re-unions  and  in 
the  evening  dinner  was  served  at  tlie 
Pembroke  Hotel  at  Woodnioiit. 

The  versatile  members  of  the  Denver 
Press  Club  are  planning  to  utilize  their 
energies  in  a  new  direi'tion.  Just  by  way 
of  showing  the  ntinilier  of  different  things 
which  they  understand  they  have  made  all 
plans  for  presenting  a  ladles’  minstrel 
and  vaudeville  show  in  .Septemlier.  A 
score  of  Denver  amateur  and  jirofes- 
sional  theatric-al  stars  have  already  ac¬ 
cepted  an  invitation  from  the  Pre.ss  Club 
to  parth-ipate,  and  will  rehearse  daily 
until  the  show  is  presented  on  the  night 
of  September  12.  The  entertainment  is 
under  the  general  direction  of  a  commit¬ 
tee  of  Press  Club  memiters,  which  includes 
Col.  (Jideon  B.  McFall.  chairman  ;  Charles 
MacA.  Wilcox,  Charles  Orpin,  Robert 
Courtney,  Harry  Burhans.  <,eorge  lA>wis 
and  Russell  Chellgnrd. 

Tlie  annual  "gahfest”  of  the  Scranton 
and  Allentown  newswriters  will  he  held 
Saturday  at  Allentown.  On  August  7 
the  Allentown  scribes  will  be  in  Scranton 
playing  a  return  engagement.  About 
twenty-five  newswriters  and  special 
guests  will  make  the  trip  alioard  a  special 
car  on  the  Jersey  (’entral  railroad,  leav¬ 
ing  SiTanton  Saturday  shortly  bt'fore  1 
o’cliK-k. 

The  SiM-iety  of  Oernian  Newspaper 
Publishers  organized  at  Alliauy  June  It) 
had  a  meeting  in  Utica,  N.  Y.,  July  24. 
The  following  officers  were  ele<-led  ; 
President,  Alexander  C.  Olierlaender, 
Syracuse  I'nion ;  vice-president,  Oswald 
E.  Deck,  Schenectady  Herald;  secretary 
and  treasurer,  Otto  Poeisd,  Utica, 
Deutsche  Zeltung ;  executive  committee, 
Roliert  A.  Patsclike,  Troy  Freie  Press*' ; 
(J.  Conrad  Wartmann.  .Mowhawk  Valley 
Post,  Schenectady:  Dr.  (Jeorge  W.  W. 
Papen,  ,\lhany  Herold;  .lohii  Diehl,  tJer- 
maii  .louriial,  Si-henectady.  A  constitu¬ 
tion  was  adopted. 


Erie  tPa.)  Newspaper  Offices  Flooded 

There  was  a  big  loss  of  life  ami  prop¬ 
erty  ill  a  cloudhiirst  at  Kri«',  Pa.,  last 
Tuesilay  night. 

•Among  the  first  plants  to  he  put  oiil 
of  coiiiiiiissioii  was  the  Eric  County  Elec¬ 
tric  Company,  which  supplied  the  city 
with  light.  Then  The  Erie  Dispatch,  a 
morning  newspaper,  whose  hiiildiiig  ad¬ 
joins  tlic  ebn-tric  liglit  plant,  was  Mooiled, 
and  all  idea  of  getting  out  a  iiioriiiiig 
paper  was  aliamloiied  until  iiiidiiight, 
when  the  stall'  moved  to  the  plant  of 
The  Eric  Times. 

Meantime,  the  first  kiilletiii  of  the 
Hood  was  sent  to  the  outside  world  by 
the  Associated  Press  operator,  wlio 
waded  in  water  up  to  liis  armpits  to  the 
Western  I'liion  Telegraph  office,  a  dis¬ 
tance  *)f  five  blocks,  and  there  sent  out 
the  story  of  the  flood. 

All  telephone  wires  wt-re  put  ont  of 
commission  by  tlic  flooding  of  comlnits, 
and  it  was  several  hours  lM>f<ire  crippled 
tt'legrapli  conininnicatioii  could  Is*  partly 
restored. 


NEXT  WEEK’S  BIG  FEATURE 

In  many  respects  the  Constitutional  Convention,  now  in  session  at 
Albany,  is  the  most  important  gathering  that  has  assembled  in  this  state 
for  a  very  long  time. 

To  amend  the  Constitution  of  any  state  is  no  light  thing— certainly 
not  when  that  state  is  the  state  of  New  York. 

Several  newspaper  men  of  prominence  are  members  of  the  convention 
— Hon.  William  Barnes,  Albany  Evening  Journal;  Hon.  William  Berri, 
Brooklyn  Standard-Union;  Hon.  Andrew  McLean,  Brooklyn  Citizen; 
Hon.  James  L.  Nixon,  Buffalo  Commercial;  Hon.  Edward  N.  Smith, 
Watertown  Standard;  Hon.  Charles  H.  Betts,  Lyons  Republican;  Hon. 
Peter  Donovan,  North  Side  News,  Bronx,  New  York  City. 

Next  week’s  EDITOR  AND  PUBLISHER  will  give  prominence  to 
an  account  of  the  work  done  by  these  newspaper  men  in  shaping  the 
acts  of  the  convention,  and  there  will  also  be  a  portrait  of  each  of  them 
— in  order  that  our  readers  may,  as  it  were,  look  them  in  the  face. 
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press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
10c.  for  this  _  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  'York  City 
Established  a  Quarter  of  a  Century 


«^take  it 


POWERS 


OPRN 
t4  HOVSS 

iOVTOTM 


^‘nBPAsnsTl 

ENGRAVERS^ 
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BUILDING  A  RATE  CARD 


“Norlhrote"  Makes  an  Analysis  That 
Will  Interest  All  Publishers 
In  submitting  this  fornuiln  for  the  eon- 
kiidenition  of  newspainr  imblishers  the 
wiiUr  does  not  pretend  any  greater 
knowledge  or  ability  tban  his  fellows,  ex- 
tejtt  as  be  by  reason  of  peculiar  experi¬ 
ence  has  liw'J  unusual  opportunity  to 
familiarize  himself  with  details  of  ex¬ 
pense,  etc.,  in  many  newspaiter  ollices. 

The  publisher  has  two  products  to  sell 
— circulation  and  advertising.  In  every 
case  he  is  entitled  to  figure  that  if  it 
were  not  for  advertising  the  one  cent 
newspaper  would  consist  of  four  pages 
and  the  two  cent  paper,  eight  pages.  They 
could  not  be  larger  if  they  were  to  exist. 

Accepting  these  principles  he  is  entitled 
to  figure  any  profit  he  can  on  circulation, 
and  to  charge  to  the  cost  of  advertising 
every  expense  that  is  involved  in  pro¬ 
ducing  the  minimum  newspaper. 

In  many  cases  even  with  newspapers 
of  large  circulation  a  single  press  would 
turn  out  the  «ailire  product  of  four  page 
pai)er8  and  there  would  he  no  necessity 
for  stereotyping  and  many  other  added 
frills  of  the  modern  plant. 

We  are  selling  advertising  cheaper  than 
ever  before  largely  through  careless  fig¬ 
uring  or  none  at  all  regarding  the  cost 
of  producing  it.  We  do  not  want  to 
make  our  pri<-es  prohibitive,  but  we  must 
get  cost  and  a  profit  in  order  to  live. 

We  should  look  upt)n  the  advertiser 
just  the  same  as  the  dry  goods  merchant, 
the  ordinary  stole  keeiier  and  tlie  the¬ 
atrical  manager  look  upon  the  customers 
who  make  their  enterjirises  possibilities. 
They  all  calculate  on  fixed  ratios  of  over- 
hiMid  and  selling  costs  before  adding  a 
margin  fur  profit. 

The  man  who  buys  advertising  space  in 
a  newspajier  continuously  does  so  because 
he  has  found  that  it  brings  new  customers 
to  his  store,  or  informs  old  customers 
regarding  the  new  goods  he  has  for  sale. 

'I'o  him  it  is  a  business  necessity,  and 
no  matter  how  much  he  may  talk  to  the 
contrary,  the  purchn.se  of  advertising 
space  is  more  largely  a  cinestiou  of  profita¬ 
ble  results  than  the  mattcT  of  rate  per 
linc‘. 

We  must  get  these  prin<-iph‘s  firmly  in 
mind  and  then  decide  that  we  will  rigidly 
.apply  sane  and  rational  principle's  to  our 
business  if  we  are  ever  going  to  succeed 
as  well  as  our  customers  do. 

Iteinemher  that  it  is  the  newspaiier 
which  at  heavy  expense  has  built  up  an 
audienc-e,  for  a  certain  price  or  rate,  and 
permits  the  advertiser  to  address  that 
audience.  Whether  the  show  is  a  five- 
cent  movie  or  a  regular  show  at  a  dollar 
a  head,  it  is  up  to  the  publisher  to  get 
his  price. 

Figure  what  you  would  sis*nd  for  a 
year  to  get  out  and  circulate  a  four- 
page  paper  if  your  price  is  one  cent  or 
.  an  eight-page  |>aper  if  your  price  is  two 
cents. 

If  you  can  figure  a  profit  on  the  cir¬ 
culation  of  siK'h  a  newspa|s>r,  considering 
only  circulation  income,  it  is  yours  as  a 
manufacturing  return.  If  you  figure  a 
loss,  it  will  he  taken  care  of  in  the  cost 
of  the  prisluction  of  advertising  in  the 
next  calculation. 

.Now  take  your  gross  oiierating  ex¬ 
pense  for  a  full  year,  including  rent,  in¬ 
terest.  depreciation,  etc.,  and  deduct  from 
the  total  the  amount  ascertaimsl  as  the 
cost  of  prodiK'ing  the  smaller  newspaper. 
Divide  the  result  by  the  numlier  of  lines 
or  inches  of  advertising  .vou  published 
ditring  the  year  and  you  will  know  what 
it  wst  you  ]M‘r  line  or  inch  to  manufacture 
it. 

Xow.  as  to  figitring  a  fair  return  on 
yoitr  (api'al  or  enterprise.  Yon  are  en¬ 
titled  to  a  itrofit  of  say  one  dollar  per 
reader  |w>r  year  for  every  copy  of  net  paid 
averat'e  circulation.  Yon  are  entitled  to 
a  profit  of  ten  or  twenty  per  cent,  on  the 
<o8t  of  pnalucing  your  advertising.  If 
you  make  less  yon  are  foolish,  and  if  you 
make  more  ,vou  are  fortunate. 

While  the  above  standard  may  or  may 
oot  he  acceptable  under  all  conditions  the 
si'nplp  formula  indicated  if  applied  will 
autcmnticaaly  produce  a  condition  of 
liealthfulness  and  confidenr-e  not  enjoyed 


in  most  newspaper  otfices  where  adver¬ 
tising  rates  are  too  often  a  matter  of 
guess  work  or  imagined  comitetitive  <‘on- 
ditions. 

Having  ascertained  what  rate  you  must 
get  to  itroduce  a  fair  profit  you  must  es¬ 
tablish  a  rate  card  that  will  yield  this 
rale  or  better  under  the  varied  conditions 
under  which  advertising  must  "he  sold. 

First  you  must  tack  on  fifteen,  twenty 
or  twenty-five  per  cent,  to  enable  our 
friends,  the  advertising  agents,  to  live 
and  have  their  being,  and  then  you  should 
a<ld  a  definite  i)ercentage  to  cover  the 
<-ost  of  ape<-ial  representation  and  nearby 
trade  paper  advertising  to  help  sell  the 
product. 

Siipjiosing  for  the  sake  of  the  argument 
that  the  net  average  rate  you  must  get 
to  <'Over  you  is  ten  cents  per  line  you 
must  build  up  your  rate  card  to  yield  that 
figure.  This  is  easier  said  than  done,  but 
by  taking  your  records  for  a  year  or  two 
it  is  quite  easy  to  as<-ertnin  the  various 
rates  you  must  ask. 

You  will  probably  have  to  give  your 
large  users  of  space  a  rate  of  say  8  or 
!)  cents  jier  line  and  charge  transients  12 
cents,  with  small  regular  advertisers,  both 
local  and  general,  10  or  11  cents  to  make 
the  average  yield  10  cents. 

I  would  suggest  as  a  model : 

General  and  local . 12  cents 

2,.‘»00  lines  or  e.  o.  d . “ 

10,000  lin.  or  KKt  lin.  every  wk. .  .11  “ 

20,tX)0  lin.  or  200  lin.  every  wk. .  .lO'/^  “ 

."lO.OOO  "n.  or  otKl  lin.  every  wk..  .10  “ 

lOO.(K)f)  nn.  or  l.tHKl  lin.  every  wk.  0  “ 

With  a  flat  general  discount  of  1  cent 
a  line  for  full  copy. 

In  specifying  the  various  (piantities  of 
space  and  other  details  I  have  simply 
set  down  arbitrary  figures.  Each  news¬ 
paper  must  of  necessity  work  out  its  own 
basis  to  meet  local  conditions. 

This  rate  card  or  a  modification  of  it 
meets  all  the  desires  of  those  advwating 
the  simplicity  of  the  flat  rate  basis,  hut 
<-omi>els  the  use  of  certain  arbitrary  space 
to  earn  the  discounts. 

XOKTHCOTE. 


.4  Newspaper  Man  Who  “Got  There” 
Thomas  Sainnions,  ITnited  .States  Con¬ 
sul  General  at  Shanghai,  China,  lately 
arrivt'd  in  San  Francisco  from  the  Orient, 
on  a  short  visit  to  this  country.  Charles 
Denhy,  his  predecessor  in  that  position, 
arrive*!  on  the  same  .steamer.  Sammons 
is  a  fine  tyjie  of  a  newspap«T  man  who 
has  worked  up  rapidly  in  oH1<-ial  life. 
Some  years  ago,  he  was  an  Albany  cor¬ 
respondent,  doing  the  New  York  Legisla¬ 
ture  for  the  New  Y'ork  papers.  He  went 
to  I’uget  Sound  during  the  Ixiom  in  the 
late  eighties.  He  did  e<litnrial  work  for 
the  Tacoma  I^edger  and  the  Seattle  Post 
Intelligencer.  When  Senator  Foster,  of 
Tacoma,  went  to  Washington,  D.  C.,  he 
took  Sammons  with  him  as  his  secretary. 
After  the  senator’s  term  of  office  ex¬ 
pired,  .Sammons  secure*!  an  appointment 
at  the  Irnttom  of  the  ladder  in  the  United 
Stat«*s  Consulate  at  Seoul,  Korea.  He 
finally  IxH-ame  *‘onsul  to  Korea.  After 
spemling  several  years  in  that  position, 
he  was  upp*iinte*l  consul  to  .lapan,  where 
h*'  did  g*i*Kl  servi*-e.  Aft*‘r  the  adinin- 
istrati*)!!  changtHl,  he  was  s*>nt  to  China. 

Scientific  Publications  Consolidate 

The  Popular  Science  Monthly,  founded 
over  4(1  years  ago  by  1).  Appleton  «&  Co., 
has  b«*en  purchased  by  the  Modern  Pub¬ 
lishing  Company,  23!)  F*)urth  avenue. 
New  York  City,  publishers  of  the 
W*»rl*l’s  A*lvanee,  formerly  Popular  E1*h*- 
tricity.  The  two  magazines  will  l>e 
merge*!  with  the  f)<'tol>er  issue,  and  will 
gradually  assume  the  single  title  of 
“Popular  Science  Monthly.”  These  amal¬ 
gamated  publications  will  constitute  a 
new  business  enterprise  under  the  man¬ 
agement  of  Henry  .1.  Fisher,  Roliert  Cade 
Wilson  and  Oliver  B.  Capen. 

Mr.  Wilson  was  at  one  time  connected 
with  the  Scientific  American,  and  at  the 
time  that  Cyrus  Curtis  bought  the  Phila¬ 
delphia  Public  I.edger  Mr.  Wilson  went 
there  as  general  manager.  He  now  re¬ 
turns  to  the  magazine  field. 

Waldemar  KaemplTert,  for  many  years 
managin"  e*litor  of  the  Scientific  Ameri¬ 
can,  will  be  the  editor. 


JOB  WANTED 


I  am  out  of  a  job  and  1  want  to  get  one.  Here  are 
the  facts: 

My  original  training  was  as  a  newspaper  man  in  a  large 
city.  I  went  so  thoroughly  through  the  “upstairs”  mill 
(suburban  reporting,  city  reporting,  special  article  writing, 
copy  reading,  editorial  writing,  etc.)  that  I  should  not  hesi¬ 
tate  to  sit  down  in  the  chair  of  authority  at  6  o’clock  any 
night  in  any  newspaper  office  in  New  York  and  l>e  re¬ 
sponsible  for  the  morning  paper  of  the  next  day. 


While  still  in  newspaper  work  I  (accidentally)  got  into 
writing  retail  advertising  “on  the  outside,”  and  the  natural 
result  followed ;  I  became  an  advertising  man. 

I  have  bought  advertising,  sold  it,  placed  it,  solicited  it 
and  written  it — and  with  success.  My  experience  as  a  writer 
has  covered  work  for  retail  establishments  in  practically  all 
lines,  and  has  embraced  not  only  newspaper  and  magazine 
work  but  catalogues,  booklets,  letters,  etc.  I  have  “made 
good,”  likewi.se,  as  a  solicitor.  I  like  to  meet  people ;  and  the 
combination  of  solicitor  and  writer  is  a  specially  strong  one. 


I  have  done  “.service”  work  for  the  advertising  depart¬ 
ments  of  various  daily  newspapers — have  done  a  lot  of 
“free  lance”  copy  writing  for  big  New  York  advertisers  and 
advertising  agencies  and  have  been  advertising  advisor  for 
one  of  the  greatest  department  .stores  in  New  York.  While 
with  the  latter  1  wrote  editorials,  wrote  and  edited  depart¬ 
ment  copy,  pas.sed  upon  the  final  proofs,  etc. 


Suggestions  as  to  how  I  can  fit  usefully 
into  your  organization,  Publisher: 

ADVERTISING  DEPT.— 

1.  As  a  Solicitor. 

2.  As  a  Writer — develoj)ing  new  ideas  for  well- 
known  and  steady  advertisers  that  will  tend 
to  keej)  big  copy  running. 

3.  As  a  General  “Service”  Man — writing  copy 
for  new  advertisers  and  nursing  along  older 
yet  small  ones  in  such  a  way  as  to  increase 
the  space  used. 

EDITORIAL  DEPT.— 

1.  Writing  Editorials — I  am  contributing  NOW 
to  the  editorial  page  of  one  of  the  greatest 
*)f  New  York’s  daily  newspapers.  Uo  you 
ask.  “Why  isn’t  that  enough?”  My  answer 
is — It  would  be  highly  satisfactory  if  it  were 
steady.  Hut  it  is  irregular.  And  I  want  a 
STEADY  job. 

2.  Preparing  Special  Articles  or  serving  as  man¬ 
aging  editor,  department  editor  or  city 
editor. 


So  here  is  a  capability  of  good  service,  either  “upstairs” 
or  “downstairs” — with  a  natural  preference  for  the  latter, 
because  it  is  the  F’RODUCTNG  end. 

Mr.  F’ublisher,  or  Mr.  Advertising  Agent,  or  Mr.  Adver¬ 
tiser,  let  me  have  a  talk  with  you.  I  have  something  to  sell 
you  that  YOU,  the  buyer,  will  profit  by — and  that  is  the 
only  true  basis  for  any  sale. 

Address  NEW  YORK,  Care  Editor  and  Publisher. 

New  York. 
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MR.  HEEGSTRA’S  SAY-SO 

Pungent  Extracts  from  a  Recent  Address 
of  His  in  Chicago. 

You  hear  a  lot  of  discussion  about 
whether  a  piece  of  mail  matter  should 
l)ear  a  oiie-ceiit  or  a  two-cent  stamp  — 
whether  it  should  be  in  an  envelope  or 
clipped — whether  it  should  be  marked 
“personal”  or  sent  to  the  linn — whether 
it  should  reach  the  recipient  after  the 
second  boat  lands  on  Friday  or  whether 
it  should  reach  him  Tuesday  morning, 
providing  Tuesday  falls  on  the  21st. 

Of  course  all  these  things  should  be 
considered  in  a  general  way,  but  the  im¬ 
portant  point  is,  will  your  piece  of  mail¬ 
ing  matter  “start  something”  at  first 
glance?  And  then,  will  it  “close”  what 
it  has  started? 

Some  time  ago  I  had  my  secretary  an¬ 
swer  the  advertisements  of  about  a  hun¬ 
dred  advertisers  in  national  magazines, 
many  of  them  large  advertisers. 

She  wrote  only  to  concerns  whose  copy 
suggested  an  inquiry;  she  ignored  “gen¬ 
eral  publicity”  advertisers.  Only  about 
80  per  cent,  answered.  And  I  wish  you 
could  see  the  kind  of  follow  up — or  lack 
of  it.  There  were  only  three  good  ones 
in  the  entire  mess. 

The  advertisements  appeared  in  publi¬ 
cations  costing  from  .$2..'>0  to  .$8  a  line. 
Is  it  any  wonder  that  we  see  such  an  er¬ 
ratic  movement  of  insertions  and  non- 
insertions  from  advertisers? 

National  advertising  is  a  |)owerful 
s«dling  force.  But  in  many  cases  it 
should  not  be  called  u|>on  to  carry  the 
burden  alone.  Intelligent  follow  up  fre¬ 
quently  means  the  dilference  l)etween 
failure  and  success. 

N.  Y.  MAIL  GIVES  MEDALS 

Receives  the  Thanks  of  Ma>or  Milchel 

for  Its  (]o-operation  on  “The  Fourth” 

Most  of  the  winners  among  New  York 
City’s  young  athletes  who  helped  to  cele¬ 
brate  the  Fourth  of  .luly  in  a  new  way 
this  .year  attended  the  formal  ceremonies 
at  the  city  hall  on  Tuesday  of  this  week, 
when  the  medals  presented  by  the  Eve¬ 
ning  Mail  were  distributed  by  Mayor 
Mitchell. 

Filling  every  nook  and  corner  of  the 
alderinanic  chamber,  the  Istys  and  girls 
(for  there  were  some  girls,  too,  among 
the  winners  of  the  athletic  events),  listened 
euthusiastii-ally  to  praise  from  the  speak¬ 
ers,  who  included  the  Mayor,  S.  S.  Mc¬ 
Clure,  editor  of  the  Evening  Mail,  Gutzon 
Horglum,  who  designed  the  medals,  and 
George  Gordon  Battle. 

Each  of  the  Fourth  of  .Tuly  victors 
carried  a  certificate,  which  was  exchanged 
for  a  medal.  In  all,  there  were  3,350 
winners  of  the  athletic  events  held  in  the 
city’s  playgrounds  and  ]>arks  on  the 
Fourth. 

“It  seems  to  me  that  the  Fourth  was 
well  celebrated  this  year,”  the  Mayor 
said.  “The  acknowledgement  of  the  city 
is  due  to  the  Evening  Mail  for  its  co- 
oieration.” 


BIG  PAPERS  HELP  AVIATION 


New  York  Herald,  Times,  Sun  and  Trib¬ 
une  Assist  in  Raising  Money 
Mindful  of  the  fact  that  the  French  and 
German  aeroplane  fleets  were  built  largely 
by  public  subscriptions  and  by  public  in¬ 
terest,  the  Aero  Club  of  .America,  with 
the  co-operation  of  the  New  York  Times, 
Sun,  Tribune  and  Herald,  has  instituted 
the  National  Aeroplane  F’und,  to  which 
more  than  $10,000,  two  aeroplanes,  and 
the  use  of  twelve  others,  with  the  services 
of  pilots,  have  been  contributed. 

The  purpose  is  to  give  the  rank  and 
file  of  the  National  Guard  and  Naval 
Militia  the  opportunity  of  familiarizing 
themselves  with  this  invaluable  adjunct 
of  modem  warfare. 

Subscriptions  to  a  very  large  amount 
have  been  received  already,  and  they  are 
coming  in  steadily. 


CANADIAN  PRESS  ASSOCIATION 


Important  Topics  Up  for  Discussion  on 
Sept.  2  and  3  at  Toronto 

In  Toronto,  Ont.,  on  Thursday  and 
Friday,  September  2  and  3,  is  to  be  held 
the  57th  annual  meeting  of  the  Canadian 
Press  Association.  The  programme 
shows  fewer  subjects  than  usual,  thus 
making  possible  a  thorough  discussion 
on  each.  Drafts  of  a  standard  of  prac¬ 
tice  in  matters  relating  to  advertising 
and  a  standard  circulation  and  informa¬ 
tion  statement  will  be  submitted  for  dis¬ 
cussion. 

The  subjects  for  which  speakers  have 
thus  far  been  selected  are  these: 

“How  Publishers  Can  Co-operate  in 
Developing  Advertising” — W.  A.  Thom¬ 
son,  director.  Bureau  of  .Vdvertising  of 
the  American  Newspaper  Publishers’  As¬ 
sociation. 

“The  Press  and  the  Public” — Dr.  Tal- 
cott  Williams,  Director  and  Professor  of 
.Journalism,  Columbia  University,  New 
York. 

“The  Desirability  of  Establishing  a 
School  of  Journalism  in  Ck)nnection  with 
One  or  More  of  Our  Canadian  Universi¬ 
ties” —  Introduced  by  President  R.  A. 
Falconer,  University  of  Toronto,  and 
j>articipated  in  by  Sir  John  Willison, 
Dr.  J.  A.  MacDonald,  P.  1).  Ross,  J.  E. 
.Atkinson,  E.  Norman  Smith  and  others. 

"Demonstration  of  a  Cost  System  for 
Daily  Newspapers”  (illustrated  by 
charts) — Pierre  C.  Starr,  NewspajHir  Cost 
and  Eflicicncy  Ex()ert,  CJiicago. 

"Selling  the  Daily  New8i)aper8  to  .Ad¬ 
vertisers” — Win.  A.  Thomson,  director, 
Bureau  of  .Advertising,  .American  News¬ 
paper  Publishers’  Association,  New  York. 

“The  A’alue  of  the  Editorial  Page” — 
Joseph  'J'.  (lark,  Toronto  Star. 

"The  Paper  and  the  Party” — M.  W. 
Bossie.  Port  Arthur  CJironicle. 

“.A  Page  of  Advertising” — Dr.  Talcott 
Williams,  Director  and  Professor  of 
Journalism,  Columbia  University,  New 
York. 

“More  IxKal  and  Foreign  .Advertising 
for  Weeklies — Ways  and  Means  of  Get¬ 
ting  It” — John  C.  Kirkwood. 

“.A  Practical  Cost  System  for  the 
Wet!kly  Newspajier” — E.  K.  Whiting, 
manager,  .Journal-Chronicle,  Owatonna, 
Minn. 

“Suggestions  for  Uniform  Policy  for 
Rates  of  Advertising  for  Matter  Sup¬ 
plied  by  Agricultural  Representatives” — 
1).  .A.  Jones,  Observer,  Pembroke,  Ont. 

“Higher  Advertising  Rates” — I.<»d  by 
W.  R.  Davies,  publisher.  Herald,  Thames- 
ville,  Ont. 

“How  the  Weekly  Publishers  of 
Minnesota  Raised  Their  Subscription 
Rates  to  $1..50  a  Y’ear” — E.  K.  W’hiting, 
manager,  Journal-CJlironicle,  Owatonna, 
Min. 

Various  other  important  topics  will  be 
dealt  with  by  Publishers  and  other  ex¬ 
perts  whose  names  are  yet  to  lie  an¬ 
nounced. 


TRADE  PAPER  MEN 


Will  Meet  Next  Month  in  Philadelphia 
in  a  Big  Convention 

The  Federation  of  Trade  Press  Associa¬ 
tions  of  the  United  States  will  hold  a 
convention  at  the  Bellevue-Stratford  Ho¬ 
tel,  Philadelphia,  on  Sept.  7,  8  and  !). 
Siieakers  announced  are  these: 

Col.  J.  B.  Maclean,  Toronto,  Can., 
president  of  the  Maclean  Newspapers, 
publishing  fifteen  trade  and  technical 
papers,  will  speak  on,  “National  Politics 
in  the  Trade  and  Technical  Press.” 

Charles  AVhite  Baker,  New  A’ork,  N.  Y'., 
editor  of  Engineering  News,  will  speak 
on  subject  to  be  announced  later. 

E.  T.  Meredith,  Des  Moines,  la.,  pub¬ 
lisher  of  Successful  Farming  and  noted 
man  in  the  agricultural  press,  will  s|)eak 
on  “The  Relations  of  the  Farm  and 
Business  Press.” 

Allen  W.  Clark,  St.  Louis,  Mo.,  pub¬ 
lisher  of  The  American  Paint  and  Oil 
Dealer,  will  siieak  on  “Clean  Up  and 
Paint  Up  Campaign.” 

Elton  J.  Buckley,  Philadelphia,  Pa., 


editor  Grocery  World  and  Modern  Mer¬ 
chant  and  authority  on  commercial  law, 
will  siieak  on  “The  Weak  Spots  in  Trade 
Pa|ier  Efficiency.” 

S.  S.  Bixby,  Chicago,  111.,  of  the  In¬ 
land  Storekeeper,  will  speak  on  “Circula¬ 
tion.” 

•J.  Horace  Lytle,  Dayton,  Ohio,  ad¬ 
vertising  manager  of  Better  Roads  and 
streets,  will  speak  on  “How  Service  Gets 
More  Business.” 

.1.  J.  MoPhillips,  Boston,  Mass.,  editor 
of  the  Textile  World  Record,  will  speak 
on  “How  Business  Papers  Can  Get  More 
Business  from  .Advertising  Agencies.” 

Chas.  AV.  Price,  New  York,  N.  Y.,  edi¬ 
tor  of  the  Electrical  Review  and  the 
Western  Electrician,  will  speak  on  “The 
Service  of  the  Trade  and  Twhnical 
Press.” 

There  will  also  be  a  discussion  of 
twelve  important  questions,  led  by  noted 
men  in  the  trade.  The  Curtis  Publishing 
Co.  will  tender  the  members  a  luncheon 
and  there  will  also  be  automobile  trips 
to  historic  spots,  a  banquet,  etc. 


AND  THEN—! ! 

The  editor  said,  as  he  jerked  his  bead, 
"Oo  out  and  get  this  story — 

A  guy's  been  croaked  by  a'  stick-up  man, 
.\nd  you’ll  grab  a  little  glory.” 

“What  did  you  get?”  the  editor  said. 

When  up  to  the  desk  he  came. 

“The  guy  was  kllleil,”  the  cub  replied, 

“I  forgot  to  get  his  name !” 


FOR  RAILROAD  PUBLICITY 

{Continued  from  page  200.) 

that  has  grown  out  of  the  publicity  cam¬ 
paign  is  one  to  establish  a  permanent 
inter-railroad  publicity  organization  in¬ 
tended  for  the  protection  of  the  roads. 
It  Is  proposed  to  have  publicity  organiza¬ 
tions  for  each  railroad  and  to  have  all  of 
these  units  support  the  general  organiza¬ 
tion.  The  Pennsylvania  Lines  and  a  few 
other  railroads  have  puhlicity  dejiart- 
ments,  but  there  has  been  no  atteiniit  to 
organize  a  central  organization. 

PUBLICITY  CAMPAUiN  URUKI). 

“In  the  judgment  of  your  Executive 
Committee,”  says  the  report  to  the  rail¬ 
road  companies,  “the  results  of  this  cam¬ 
paign  prove  conclusively  that  the  railroads 
should  take  active  measures  to  identify 
themselves,  in  a  proper  manner,  with 
matters  of  public  interest.  They  should 
not  become  active  in  political  affairs,  but 
they  should  organize  to  protect  themselves 
against  the  enactment  of  vicious  legisla¬ 
tion  and,  at  the  same  time,  lend  their  aid 
and  influence  in  the  passage  of  proper 
laws.  This  will  protect  not  only  the  rail¬ 
roads.  but  the  public  who  suffer  from  the 
financial  burdens  imposed  by  ill-advised 
legislation. 

“The  railroads  should  press  forward 
what  is  right  and  proper.  They  should 
do  this  courageously  and  without  apology, 
for  none  is  necessary.  They  should  be 
equally  careful  not  to  ask  for  assistance 
in  obtaining  anything  to  which  they  are 
not  fairly  entitled.  They  should  proceed 
in  the  open  and  depend  upon  frank  pub¬ 
licity  as  their  greatest  protection.  Fair 
and  honest  propositions  thrive  through 
publicity — unfair  and  dishonest  proposi¬ 
tions  are  destroyed  by  publicity. 

“There  should  be  created  a  permanent 
organization,  which  could  be  known  as 
the  Department  of  Public  Policy  and 
Relations,  to  represeht  the  railroads  in 
matters  of  public  interest  and  in  such 
other  respects  as  may  be  deemed  proiier. 
The  creation  of  this  organization  should 
he  made  known  to  the  public  at  the  start 
and  the  purposes  for  which  it  was  estab¬ 
lished  specified.” 

It  is  pointed  out  in  the  report  that  the 
railroads,  in  creating  publicity  depart¬ 
ments  and  a  central  publicity  agency, 
will  only  follow  the  lead  of  the  railway 
employes  who  are  well  organized  and  who 
have  what  they  call  a  joint  national  legis¬ 
lative  board  which  represents  the  various 
labor  organizations. 

Those  constituting  the  Executive  Com¬ 
mittee  of  the  twenty-one  associated 
railroads  are  R.  L.  O’Donnell  of  the 
Pennsylvania  Railroad,  Chairman ;  .1.  S. 
Fisher  of  the  New  York  Central.  C.  H. 
Ewing  of  the  Philadelphia  &  Reading. 
F.  Hartenstein  of  the  I.«high  Valley,  and 
P.  C.  Allen  of  the  Baltimore  &  Ohio. 


Bingville 

“Believe  us,”  when  we  say 
to  you,  good  reader,  that 
BINGVILLE  BUGLE  Full 
Page  Sunday  mat  feature  is 
the  best  fun  producer  year 
in  and  year  out  for  young 
and  old  that  you  can  find  in 
a  Sunday  paper. 


WANT  PROOFS? 


World  Color  Printing  Co. 
R.  S.  Grable,  Mgr. 
Established  1900.  St.  Louis,  Mo. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday  pages 
in  black  and  colors. 

Newspaper  Feature  Service 

M,  Koenigiberg,  Manager 
41  PABK  ROW  MEW  YORK 


Sport  Service 

Everything  for  Your  Sport  Page 
News  Pictures 

Letters  Box  Scores 

DEMAREE  CARTOONS 

Write  or  Wire  for  Samples  and 
Prices 

International  News  Service 

238  William  St.,  New  York  City 

USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices,  World  Bldg.,  New  York 


Know 

The  bain  News 
siTvice  has  the 
happiest  of  all 
rai’ultles  0  f 
value  to  any 
editor — that  of 
antieipatini  the 
news  with  pic¬ 
tures,  and  fur¬ 
nishing  material 
most  suitable 
for  the  building 
up  of  a  prac- 
tira)  morgue.  It 
i  8  strictly  a 
newspaper  man's 
service  in  every 
sense  of  tbe  ex- 
preasion. 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


Editors  Who 


ARTHUR  C.  JOHNSON 
Columbus  Dispatch 
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FROM  “OLD  VIRGINIA” 

Interesting  Newspaper  Movements  in 
Roanoke  and  Richmond. 

The  Roanoke  (Va.)  Times  and  its 
afternoon  adjunct,  the  Roanoke  Evening 
News,  were  bought  from  tlieir  former 
owner  in  January,  1910,  by  the  Roanoke 
Times  Company,  Inc.  The  new  company 
had  an  authorized  capital  of  $200,000. 
The  price  paid  for  the  two  papers  was 
$100,000.  Alfred  R.  Williams  was  put 
in  charge  of  these  proerties  as  president,  ’ 
editor  and  manager.  The  papers  pros¬ 
pered  from  the  first,  have  paid  promptly 
semi-annual  dividends  on  their  7  per 
cent,  preferred  stock,  and  have  grown 
steadily  in  circulation  and  business. 

In  1913  the  Times  company  bought  the 
Evening  World,  the  only  other  daily  in 
Roanoke,  paying  for  it  $60,000,  and  com¬ 
bined  it  with  the  News  as  the  Roanoke 
World-News,  under  which  name  it  is 
published.  J.  M.  Miles,  who  was  editor 
of  the  World,  was  continued  in  office  and 
is  editor  of  the  World-News.  One  rather 
unusual  fact  is  that  the  morning  Times 
and  the  afternoon  World-News,  while 
owned  by  the  same  company  and  pub¬ 
lished  from  the  same  plant,  are  entirely 
independent  of  each  other  in  editorial 
policy  and  frequently  are  in  sharp  oppo¬ 
sition.  Mr.  Williams’  policy  is  to  give 
his  co-editor  entire  liberty  to  express  his 
own  views. 

In  1914  the  united  Times  and  World- 
News  moved  into  a  $100,0(K)  building, 
owned  by  their  company  and  built  espe¬ 
cially  for  them.  This  edifice  is  one  of 
the  most  complete  in  the  country,  not 
only  handsome  in  appearance,  but  with 
the  offices  and  departments  equipped 
with  every  modern  convenience  and  per¬ 
fectly  arranged  for  work  and  inter¬ 
communication.  Seventy  per  cent,  of  the 
wall  space  is  glass  and  the  building  is 
on  a  corner,  with  ojjen  space  on  all  four 
sides.  Both  papers  use  Associated  Press 
service. 

On  February  1,  1915,  the  Richmond 
Evening  Journal  was  purchased  by  Mr. 
Williams  and  associates,  who  took  all 
the  stock  of  the  Journal  company,  for¬ 
merly  owned  by  Charles  B.  Cooke  and 
A.  R.  Ilolderby,  Jr.  The  .Tournal  and  the 
Roanoke  properties  are  affiliated,  each  of 
the  two  companies  having  two  directors 
on  the  board  of  the  other,  but  there  is 
no  organic  union.  Mr.  Williams,  how¬ 
ever,  is  the  editor-in-chief  and  general 
manager  of  both.  He  is  vice-president 
of  the  Roanoke  Times  Company  and 
president  of  the  Journal  Company.  lie 
was  succeeded  as  president  of  the  Times 
Company  by  Mr.  .1.  B.  Fishhurne,  who 
also  is  president  of  the  National  Ex¬ 
change  Bank  and  one  of  the  wealthiest 
hankers  and  business  men  in  Virginia. 
Mr.  Williams  divides  his  time  between 
Richmond  and  Roanoke,  directs  the  edi¬ 
torial  policies  of  both  the  Times  and  the 
Journal  and  contributes  personally  to 
the  editorial  columns  of  both.  The  .Jour¬ 
nal  uses  the  afternoon  service  of  the 
United  Press. 

Mr.  Williams  was  horn  in  Hanover 
County,  Virginia,  in  18.56.  He  is  not  a 
college  man,  hut  in  1905  was  awarded 
the  Phi  Beta  Kappa  key  by  Alpha  Chap¬ 
ter  of  William  and  Mary  College,  Vir¬ 
ginia,  in  recognition  of  his  literary  work. 
He  Itegan  his  newspaper  experience  on  an 
afternoon  newspaper  in  Richmond  in 
1874,  and  two  years  later  went  to 
Charleston.  S.  C.,  where  he  was  reporter 
and  correspondent  for  the  .Journal  of 
Commerce,  then  edited  by  the  famous 
Col.  Alfred  Rhett  (long  since  dead).  He 
went  from  the  Journal  to  the  Charleston 
News  and  Courier.  He  reported  the 
Hampton  campaign  of  1876,  marking  the 
conclusion  of  the  reconstruction  period  in 
the  South,  and  was  in  the  thick  of  all 
the  exciting  incidents  of  that  time.  In 
1878,  as  correspondent  for  the  News  and 
Courier,  he  won  more  than  local  reputa¬ 
tion  by  going  with  a  negro-directed  ex¬ 
pedition  to  Liberia,  Africa.  The  trip  was 
made  in  a  crazy  old  sailing  vessel,  carry¬ 
ing  some  4.50  negro  emigrants,  and  was 
intended  to  he  the  beginning  of  a  gre.it 
exodus  of  negroes  to  the  black  republic. 
The  enterprise  was  disastrous,  many  of 
the  passengers  dying  on  the  way  and  the 
supplies  of  food  and  water  becoming  ex¬ 
hausted.  Mr.  Williams’  story  of  the  voy¬ 


age  was  published  all  over  the  world  and 
put  an  eifectual  end  to  the  undertaking. 

In  1880  he  became  part  owner  and  ed¬ 
itor  of  the  Greenville  (S.  C.)  daily  and 
weekly  News,  which  he  conducted  with 
•success  until  1896,  when  he  went  to  New 
York.  There  he  was  on  the  old  Adver¬ 
tiser  and  later  on  the  Times.  At  the 
last  meeting  of  the  Times  alumni  he 
was  elected  vice-president.  In  19(X)  he 
went  to  Richmond,  Va.,  and  took  charge 
of  the  Evening  News.  This,  later,  1h“- 
came  the  News-Ijeader,  the  owners  of  the 
News  acquiring  the  L^der  by  purchase 
and  combining  the  two. 

Mr.  Williams  remained  editor  and 
manager  of  the  News-Leader  until  he 
went  to  Roanoke  in  1910.  He  never  has 
held  or  been  a  candidate  for  any  juihlic 
office.  He  was  several  times  president 
of  the  Virginia  Sons  of  the  Revolution, 
and  was  for  one  term  president  of  the 
Virginia  State  Press  Association.  Ilis 
clubs  are  the  Westmorelami  in  Richmond 
and  the  Shenandoah  at  Roanoke. 

BUDGET  TO  BE  ADVERTISED 


New  York  Officials  to  Give  Publicity  to 
Various  Branches  of  the  City’s 
Business. 

The  tax  budget  committee  of  the 
Board  of  Estimate  and  Apjmrtionment, 
composed  of  Comptroller  William  A. 
Prendergast,  chairman;  George  Mc- 
Aneny,  President  of  the  Board  of  Alder¬ 
men,  and  Borough  Presidents  Pounds  and 
Mathewson,  of  the  City  of  New  York, 
have  decided  to  continiie  the  policy  of 
publishing  extracts  from  the  depart¬ 
mental  estimates  showing  needs  of  the 
■  various  departments  for  the  year  1916. 
These  estimates  are  used  as  the  basis 
for  the  preparation  of  the  tax  levy  bud¬ 
get  for  1916  and  comparisons  will  be 
shown  with  the  budget  allowances  for 
like  purposes  for  the  year  1915. 

This  publicity  campaign,  which  will  be 
conducted  by  the  Bureau  of  Municipal 
Investigation  and  Statistics  of  the  De¬ 
partment  of  Finance,  will  consist  largely 
of  the  issue  from  time  to  time  for  the 
next  few  months  of  “Budget  News  Bul¬ 
letins”  in  the  same  form  as  for  the  past 
four  years.  These  bulletins  will  contain 
information  necessary  to  present  a  brief 
summary  of  proposed  allowances  for  the 
•  departments  for  the  ensuing  year  with 
past  allowances — the  purpose  being  to 
acquaint  the  reader  with  all  proposed 
increases  or  decreases  so  that  construct¬ 
ive  criticism  or  objections  may  be  pre¬ 
sented  to  the  Board  of  Estiqjate  and  Ap¬ 
portionment  prior  to  its  adoption  of  the 
1916  budget. 

The  bulletins  will  be  issued  to  the  va¬ 
rious  civic  organizations  and  taxpayers’ 
associations  throughout  the  city.  Those 
individuals  or  organizations  not  on  the 
mailing  list  may  obtain  the  bulletins  by 
requesting  them  from  William  A.  Pren¬ 
dergast,  chairman  tax  budget  committee. 

Cartoonists  “Take  the  Air” 

Carl  Hoffman,  cartoonist  of  the  San 
Francisco  Bulletin,  and  William  B.  Chase, 
music  critic  of  the  New  York  Evenine 
Sun,  who  have  been  on  a  tour  of  the  Far 
East,  were  the  6rst  foreigners  to  reach  the 
summit  of  Fujiyama  this  year.  Mr.  Hoff¬ 
man  drew  a  very  funny  cartfum  for  the 
.Japan  Advertiser  of  Tokio.  Mr.  Chase  is 
shown  perched  on  the  peak,  with  Mr. 
Hoffman  just  below  him.  The  Evening 
Sun  of  Wednesday  reproduced  the  draw¬ 
ing.  with  the  caption.  “Taking  the  Air  on 
Fujiyama.” 


Detroit  Journal  Reorganization 

The  death  of  Mr.  H.  P.  Hetherington, 
late  managing  director  of  the  Detroit 
.Journal,  necessitated  the  reorganization 
of  the  management.  This  has  been  ef¬ 
fected  witbout  going  outside  of  the  .Jour¬ 
nal  staff. 

William  B.  J.owe.  treasurer  and  busi¬ 
ness  manager,  becomes  vice  president  and 
general  manager.  Tbomas  C.  Green¬ 
wood  has  been  appointed  managing  ed¬ 
itor  and  William  .J.  Black  chief  of  edi¬ 
torials.  Charles  D.  Kelley  has  been  pro¬ 
moted  from  city  editor  to  news  editor 
and  Charles  A.  Drummond  from  city  hall 
reporter  to  the  citv  editorship. 


The  Multiple  Linotype  Way 
Is  the  Modern  Way 


The  Hand  That  Keeps  the  World  Informed 


MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


Circulation  Prestige 

PROFIT 

Bf£AUTY  Columns  and  Beauty  Books  everywhere  ac¬ 
knowledge  the  active,  constant  interest  in  the  subject. 
Almost  every  publication  in  some  way  and  at  .some 
time  has  tried  to  cater  to  this  universal  craving. 

To  cover  the  subject  in  a  direct,  forceful,  authoritative, 
reader-satisfying,  circulation-making,  dignified  and  at  the 
same  time  actually  money  making  manner,  nothing  ever 
approached  the  simple  offering,  as  a  premium,  of  thi.s  Book, 

The  Care  of  the  Person 

By  Wm.  A.  Woodbury,  Dermatologist 

The  name  Woodbury  means  Beauty  Culture  to  readers  every-  - 
where — It  sells  the  book — The  book  itself  is  a  gem.  It  makes  good. 

The  author  is  not  only  a  Master  of  the  subject,  he  is  the  fore¬ 
most  exponent  of  the  art.  He  has  fully  and  frankly  given  to  the 
World,  in  this  book,  a  new  insight  into  a  highly  interesting  study. 
_The  importance  of  the  information  inspired  The  Boston  Herald  to 
describe  it  as  a  “moral  obligation  of  men  as  well  as  women  to 
follow  some  of  the  rules  laid  down.” 

Manly  M.  Gillam  says — To  me  it  seems  that  any  newspaper 
that  uses  Premiums  at  all  could  hit  on  nothing  that  would  carry 
an  appeal  so  universal,  so  creditable,  and  so  really  beneficent  as 
this  Woodbury  Book. 

For  terms,  sample  advertisements,  copies  of  this  book  and  the 
plan  of  presentation,  address 

ELIOT  LORD 

1  lO  W.  34th  Street  New  York  City 

The  hook  will  be  confined  to  one  paper  in  each  city. 
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LIVE  TOPICS  DISCUSSED  BY  OUR  READERS 


ll’nder  thlB  captiun  we  will  print  each 
week  lettiTK  from  our  readers  on  siilije<-ts 
of  interest  connected  with  newspaper 
publishing  and  advertising.  Any  pub¬ 
lisher  who  desires  help  in  the  solution  of 
his  problems,  or  who  has  pronounced 
views  on  any  subject  connected  with  the 
business,  is  invited  to  contribute  to  this 
column.  We  are  c-ontident  that  such  a 
C«)himn  can  be  made  of  great  value 
through  the  «-o-operation  of  our  readers. 
—  Kd.l 

"Complete  and  Interesting" 

Tiik  Kitrn)R  a.mi  I’i  m.isiiE:  : 

I  certainly  <'onoiatnlate  yon  on  the 
very  complete  and  iiiterestiii}'  way  in 
which  your  jinhii'ation  eoverwl  the  <-oii- 
vention  of  AHH(M‘iHt<*<l  A(lvertisin}>  ('1iil>s 
of  the  World  in  ('hica;;o. 

It  has  la‘en  a  jjieat  soun-e  of  satisfac¬ 
tion  to  me  dnrino  the  past  two  years  to 
note  the  tremendous  increase  in  interest 
exhihitMl  hy  the  press.  I  think  the 
stroiifiest  feature  of  the  Chicajjo  conven¬ 
tion  was  the  splendid  representation  of 
news[>a|»er  men  and  the  interest  they 
took  in  all  of  the  doings,  resulting  in 
the  formation  of  a  l>e|iartmental  Organi¬ 
zation,  aii'l  then  the  grand  co-o|>eration 
given  by  the  Chicago  newspapers. 

Yours  very  truly, 

■  W.  WOODHKAl), 
Oeneral  Manager  Sunset  Magazine. 

San  Francisco,  duly  28. 

“Doing  a  Good  Work" 

Tiik  Kditor  axp  rrBi.iHiiEK: 

We  thank  yon  for  having  brought  to 
the  attention  of  the  public  the  account 
of  onr  c-opyright  litigation  with  the 
Golden  Rule  of  St.  Paul. 

We  appreciate  the  fact  that  whenever 
the  circumstances  occur,  you  call  atten¬ 
tion,  through  your  publication,  to  the  ef¬ 
forts  that  we  are  making  to  sustain  the 
integrity  of  our  trade-mark,  which, 
though  individual,  is  of  benefit  to  all  ad¬ 
vertisers  and  the  public,  and  educates 
traders  generally  as  to  what  others’ 
rights  are  in  matters  of  this  kind.  This 
clarifies  the  conception  of  what  is  projier. 


The  Boston 
Evening  Transcript 

has  a  remarkable  record  for  continuity  of 
policy  and  ownership.  It  has  been  pub¬ 
lished  with  the  same  ideals,  in  fact  by 
the  same  family,  for  three  generations. 

EIGHTY-FIVE  YEARS 

of  high  purpose  and  fair  dealing  has 
strongly  entrenched  the  TRANSCRIPT  in 
the  hearts  of  its  readers  and  advertisers. 

The  BOSTON  TRANSCRIPT  was  eighty-five  years 
young  last  Saturday  and  is  still  the  most  satisfying  news¬ 
paper  published  in  The  Hub.  By  holding  closely  to  the 
ideals  and  practices  of  sound  journalism  it  has  main¬ 
tained  its  place  and  influence. 

Springfield  Union 

No  institution  lives  for  nearly  a  century  unless  it  meets 
the  needs  of  its  patrons  with  honesty  and  intelligence. 

The  BOSTON  TRANSCRIPT  has  survived  and  pros¬ 
pered  because  it  has  merited  success. 

Kansas  City  Star 

The  Transcript  in  June  gained  20  columns  of  classified 
and  50  columns  of  display  advertising-  the  biggest  gain 
in  Boston.  July  display  gain,  41  columns— again  the 
largest  in  Boston.  The  present  circulation  of  the  Tran¬ 
script  is  the  largest  in  its  history. 

CHARLES  H.  EDDY  COMPANY,  Foreign  Representatives 
1011  Fifth  Ave.  Bldg.,  N.  Y.  City  1054  Peoples  Gas  Bldg.,  Chicago 

72.5  Old  South  Bldg.,  Boston 


Viin  arc  doing  a  gtssl  work  in  liclialf  of 
fair  advertising. 

Yours  very  truly. 

TIIE  B.  V.  D.  (YIMPAXY. 

Xcw  York,  .Inly  2!l. 

Addresses  Wanted 

Gf  .M.  Emcric  de  Szadnar  and  Karl 
llaiiaiicr.  ('ominiinicatc  with  .lames 
Waldo  Fawcett.  .'tO  Cliurcli  street,  or  441 
S»*»entb  avenue.  Xew  York  City.  Phone 
Cortland  H!70  or  Greeley  702. 

Of  W.  W.  Ik-nslow,  artist.  Communi¬ 
cate  with  .Inlian  S.  Xolaii,  :W1  lnsuran<-e 
Exchange,  Chicago. 

Of  tJeorge  MacFarland,  theatrical 
press  agi-nt.  Communicate  with  Flor¬ 
ence  Ewing,  181  Manhattan  avenue,  Xew 
York  City. 

A  Correction 

The  Hamilton  (O.)  meinlier  of  the 
“Ohio  Selei-t  List  of  Daily  Newspapers” 
is  the  Evening  .Tournal  of  that  city,  and 
not  another  pai»er,  as  stated  by  error 
last  week. 


EVANSVILLE  PRESS  BOYCOTTED 


It  Alleges  That  a  Combination  of  Mer¬ 
chants  Is  Against  It. 

Out  in  Evansville,  Indiana,  the  Press 
is  declaring  that  it  is  being  boycotted  by 
leading  men-hants.  It  charges  the  latter 
with  having  formed  a  combination,  which 
lately  sent  a  delegation  to  call  uiton  the 
Press  manager.  The  delegates  told  him 
that  the  Press  must  not — “must  not” — 
from  that  time  forth  admit  into  its  col¬ 
umns  any  advertisement  of  any  other 
merchant  containing  anv  offer  of  any 
couiMjn.  priz**  or  other  gift  to  consumers 
whi<-h  the  merchants  in  combine  did  not 
approve  of. 

.\n.v  advertisements  containing  men¬ 
tion  of  trading  stamps  were  declared  to 
lie  jiarticularly  obnoxious  and  a  boycott 
was  o]ienly  and  plainl.v  threatened  against 
any  newspaiwr  printing  offers  of  any 


merchant  to  give  away  coii|Hms  or  stainiis 
— without  the  apiiroval  of  the  combine. 

To  the  coterie  of  merchants  who  made 
these  demands  the  Press  explained  that 
it  is  ready  at  all  times  to  co-operate  with 
them  on  any  matter  which  does  not  call 
for  sacrifice  of  principle ;  that  it  has  no 
interest  whatever  in  any  coujKin  or  gift 
si'heme.  and  that  such  schemes  are  re- 
ganhnl  as  lompetitors  of  the  newspai>er 
advertising,  but  that  it  does  stand  un¬ 
alterably  by  the  (trinciple  that  any  mer¬ 
chant  has  the  right  to  run  his  own  busi-. 
ness  and  to  adopt  any  honest  and  legiti¬ 
mate  selling  ]dan  that  he  thinks  liest. 


IN  NEW  YORK  TOWN 
On  Friday  afternoon,  .fnly  .‘ttt.  which 
was  the  da.v  of  the  exe<-utiun  of  t’harles 
Decker  at  Sing  Sing,  the  reiwrters  at 
the  t’it.v  Hall  resolved  themselves  into  a 
committee  to  pass  upon  the  various  news 
stories  of  the*  exe<-ution.  With  a  una- 
nimit.v  rare  among  newsiiajier  folk  they 
agreed  that  the  best  story  was  that  of 
.lack  Barrett,  re-write  man  on  the  Eve¬ 
ning  Journal.  That  was  the  more  re¬ 
markable  in  that  Mr.  Barrett  was  not 
present  at  the  execution,  but  took  the 
story  by  telephone  from  the  Evening 
Journal’s  man,  Malone  Baskerville,  who 
was  one  of  the  witnesses.  Of  course  it 
is  not  without  the  bounds  of  possibility 
that  these  City  Hall  reporters  may  re¬ 
member  their  loyalty  to  their  several 
papers  and  recant,  but  on  Friday  after¬ 
noon  they  were  unanimous.  Mr.  Barrett 
was  a  student  at  the  Ignited  States  Naval 
Academy  at  .\nna|(olis  for  two  .years 
and  then  was  comiielled  to  leave  on  ac¬ 
count  of  his  e.vesight. 


Gisirge  F.  Flannery,  the  dean  of  (In- 
n-p<)rter8  assigmsi  to  the  Criminal  Courts. 
suffere«l  a  nervous  breakdown  while  on 
diit.v  on  August  4,  and  was  ri‘iuoved  to 
the  Hudson  Street  Hospital. 

The  following  New  York  iiewspaiiee 
men  covere<l  the  Ibs-ker  execution  on 
Frida.v.  July  JIG  Isaac  Kussell.  Eve¬ 
ning  .Mail;  .Martin  Green,  Evening 
World:  Malone  Baskerville.  Evening 

Journal;  Fred  L.  Coweii.  Evening  Tele¬ 
gram;  Harry  Carlisle.  Evening  Sun;  W. 
l)aveni»ort.  the  .Vinericaii  :  Cliarles  .1. 
Post,  the  Globe;  Carl  Brandenherg.  As- 
s«H-iated  Press:  George  B.  Holmes. 
I'nited  Press;  Frank  C.  O’.Malley,  the 
Sun;  .Joseph  O'Neil,  the  World;  Park 
Hanley,  the  Press;  William  Willis,  the 
Herald;  Lewis  W<M)d.  the  Tribune,  and 
Lee  1>.  Brown,  the  Times. 

Two  of  this  year’s  graduates  of  the 
Pulitzer  School  of  .Toiirnalisin  have  now 
join<‘d  the  World’s  staff.  They  are  Glen 
I.  Tucker  and  W.  W.  Wcsal. 

Shepard  F'riedinan  is  at  present  holding 
down  the  copy  desk  on  the  World. 

E.  K.  Meade,  of  the  World,  has  re¬ 
turned  from  a  vacation  at  Tappahannak, 
Ya. 

Mrs.  .Tosephine  Ober,  society  editor  of 
the  World,  has  returned  from  the  San 
F'rancisco  ExiMtsitiou. 


KNOCKED  Ot'T. 

Alas  for  pills 
That  “cure  all  ills” 

Of  old  age  and  of  youth. 
It's  “Twenty  i  hre<-’’ 

For  them  you  set? 

In  this  campaign  of  truth. 


The  Dynamic  Force 
of  Success 

IT  is  often  said  that  nothing  succeeds  like  success. 
Success  is  dynamic.  It  is  born  of  the  heart  and  it 
stirs  the  hearts  of  all  who  come  into  contact  with  it. 

Once  a  month  the  success  of  the  on-rushing  Asso¬ 
ciated  Advertising  Clubs  of  the  World  movement  finds 
expression  in  ASSOCIATED  ADVERTISING,  the 
magazine  of  the  A.  A.  C.  of  W. 

It  publishes' the  news  and  reflects  the  views  of  the 
alert,  forceful,  successful  men  who  make  up  the  individual 
Clubs.  It  is  essential  to  the  Clubs  and  to  others  who  are 
interested  in  better  advertising.  Ask  for  a  sample  copy. 


ASSOCIATED 

ADVERTISING 

Published  by  the 

ASSOCIATED  ADVERTISING  CLUBS  / 
OF  THE  WORLD 

At  Indianapolis,  Ind.  e.p. 

P,  S.  Florea, 

P.  S.  Florea,  Business  Manager  Indianapolis. 

Indianapolis 

Frank  E.  Morrison 
Advertising  Manager 
1133  Broadway,  New  York 

/  Statt 


riease  let  me 
tee  a  sample  copy  of 
ASSOCIATED 
ADVERTISING. 


Street 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


215 


CIRCULATION  IN  N.  Y. 

Conrlusion  of  ihe  Inlerebting  Artirle  of 
llie  AisKi!itaiit  Cirrulation  Manager  of 
the  Globe,  Giving  Data  ar^  to  the  Daily 
and  Sunday  Papers  of  the  Metropolis 
and  Their  Cirrulation  Problems. 

In  the  first  instuliiii’iit  nf  Mr.  Stol/.'  iirli- 
rlr.  piiltlisliisl  iHst  wrrk,  hr  skrtrhrd  Brapli 
irally  thr  dittiriiltirs  for  thi‘  (in  illation  man 
agrr  in  distributing  ids  papers  in  a  liig 
mrtidpoillan  rrnlor  like  New  York.  lie 
showed  the  peeiiliar  eoniplirations  atliMiiiing 
tile  niarkeling  of  newspapers  in  earli  lior- 
ough  and  gave  tin'  number  of  daiih's  in  vari¬ 
ous  tongues  wideh  clreidate  In  tin'  metro- 
isditan  district.  iie  also  called  attention 
to  the  special,  peculiar  iiroldems  wld<  li  cir- 
cnlation  managers  of  New  York  liave  to 
confront  as  compared  with  tliose  of  smaller 
<iti(‘s.  This  is  tile  semnd  and  last  instal¬ 
ment. 

1$Y  .Iri.trs  Stoi.z. 

“(Jetting  back  to  the  delivery  bundles 
locally,  we  now  find  the  ‘floor  man'  carry¬ 
ing  papers  to  the  wagons,  automobiles, 
elevated  and  subway.  A  ‘floor  man,’ 
who  must  belong  to  the  Carriers’  Union, 
under  the  orders  of  his  foreman,  may 
himself  become  a  ‘relayman’  when  he  is 
sent  out  with  a  wagon,  auto,  elevated  or 
subway  run.  In  that  case  his  duty  is  to 
deliver  to  the  various  routemen  or  car¬ 
riers,  agents,  clerks.  Mail  drivers  come 
under  the  same  classification  as  ‘floor- 
men’  or  ‘relaymen.’ 

“Union  men  fall  into  three  classes  in 
the  nature  of  their  work.  First,  there 
are  what  is  known  as  ‘night  men,’  who 
are  paid  .$18  a  week.  Then  there  are  the 
‘floormen’  or  ‘rela.vmen,’  already  men¬ 
tioned.  They  get  $1G  a  week,  and  they 
deliver  all  bundles  from  the  mailing  room, 
and  also  the  papers  which  are  forwarded 
to  the  agents,  clerks  and  carriers.  Route- 
men  or  carriers  are  paid  .$17  a  wi'pk. 

“The  ‘night  men’  have  an  eight-hour 
working  da.v  and  l.l  cents  overtime,  and 
the  day  men  a  ten-hour  day  and  .‘{."i  cents 
overtime. 

THEIK  CI.ERKS  AND  ASSISTANTS. 

“On  the  afteriKMin  papers,  routemen. 
also  known  as  carriers,  are  allowed  as¬ 
sistants  or  ‘clerks.’  ‘Clerks’  are  fre¬ 
quently  admitted  into  the  Union  and  thus 
hecome  full-fledged  routemen  or  carriiu's. 
TIuu'e  is  no  set  wage  scale  for  ‘clerks’  or 
agent.s.  .Vccording  to  lh(‘  Union'  by-laws, 
newspapers  are'  allowed  one  apprentice 
for  every  2.''»  union  men.  These  apprentices 
are  in  reality  ‘clerks,’  and  differ  only 
from  ‘clerks’  in  that  they  are  granted  a 
full  union  card  after  five  years’  service, 
while  the  ‘clerk.s’  must  take  their  chances 
on  being  admitted.” 

“Do  the  ‘apprentices’  and  ‘clerks’  make 
the  best  carriers?” 

“Invariably  they  do,  as  the  delivery 
Iia.v-rolls  of  afternoon  papers  will  show. 
Of  the  many  Vnion  carriers  drawing  .sal¬ 
aries  in  excess  of  the  set  wage  scale  the 
majority  are  ex-‘clerks’  and  ex-’apjiren- 
tices.’  ” 

“How  does  an  oflice  determine  whether 
a  carrier  is  entitled  to  a  bonus?” 

“Ry  net  sales  and  news-stands  dis- 
jilays.” 

“Who  recommends  the  bonus  or  salar.v 
increase?” 

“In  most  cases  the  inspector  who  is  in 
charge  of  the  territory.  If  he  fancies  the 
work  of  the  carrier,  he  will  recommend 
to  his  office  that  the  carrier  he  granted  a 
bonus  or  salary  increase.  Inspectors  on 
afternoon  New  York  papers  are  placed 
iu  charge  of  certain  territories  and  are 
held  resjionsible  for  sales  therein.  They 
are  not  required  to  Itelong  to  the  union. 


A  Typical  Evening  Newspaper 

Of  the  daily  output  of  the  New  Y’ork 
Kvening  Post,  fiff/r  is  bought  between  3:30 
and  .S;30.  it  is  taken  home  and  read.  No 
one  ever  saw  anyone  throw  awav  a  copy  of 
The  Evening  Post.  It  is  not  discarded  in 
the  cars  or  station  platforms. 

Over  all  other  publications  it  comes  first 
in  Ihe  substantial  homes  of  New  York.  The 
high  estimate  placed  upon  the  paper  by  its 
readers,  aside  from  its  price  per  copy,  re¬ 
flects  the  character  of  its  subscribers. 

if  you  judge  its  advertising  value  by  the 
charaeter  and  purchasing  ability  of  its  paid 
circulation  you  will  include  the  New  Y’ork 
Evening  Post  in  your  list. 

Member  Audit  Bureau  of  Circulations 
Publication  Office  Western  Office 

2$  Vesey  Street  McCormick  Bldg. 

New  York  Chicago 


Nl’.MIlEK  OF  WAGONS  E.MPI.OYED. 

“Now  for  the  mutter  of  delivery;  On 
some  piiiMTs  the  wagons  and  autos  used 
for  Ibis  purpose  are  the  proiterty  of  the 
pa|(er.  (In  others  they  are  owned  by 
contractors  who  supply  them.  A  pajM-r, 
say,  of  l.-flMKXl  b*  ‘JtHMMKl  circulation, 
will  have  seven  or  eight  wagons  for  its 
mail  service  and  its  downlown  ‘relay 
work,’  covering  the  territory  perhaps  Ik>- 
low  Twenty-tliird  street.  Then  it  may 
have  eight  to  eleven  wagons  on  rouh's 
which  lie.  for  the  most  part,  south  of 
.\inety-sixth  street. 

“The  hulk  of  the  aflernoon  papers  of 
.New  Y'ork  are  delivered  either  by  subway, 
elevated  or  auto,  hut  the  tendency  is. 
as  before  remarked,  to  shut  out  the  rail¬ 
ways  as  an  avenue  of  newspaper  deliv¬ 
ery.  I’lihlishers  are  beginning  to  realize, 
more  and  more,  that  the  subway  and  ‘U’ 
as  a  means  of  delivery  are  very  expensive. 
I>>t  us  look  into  it. 

“An  auto,  capacity  one  ton.  can  carry 
to  .‘{O.tHIO  1li-])age  ]in|iers  a  day, 
making  three-routid  trips  to  the  Hronx. 
For  this  only  two  men  are  retiuired — a 
chauffeur  and  a  ‘relayman,’  or  it  may 
he  a  union  chauffeur  only.  The  cost  of 
operation  of  auto  and  two  men  would 
lie  .$‘20.(57.  These  two  men.  with  the 
auto,  can  do  the  work  of  ten  men  under 
the  old  system.  Tender  that  system  the 
salary  of  ten  men  amounted  to  $20.70, 
adding  carfare.  .$0.."i0.  Figuring  five  cents 
for  each  .”00  bundles  and  also  the  return 
trip  of  the  men.  the  total  would  be  $.‘?.‘1.20. 
To  this  the  exjiense  of  hauling  papers 
from  the  office  to  the  subwa.v  and  ‘1/ 
stations  mtist  he  added.  It  is  safe  to 
say  that  papers  can  he  delivered  by  auto 
for  7  to  7y«  cents  per  hundred  copies, 
while  the  subway  and  ‘1/  cost  is  from 
14',4  to  loM;  ••ents  per  hundred. 

MOKNINO  I'AI'EK  DEI. I  VERY’. 

“As  irgards  the  didivery  of  morning 
papers  in  New  Y’ork.  it  is  a  matter  of 
common  knowledge  that  the  distribution 
is  made  by  the  -Ymerican  News  (’ompan.v 
and  a  number  of  so-called  independents. 
.Ml  these  have  a  rate  which  nets  them  a 
commission  of  lO  ciuits  per  hundred 
copies  on  daily  pa|a‘rs  and  ‘2Tt  cents  imt 
hiindriMl  on  Sunday  jiapers.  In  addition 
to  their  commissions  the  American  News 
Company  is  paid  a  Imuiiis  of  about  $(l.i)(l(l 
yearly  by  tin*  publishers  of  morning  news- 
pa  p(*rs.  The  independents  do  not  share 
in  a  bonus  from  the  iniblisliers.  In  ad¬ 
dition  to  their  commission,  the  news 
companies  make  a  ‘service  charge’  to  the 
local  newsdealer  of  from  75  cents  to 
$1.2.5  a  week,  nie  morning  papers,  it 
will  be  seen,  have  a  very  inexpensive  de¬ 
livery  service  ns  compared  with  that  of 
the  evening  Issues.” 

OWNERSHIP  OF  AVTOS  AND  WAGONS. 

“How  about  the  ownership  of  autos 
and  wagons?” 

“Many  circulation  men  believe  that  a 
newspaper,  by  having  its  own  automo¬ 
biles  and  wagons,  can  do  the  work  at  a 
lower  price  than  a  contractor  employed  in 
the  delivery  of  pajiers.  1  disagree  with 
this  idea.  The  contractor  has  the  ad¬ 
vantage  through  being  able  to  use  his 
eiiuipment  on  morning,  afternoon  and 
Sunday  delivery,  magazine  and  othqr 
outside  work.” 

“.\s  to  collections,  now — do  they  bother 
the  papers  much?” 

“It  is  not  a  ‘burning’  question,  as  the 
phrase  expresses  it.  The  newspapers 
have  a  system  which  guarantees  them 
close  to  10(1  iier  cent,  on  collections,  if 
prnjierly  siqiervised  by  the  offices.  Tliat 
system  is  simply  this :  Their  carriers 
are  reipiired  to  come  into  the  office  every 
day  and  iia.v  for  all  papers  drawn.  The 
caVriers  are  not  expected  to  extend  credit 
to  any  newsdealer  served  by  them.  They 
have  positive  instructions  to  collect  daily. 
Kach  one  of  them  must  ‘cash  in’  the 
same  evening  or  following  morning  for 
all  pajiers  drawn.  Rut  in  practice  this 
rule  is  not  enforced  inflexibly.  Ills  oflice 
may  allow  a  shortage  for  the  week  to  the 
extent  of.  say  $8 ;  hut  this  shortage  must 
be  made  good  out  of  his  salary.  To  make 
doubly  sure  against  such  losses,  the  oflice 
holds  back  about  $1  a  week  from  car¬ 
riers  and  .50  cents  a  week  from  clerks  un¬ 
til  such  time  as  the  carrier  has  $25  de¬ 


posited  and  cl(‘rks  and  agents  $10. 

“One  iia|H‘r  in  particular  1  have  in 
mind  in  this  regard.  It  can  boast  of  KMI 
per  cent,  in  coll(‘clions  during  the  past 
four  years.  I’retty  fair  that,  isn’t  it? 
(’an  you  beat  it? 

“.Vs  to  dtdivery  outside  Ihe  grc'at  cen¬ 
tral  wedgi*  of  Manhattan  and  the  Rronx, 
ill  the  other  boroughs  constituting  the 
melroiKilis  along  with  these,  and  in  Ihe 
outer  ring  of  suburban  settlement  that 
iinbrokenly  adjoins  the  city,  the  facts 
are  these;  Rrisiklyn,  while  it  has  union 
carriers  at  certain  prominent  or  busy 
IHiints,  is  covered  largely  by  agents, 
‘('ombinalion  .Vgencies,’  so-calhsl.  are 
those  which  operate  at  c»>rtain  particular 
points  and  wholesale  more  than  one 
newspaper  to  newsdealers  within  a  close 
radius.  Then  there  are  dinn-t  office  agents 
who  ‘cash  in’  daily  and  work  for  only  one 
paiier.  They  serve  routes  similar  to  those 
served  by  union  carriers  and  clerks. 
.Vgents  differ  from  carriers  and  clerks  in 
that  they  work  on  a  .salary  and  commis¬ 
sion. 

out.side  or  combination  agencies. 

“Staten  Island  is  covered  wholly  by 
combination  agencies.  In  Jersey  City 
and  Hoboken  and  Newark  the  newspa¬ 
pers  of  largest  circulation,  as  the  ‘World’ 
and  the  ‘Journal,’  utilize  for  the  most 
part  the  system  of  union  carriers.  I’a- 
Iiers  of  smaller  circulation  have  both 
union  ‘direct’  and  combination  agents. 
Yonkers,  Mt.  Vernon  and  New  Rochelle 
are  considensl  suburban.  In  these  all  the 
newspapers  have  agents.” 

“What  is  the  situation  as  regards  ‘re¬ 
turns’?” 

“Kvery  New  York  evening  paper  al¬ 
lows  for  returns.  Papers  like  the  ‘World’ 
or  the  ‘.loiirnal,’  the  best  sellers,  allow 
4  and  5  jicr  cent. — the  others  from  ID 
to  12  per  cent.  This  limitation,  it 
should  be  iinderstoiHl.  is  on  the  carrier 
rather  than  on  the  denier.  Some  small 
dealers  are  allowed  as  much  as  1.5  jier 
cent." 

“Have  you  lime  to  say  a  word  as  to 
New  York’s  carrier  system?” 

AS  TO  CARRIER  SYSTE.M.S. 

“(’crtainly;  but  the  fact  is  that  what 
are  generally  called  carriers  in  other 
<  ities  are  here  commonly  known  as  news¬ 
dealers.  .V  survey  of  the  facts  that  I 
have  previously  stalisl  iKTtainiiig  to  New 
Y'ork  Cit.v  makes  it  obvious  that  an  of¬ 
ficial  carrier  system  such  as  exists  iu 
Philadelphia,  Chicago  and  smaller  cities 
would  be  imiiossible  here.  Newsiiapers 
in  New  York  sell  to  any  newsdealer,  and 
recognize  no  denier  in  the  capacity  of 
official  carrier  for  any  territory.  Further¬ 
more,  they,  have  no  record  of  individual 
subscribers  served  by  dealers — in  fact, 
the  morning  papers  have  no  route  sheets 
or  lists  showing  their  daily  drawings. 
If  a  morning  paper  wishes  to  ascertain 
the  daily  drawings  of  any  particular 
newsdealer  it  must  secure  such  informa¬ 
tion  from  the  news  company  delivering 
to  such  dealer.  In  this  the  evening  pa¬ 
pers  fare  better,  owing  to  their  own  di¬ 
rect  delivery  service. 

“You  may  ask  me  how  the  papers  place 
orders  from  city  subscribers.  The  answer 
is  simply  this  :  The  nearest  newsdealer 
to  the  subscriber’s  residence  gets  the  order 
provided  he  will  accept  it.” 

The  Assistant  Circulation  Manager 
s(>emed  a  hit  out  of  breath  at  this  point. 
1  thought  he  had  a  right  to  lie.  So  I 
said : 

“It  i*  more  like  running  a  battleship 
than  a  motor  boat,  for  a  fact.” 

“Sure; — Have  .voii  got  another  cigar 
like  that  last  one'?’’ 

1  had  it,  and  so  he  had  it. 


.As  to  Italian  Papers 
The  Kditiir  and  Pi  hlisiier; 

In  reviewing  the  circulation  of  the  .New 
Y'ork  dailies,  ,Ylr.  St<dz  places  the  aggre¬ 
gate  circulation 'of  the  Italian  morning 
paiiers  of  .Manhattan  at  ‘25.(MK)  copies 
daily,  while  the  circulation  of  “II  Pro- 
gresso  Italo-Americano”  alone,  which  is 
a  morning  newspaper,  averages  14(l.0(KI 
copies  net  paid. 

WILLIAM  HIRSCH. 

New  York,  .July  51. 


Rotogravure  Section 
The  Chicago  Herald 

'"THE  best  in  the  world.  As 
good  or  better  than  any¬ 
thing  printed  in  the  United 
States.  Published  every  Sun¬ 
day  as  part  of  the  Chicago 
Herald.  Circulation  exceeding 
250,000  paid. 

Copy  must  be  furnished  ten 
days  prior  to  date  of  publica¬ 
tion. 

Rates  as  follows: 

ROTOGRAVURE  SECTION 


7  Columns  to  the  Page 


1  insertion. 

per  line . 

. $ .» 

4  insertions. 

per  line . 

. 4S 

13  insertion,. 

per  line . 

. M 

Full  Page,  ZIM  lines . . 

. 

Half  Page,  line, _  . 

. 450 

Minimum  space,  14  lines. 

N.  B.  Copy  must  be  furnished  It 
days  prior  to  date  of  publication. 

Put  the  Rotogravure  Section  of 
the  Chicago  Herald  on  your  list 
for  all  advertisements  intended 
for  the  people  of  the  middle  and 
better  classes. 

N.  B. — The  Chicago  Herald 
previously  ran  as  part  of  their 
Sunday  paper  the  Ass(x:iated 
Sunday  Magazine.  Every  ad¬ 
vertiser  using  the  Sunday  Mag¬ 
azine  should  include  the  Roto¬ 
gravure  Section  of  the  Chicago 
Herald  to  get  the  circulation  he 
previously  had  in  Chicago 
while  the  Chicago  Herald  ran 
the  Magazine. 

CONE,  lORflIZEN&  WOODMAN 

American  Bldg.  Candler  Bldg. 

Detroit  Atlanta 

225  Fifth  Ave.,  New  York 

SJrui  Ifork 

lEuentn^  Matt 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  dMirabU  advartUlag  madiam. 


Fakers  and  Crooks 

The  Evening  Star,  Wash¬ 
ington’s  great  home  news¬ 
paper  and  advertising  me¬ 
dium,  makes  every  effort  to 
bar  fakers  and  crooks  from 
its  advertising  as  well  as 
news  columns.  Fakers  are 
not  helped  to  exploit  their 
wares  on  an  unsuspecting 
public. 


Where  Do  I  Live? 

.Yii  absent-minded  piano  tuner  regis¬ 
tered  at  a  Chicago  hotel,  forgot  the  names 
of  iKtth  hotel  and  street,  and  had  to  put 
an  “ad”  in  the  paper,  asking  where  a 
man  by  hia  name  had  registefed. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


ABOVE  ALL.  A  PUBLIC  SERVANT 


Such  Is  the  Hif[h  Aim  of  the  Audit  Bur* 
eau  of  Circulations. 

Accordinfr  to  A.  B.  C.  bulletin,  No.  1.3, 
dated  .luly  24,  the  executive  committee  of 
the  Audit  Bureau  of  (Mrculations,  now 
<-onKiatK  of  the  following ;  Ix)uis  Bruch 
(chairman!,  Stanlej’  Clague.  Burridge  I). 
Butler,  Curtis  I*.  Brady,  William  Wrig- 
ley.  .Ir.  and  Hopewell  L.  Rogers.  The 
Standard  Forms  and  Audits  committc'e 
is  as  follows;  Stanley  Clague  (chair¬ 
man),  L.  B.  .Tones,  Hopewell  L.  Rogers, 
F.  C.  Hoyt.  M.  C.  Robhins  and  Burridge 
I>.  Itutler.  New  members  are;  (Jen- 
eral  Advertisers;  Maxwell  Motor  Com¬ 
pany  ;  (JotKlyear  Tire  and  Rubber  Com¬ 
pany,  Akron,  O. ;  Swift  Specific  Com¬ 
pany.  Newspapers;  Charleston  ( W. 
Va.)  .Mail;  Erie  (I’a.)  Herald;  Bangor 
(.Me.)  Commercial;  .Vsheville  (N.  C. ) 
Cazette-News.  • 

The  following  newspapers  have  made 
application  for  membership  and  will  be¬ 
come  memliers  when  audited  in  accordance 
with  the  new  h.v-laws  governing  admis¬ 
sion ;  1‘arkershurg  ( W.  Va.)  Sentinel, 
Dixon  (Ill.)  I.eader.  Zanesville  (O.) 
Signal,  New  York  City  (N.  Y.)  Jewish 
Daily  News. 

SusjK'nsions  from  nicmljership  follow: 

For  failure  to  pay  dues— Northwe.st- 
ern  Agriculturist,  ifinneapolis,  Minn. 

For  non-payment  of  dues  and  failure 
to  render  rtspiired  circulation — The  Ita.v. 
New  York  ('ity,  and  the  Home  News, 
New  Brunswick,  N.  .1. 

For  failure  to  render  retpiired  circula¬ 
tion  service — Illinois  Staats  Zeitung,  Chi¬ 
cago,  III.;  Vogue,  New  York  City;  Sun, 
.Muskogee,  Okla. ;  (’’hieftain,  Pueblo,  Colo. 

For  failure  to  submit  to  an  audit — 
Western  Architect,  Minneapolis,  Minn. 

Hereafter  newspapers  will  rejtort  on 
Iteriods  running  from  October  1  to  April 
1,  and  from  .\pril  1  to  Octolter  1.  Maga¬ 
zines,  periodicals,  class,  trade  and  technl- 
<-al  publications  and  farm  pajters  will 
rejtort  on  periods  running  from  .Tantiar.v 
1  to  .Ttine  .30,  and  from  July  1  to  .lanu- 
ary  1. 

The  Bureau  has  completed  atidits  for 
.37(1  publisher  members.  There  are  at 
present  4.3  audits  under  way.  The  Bur¬ 
eau  has  40  auditors  in  the  field — one  in 
every  section  of  the  United  States  and 
Canada. 

The  comhinefl  net  paid  circulation  of 
all  A.  B.  (!.  publications  now  totals 
t!1.432,003.  This  is  distributed  among 
various  classes  of  publications  as  follows; 

NewspaiK-rs,  30,722,177 ;  magazine,  2<!,- 
tKH,t;72;  agricultural  publications,  0,- 
72(5,(!44  ;  trade  and  technical  ptiblications, 
OKI, .310. 

President  T.s)uis  Bruch  is  quoted  as 
follows  ; 

“After  a  .vear  of  organization  and  nine 
months  of  actual  auditing  work  we  can 
say  to  the  manufacttirers  and  the  mer¬ 
chants  of  the  United  States  and  Canada 
that  today  no  other  business  is  as  well 
standardizetl,  analyzed  and  audited  as  is 
that  of  the  circulation  of  advertising 
mediums. 

“Under  the  co-operative  work  of  the 
.\udit  Bureau  of  Circulations  advertising 
or  circulation  is  now  being  proved  and 
sold  as  a  commodity,  whereas  but  a  few 
years  since  it  was  sold  largely  on  the 
basis  of  a  ttuhlication’s  estimated  influ¬ 
ence  with  its  readers. 

“The  .\udit  Bureau  of  Circulations  is, 
above  all.  a  public  servant  doing  a  wel¬ 
fare  work  in  educating  all  to  know  ac¬ 
curate  values  and  how  to  secure  them.” 


New  Manager  for  Fashion  Camera 
Harland  .1.  Wright  has  become  man¬ 
ager  of  the  Fashion  Camera,  which  is 
affiliated  with  the  Dry  Goods  Economist. 
He  lately  resigned  as  sales  manager  of 
the  Schu.vlkill  Silk  Mills,  New  York  and 
Reading.  Pa.  He  was  formerly  connected 
with  the  Dry  Goods  Economist  and  affil¬ 
iated  jtapers  as  their  representative  in  the 
Central  West,  with  headquarters  in  Cleve¬ 
land.  He  subsequently  became  sales  and 
advertising  manager  for  the  John  ,4nni8- 
field  Company,  manufacturers  of  “La 
Vogue  Cloaks  and  Suits,”  Cleveland,  and 
was  later  advertising  manager  of  the 
Arlington  .Mills,  with  headquarters  in 
New  York. 


PROSPERITY  PREDICTED 

San  Francisco  Publisher  Sees  Good  Times 
Coming  After  the  Exposition. 

M.  H.  DcY’oung,  publisher  of  the  San 
Francisco  (Chronicle,  addressed  the  Oak¬ 
land  Commercial  Club  on  June  27,  on  the 
subject  of  “What  Is  to  Come  After  the 
I’anatna-Pacific  Exposition  and  What 
Will  the  Elfect  Be  to  Oakland?”  He  was 
introduced  by  W.  W.  Cribbins,  president 
of  the  advertising  bureau  of  the  club, 
at  the  luncheon  which  was  given  in  honor 
of  the  newspai)er  proprietor. 

In  the  cotirse  of  his  remarks,  Mr.  De 
Young  allude<l  to  the  periods  of  depres¬ 
sion  that  have  come  in  the  wake  of  other 
great  expositions,  and  went  on  to  show 
that  there  was  little  danger  of  anything 
of  the  kind  occurring  in  California,  at  the 
close  of  the  Panama-Pacific  International 
Exposition.  He  gave  as  his  reason  for 
this  prediction,  the  fact  that  there  has 
l)een  no  overbuilding  or  real  estate 
“booming”  accompanying  the  Exposition. 


ANNUAL  ASSOCIATION  MEETING 

St.  Clair  Press  .Association's  Annual  Meet¬ 
ing — .Agreement  Upon  Printers’  Scale. 

(Special  Correspondence.) 

Toro.nto,  August  3. — The  annual  meet¬ 
ing  of  the  St.  Clair  I’ress  .Association,  one 
of  the  district  divisions  of  the  Canadian 
Press  Association,  was  held  at  Petrolia, 
Ont.,  last  Friday.  Matters  of  Ioc.tI  in¬ 
terest  came  up  for  consideration  and  there 
was  the  customary  election  of  o(ru*ers. 
11.  J.  Pettypeice,  Forest  Free  Press,  was 
re-elected  jiresident  and  G.  McIntosh, 
Forest  Standard,  secretary.  The  visiting 
pre.ss  men,  of  whom  there  was  a  large 
attendance,  were  guests  of  the  Board  of 
Trade  at  lunch  and  afterwards  were 
shown  over  the  oilfields. 

'I'he  award  of  the  board  of  arbitration 
in  the  disjiute  Initween  Typographical 
Union  No.  1)1  and  the  daily  newsi-aper 
I>ublishers  of  Toronto,  has  been  made 
public.  A  one-year  agreement  was  made, 
without  in<Tease  of  pay  or  change  in 
working  hours.  3'he  men  wanted  a  one- 
year  agreement  with  an  increase  of  .$3 
a  week  and  a  half-hour  a  day  off.  I’he 
imblishers  asked  for  a  five-year  agree¬ 
ment.  The  result  was  accordingly  a  com¬ 
promise.  There  was  a  slight  change  for 
apprentices.  They  will  now  receive  $7  a 
week  after  they  have  put  in  three  years 
service  and  after  that  an  advance  of  .30 
cents  a  week  every  six  months  till  their 
time  is  up. 

'I'own  and  Country  Field  in  Canada, 
the  little  publication  which  is  to  be  is¬ 
sued  from  time  to  time  in  the  interests  of 
the  publishers  of  weekly  newspapers,  has 
just  made  its  first  appearance.  It  will 
be  circulated  among  those  agencies  and 
advertisers  whose  interest  in  the  media 
could  with  advantage  be  quickened.  The 
scheme  is  part  of  the  general  campaign 
in  the  interests  of  weekly  newspapers 
launched  by  the  Canadian  Press  Associa¬ 
tion. 

Newspaper  men  continue  to  enlist. 
One  of  the  latest  to  cast  aside  the  pen 
and  take  up  the  sword  is  Charlie  Cavers, 
at  one  time  editor  of  the  Toronto  Sunday 
World  and  later  editor  of  the  Montreal 
.Kiinday  Herald  and  the  Montreal  Stand¬ 
ard,  successively.  He  has  joined  the  fJOth 
Battalion,  now  l>eing  raised  in  Montreal. 
Another  recruit  is  J.  H.  Mackay  of  the 
Toronto  Globe  staff,  who  has  joined  the 
Third  I'niversity  Overseas  Company.  He 
is  a  university  man  who  received  his 
newsi)ai>er  training  at  the  School  of 
.Tournalism,  Columbia  University,  New 
York. 


George  W.  Coleman,  Sociologist 

George  W.  Coleman*  of  Boston,  for¬ 
merly  president  for  two  terms  of  the 
Associated  Advertising  Clubs  of  the 
World,  and  advertising  manager  of  the 
W.  IT.  McEIwain  Company,  manufactur¬ 
ers  of  shoes.  Boston,  has  retired  from 
business  in  order  to  give  his  time  to  pub¬ 
lic  service.  He  is  president  of  the  Bos¬ 


ton  City  Council  and  has  been  acting 
mayor  for  several  weeks.  He  will  take 
up  the  work  of  Ford  Hall  and  of  the 
Sagamore  Sociological  Conference. 


One  Ad  Produces  $1,200,000  in  Sales 

The  Chevrolet  Motor  Company  sprung 
a  surprise  on  the  motor  world,  Sunday, 
.Mine  6,  in  the  San  Francisco  Examiner. 
.A  new  car  was  announced  in  a  double- 
jiage  spread.  The  distributors  pinned  all 
their  faith  to  the  Examiner.  Here  is 
what  happened: 

In  less  than  six  days  orders  were 
Isioked  for  more  than  2,000  automobiles. 
The  distributors  were  astounded.  The 
manufacturers  were  astounded.  This 
one  advertisement  in  the  San  Francisco 
Examiner  sold  in  six  days  more  automo¬ 
biles  than  many  of  the  largest  distribu¬ 
tors  sell  in  an  entire  season.  It  yielded 
sales  to  the  amazing  total  of  $1,200,0(K). 


NEW  PUBLICATIONS 

West  Union,  W.  Va. — C.  O.  B'luharty, 
former  publisher  of  the  Exponent-Ameri- 
can  which  is  now  in  the  hands  of  a  trus¬ 
tee,  has  purchased  a  printing  plant  and 
will  continue  the  publication  of  the 
Clarksburg  American  which  he  started  a 
few  days  ago.  The  Clarksburg  American 
when  issued  from  the  new  plant  will  be  a 
regular  size,  eight  page  daily  morning 
newspaper  and  in  politics  will  he  Demo¬ 
cratic. 

Atlanta,  Ga. — Atlanta  is  to  have  a 
new  daily  paper — the  Commonwealth, 
published  by  the  Anti-Saloon  league, 
edited  by  G.  W.  Eichelberger  and  devoted 
primarily  to  the  prohibition  propaganda. 
It  will  appear  daily  every  afternoon,  ex¬ 
cept  Sundays.  Dr.  Eichelberger,  who  is 
slate  superintendent  of  the  Anti-Sahmn 
league,  announced  the  probable  issuance 
<if  the  Commonwealth  as  an  afternoon 
daily. 


NEW  INCORPORATIONS 

Ivos  Angeles. — Anteloiie  Publishing 
C<imimny.  Incorporators.  Charles  E. 
Jones,  .lessie  B.  .Tones  and  .Toseph  Mus- 
grove.  Capital  stock,  $10,000,  subscribed 
stock,  $1(),(KK). 

Fort  Plain,  N.  Y. — Mohawk  Valley 
Register,  Fort  I’lain,  newspapers,  .Tob 
I>rinting,  $.3.000 ;  C.  It.  Waters,  E. 
Weiskotten,  D.  G.  Hackney,  Fort  Plain. 

New  A’ork  City. — U.  S.  Federated 
I’ress,  Manhattan,  $2.3,0(Xt.  Julius  Gold¬ 
man,  Natalie  Weinberg,  Harry  A.  Rosen- 
l)erg.  New  York  City. 


CHANGES  IN  INTEREST 

Lackawanna,  N.  Y. — The  Ellis-Joslyn 
Publishing  fi"m  has  been  inconmrated 
with  a  capital  stock  of  $1.3,(KI0.  .Tohn  R. 
.Toslyn,  junior  member  of  the  firm  is  a 
former  Elmiran,  having  ^een  at  one  time 
editor  of  the  Advertiser. 

Mr.  Ellis  is  editor  of  the  Lackawanna 
.Tournal  and  Mr.  .Toslyn  has  been  with 
the  Buffalo  Evening  News  for  more  than 
14  years.  He  was  managing  editor  of  it 
for  many  .years.  He  now  becomes  the 
managing  editor  of  the  Journal  of  which 
Mr.  Ellis  is  the  editor. 

They  will  erect  a  fire-proof  building 
with  all  modern  equipment  for  their  paper 
which  they  plan  to  put  on  a  firm  basis. 
They  also  are  going  to  publish  a  daily 
paper  in  the  near  future. 

.Toiinstown,  Pa. — There  is  a  great  deal 
of  discussion  here  as  to  whether  or  not. 
Mayor  .Toseph  Cauffiel  has  bought  the 
afternoon  Leader,  which  has  long  been 
attacking  him  bitterly.  It  was  observed 
that  the  lA^ader’s  attacks  upon  the  Mayor 
had  ceaseil.  Shortly  thereafter,  the 
Mayor  gave  out  a  statement  that  he  had 
bought  a  controlling  interest  in  the 
Ijeader,  which  that  paper  promptly  de¬ 
nied.  The  Mayor  gave  out  the  informa¬ 
tion  and  coupled  with  it  was  the  asser¬ 
tion  that  within  five  years  the  Leader 
would  be  the  beat  afternoon  paper  in  the 
territory.  He  refused  to  state  whether 
he  had  bought  the  newspaper  outright, 
had  secured  control  through  the  purchase 
of  the  majority  of  stock  or  whether,  as 
had  been  reported,  he  had  an  optional 
agreement  with  the  stockholders  to  take 
over  the  publication  October  1. 

Therefore  there  is  great  interest  in 
.Tohnstown  as  to  the  final  outcome. 

Alliance,  O. — The  Alliance  Leader, 


$10,000  TO 
$20,000  CASH 

available  for  first  payment  on  at¬ 
tractive  newspaper  property. 
Must  be  in  city  of  at  least  15,000 
and  preferably  in  middle  west, 
Oklahoma  or  Texas.  Proposition 
M.  P., 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York  City 


$25,000  CASH 

Available  as  first  payment  for  the 
purchase  of  a  Daily  Newspaper 
property  in  a  Middle  West  City. 

Customer  is  an  experienced  and 
successful  publisher. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  S'  Magaeine  Properties, 

Times  Bldg.,  New  York. 


SITUATION  WANTED 


.■idvertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  sis 
words  to  the  line. _ 

SITl^ATION  WANTED— Change  in  own¬ 
ership  has  left  an  energetic  business  man¬ 
ager  of  30  without  a  position.  Experienced 
In  ofliee  managt'ment  and  soliciting  of  ad¬ 
vertising.  Want  place  where  ability  and 
resourcefulness  would  be  appreeiated ;  clt.v 
of  .30,000  to  100,000  preferred.  Address 
“Energy,”  care  The  Editor  and  Publisher. 


FOR  SALE 


Advertisements  under  this  classification  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


FOR  SALE) — At  an  eicepUoaal  bargain, 
slightly  used  high-speed  thirty-two  page  cylinder 
Pnplex  printing  press,  In  perfect  condition. 
Owners  having  consolidated  and  using  larger 
press.  Write  for  price  and  particulars.  A. 
McNeil,  Jr.,  Poet  Publishing  Company,  Bridge¬ 
port,  Conn. 


Monthly  farm  paper,  100,000  elreulatlon, 
located  Middle  West.  I’rlce  $25,000.  Rood 
opportunity.  Ilarris-Dlbble  Company,  New 
York. 


FOR  SALE — Kaiiiily  weekly  newspaper  and 
l<ili  printing  business  in  siiliiirb  of  large  city. 
Established  more  than  forty  years.  Price 
$10,000.  Terms:  $.3,000  cash,  balance  in  easy 
payments.  Address  Suburban  Weekly,  rare 
Editor  and  I’lihllsber. 


MISCELLANEOUS 

Advertisements  under  this  classification,  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  Hne. 


WANTED  —  I’hoto-cngravlng  equipment, 
second  hand.  New  York.  M.  E.  I’.,  Box 
1509,  care  The  Editor  and  Publisher. 


What  have  you  to  offer  In  second  hand 
linotype  machine?  Must  be  in  perfect  me¬ 
chanical  condition.  State  model,  factory 
number  and  lowest  cash  price.  Address 
“Typesetting,”  care  Thb  Editor  and  Pub¬ 
lisher. 

an  independent  Democratic  daily  news¬ 
paper,  suspended  publication  on  July  31, 
when  it  merged  with  the  Alliance  Review. 
It  was  established  in  187.3  and  was  pub¬ 
lished  for  the  last  four  years  by  a  cor¬ 
poration  of  which  Louis  11.  Brush  of 
Salem  owned  the  controlling  interest.  He 
becomes  vice-jiresident  of  the  merged 
company.  The  merged  newspapers  will 
he  known  as  the  Alliance  Review. 

Pasadena,  Cal. — Editor  F.  C.  Roberts 
of  the  Ijong  Beach  Telegram  has  sold  his 
interest  in  the  Pasadena  News  to  his 
partner,  .Judge  J.  H.  Pryor. 

Brazil,  Ind. — Herbert  A.  Potts,  for¬ 
mer  manager  of  the  Adams  Express  Com- 
Iiany  at  Terre  Haute,  has  purchased  the 
interests  of  Roy  Shattuck,  of  Brazil ;  IjCC 
3'.  Waterman,  of  IndianatKilis,  and  IjOvpH 
E.  Waterman,  of  Terre  Haute,  in  the 
Brazil  Daily  Times.  He  is  associated 
with  .Tames  A.  Raper,  advertising  mana¬ 
ger  and  general  manager,  and  George  H. 
.Tames,  managing  editor.  The  paper  had 
been  Progressive  and  no  change  in  policy 
was  announced. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


217 


TIPS  FOR  THE  AD  MANAGER 

Calkins  &  Holden.  250  Fifth  avenue,- 
New  York,  are  making  new  contracts 
for  H.  J.  Heinz  ('onipany,  Pittsburgh. 

The  Frank  Presbrey  Company,  4.50 
Fourth  avenue.  New  York,  is  placing  or¬ 
ders  for  420  lines  four  times  in  Southern 
papers  for  the  American  Tobacco  Com¬ 
pany,  Bull  Durham,  111  Fifth  avenue. 
New  York. 

Louis  V.  Urmy,  41  Park  Bow,  New 
York,  is  placing  orders  in  5Iiddle  West 
pai)ers  for  the  advertising  of  the  De 
J.aval  Se[)arator  Company. 

N.  W.  Ayer  li  Son.  30((  Chestnut  street, 
Philadelpliia,  are  sending  out  orders  for 
tile  B.  .1.  Beynolds  Company,  Camel 
Cigarettes  and  Prince  Albert,  Winston- 
Salem,  N.  C. 

The  W.  S.  Hill  Com|)any.  Pittsburgh, 
is  sending  out  orders  for  the  Christian 
Moerlein  Brewing  Company,  Cincinnati. 

Frank  Seaman.  Ine..  120  West  Thirty- 
second  street.  New  York,  is  making  re¬ 
newal  contracts  for  Liggett  &  Myers, 
St.  Louis. 

H.  Levey,  Marbridge  Building,  New 
York,  is  making  renewal  contracts  on  a 
trade  basis  for  the  Hotel  Martinique, 
New  York. 

The  Morse  International  Agency.  440 
Fourth  avenue.  New  Y^ork,  is  making  re¬ 
newal  contracts  in  Southern  jiajiers  for 
the  Beecham  Pills  advertising. 

The  M.  C.  Weil  Agency.  .’W  Park  Bow, 
New  York,  is  making  contracts  for  forty- 
two  lines  twenty-six  times  in  Middle 
West  papers  for  the  E.  C.  1).  Chemical 
Company.  Montreal,  Can.  This  agency 
is  also  placing  orders  in  Sunday  papers 
for  the  Daylight  Camera  Company,  20 
Delancey  street.  New  York. 

Scott  &  Bowne,  Bloomfield,  N.  J.,  is 
making  up  the  list  for  the  Scott  Emul¬ 
sion  advertising. 

.1.  Walter  Thoni|  son  {  ompany,  44  East 
Twenty-third  street.  New  York,  is  plac¬ 
ing  orders  in  Canadian  papers  for  Ger¬ 
hard  Mennen  4  Co.,  Newark,  N.  J.,  Men- 
nen’s  Toilet  Preparations. 

The  International  Film  Comiiany.  2;1S 
William  street.  New  York,  is  placing  or¬ 
ders  for  10.000  lines  in  the  larger  city 
dailies. 

L.  A.  Sandlass.  Baltimore,  is  placing 
renewal  contracts  for  the  Besinol  Chem 
ical  Company,  same  city. 

The  Kelly-Smith  Company,  publishers’ 
representatives.  New  York  and  Chicago, 
have  l)een  appointed  the  foreign  adver¬ 
tising  representatives  of  the  Springfield 
(Ylass.)  Republican  and  the  Harrisburg 
(Pa.)  Patriot. 

Albert  H.  Boss,  manager  of  the  Cnited 
States  Radiator  Company,  is  spending 
his  vacation  in  New  York. 

W.  E.  I'homas.  business  inanager  of 
the  Roanoke. (Va.)  Times  and  World 
News,  was  a  New  York  visitor  last  week. 


New  Orleans  States 

Sworn  Kot  Paid  Cironlation  for  6  Month! 
Ending  March  tl,  19M 

33,796  Daily 

Oain  over  Ootohor  1,  1914 .  699  copiao 

Momlac  paper  I>0<T . 7,049  eoploa 

Otbor  ovenint  paper  LOST . 7,979  ooptas 

We  Koarantee  the  largest  white  home  de¬ 
livered  evening  circulation  In  the  trade  ter¬ 
ritory  of  New  Orleani. 

To  reach  a  large  majority  of  the  trade 
proepeeta  la  the  local  territonr  the  Statea  la 
the  logical  and  economic  medlam. 

Ctrculatlen  data  font  on  reqnaat. 

THE  •.&  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  SepreaentatlTos 
Vnw  Teik  Oklange  It.  Lenin 


PLAI.N,  FRANK,  “STRAIGHT" 

A  New  York  Department  Store  Defines 

Its  Position  as  to  “Trade  Terms.” 

Assuredly  a  new  day  has  dawned  in 
respect  to  truthful  advertising.  Here  in 
New  Y’ork,  one  of  the  oldest  and  best 
known  department  stores  (“Blooming- 
dales”)  lately  used  a  lot  of  costly  space, 
ill  the  middle  of  an  ad.  announcing  an 
important  sale  of  furniture,  to  express 
its  disapproval  of  the  phrase  “commer¬ 
cial  honesty.”  Kaid  the  advertisement: 

"The  question  of  honesty  in  advertis¬ 
ing  is  not  open  to  quibbling.  There  is 
only  one  kind  of  honesty;  and  any  hon¬ 
esty  siqiplied  with  a  prefix  or  suffix  of 
any  kind  is  not  honesty,  but  dishonesty. 

“At  the  lieginiiing  of  our  August  sale 
of  furniture  we  make  this  explanation 
of  certain  trade  terms,  which  are  used 
praotieallj-  everywhere  and  by  every 
store  Immlling  furniture:  ‘Mahogany,’, 
when  used  in  describing  furniture,  means 
that  the  furniture  is  finished  with  a  ma- 
liogany  veneer,  which  is  used  to  beautify 
and  to  prevent  warping;  ‘maliogany  fin¬ 
ish’  means  that  the  wood  is  stained  and 
])(dished  to  resemble  mahogany;  ‘all  ma- 
liogany’  means  that  the  entire  construc¬ 
tion  is  mahogany;  ‘solid  mahogany’ 
means  that  the  furniture  is  constructed 
of  solid  pieces  of  mahogany.” 

LONG  DISTANCE  EDITING  SURE! 

(Cincinnati  Post  Issues  Extra  from  San 
Francisco  News  Office. 

The  San  Fraiieiseo  Daily  News,  on 
duly  22,  participated  in  tlie  publication 
Ilf  one  of  the  most  remarkable  editions 
of  a  newspaper  ever  printed  in  America. 
A  four-page  "extra”  of  the  Cincinnati 
Post  was  issued  from  tlie  Daily  News 
oU'ee.  ill  order  that  the  throng  of  Cin- 
eiiimiti  folks  taking  part  in  Cincinnati 
Day  exercises  at  the  Panama-Pacific  Ex¬ 
position  might  he  served  with  news  di¬ 
rect  from  honu-. 

It  was  eonsiderahle  of  an  undertaking. 
Ciiieiimati  is  2.3()tl  miles  away.  The  Cin- 
eiiiiinti  Post  could  not  send  its  staff  to 
San  Francisco;  eoii.sequently,  this  special 
edition  of  the  Post  was  edited  by  tele¬ 
graph.  over  the  Western  Union  wires. 
Editors  of  the  Post,  sitting  in  their  of¬ 
fice  on  Loiigworth  street,  Cincinnati,  di¬ 
rected  the  ])uhlieatioii  of  their  extra  edi¬ 
tion  ill  the  Daily  News  office  in  San 
Francisco.  This  is  said  to  he  the  biggest 
job  of  long-distance  e<litiug  ever  done  in 
the  United  States.  Thousands  of  copies 
were  jirinted,  for  distribution  at  the  Ohio 
Building  on  the  FLxposition  grounds  and 
among  the  Cincinnatians  at  the  hotels. 


On  the  Right  Track 

Tlic  l^iicciis  (Jouiity  News,  a  bright 
weekly  ]>uhlished  at  Springfield,  L.  I., 
takes  this  eommendahly  high  ground  in 
its  current  issue: 

“The  News  has  gained  so  rapidly  in 
eiieiilation  and  in  subscrilaMs  that  an 
clTort  is  about  to  he  made  to  secure  a 
real  vidume  of  advertising.  Much  of 
what  lias  been  published  may  he  traced 
to  the  efforts  of  friends  and  readers. 

“Some  advertising  was  offered  which 
wc  declined  to  permit  to  have  a  place 
in  our  columns.  The  News  goes  into  the 
homes,  and  we  want  our  advertising  col¬ 
umns  to  reflect  as  much  credit  upon  the 
communities  which  the  newspaper  seeks 
to  represent  as  do  the  news  items  which 
are  published  every  week.” 


A  “Round-Up  Day”  for  Detroit 

The  Detroit  News  and  the  Detroit 
Sunday  News-Tribune  are  kicking  up  a 
big  stir  with  preparations  for  their 
“Round-Up  Day”  Wednesday,  .'>eptem- 
her  1. 

A  thousand  hoys  are  working  to  get 
eight  new  three-month  subscribers  each, 
the  contest  being  open  to  every  agent 
and  carrier  within  1.50  miles  of  Detroit. 
The  “prize”  is  a  trip  to  that  city  for 
every  successful  Iwy  on  “Round-up  Day” 
—  all  expenses  paid. 

New  Offices 

The  Reciprocal  Exchange  announce* 
its  occupancy  of  new  offices  at  2ftth  and 
Wyandotte  street.  Kansas  City,  Mo. 


“ABOVE  BOARD  CIRCULATIONS” 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers'  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed. 


ALABAMA. 


NEWS  . Birmingham 

Average  circulation  for  1014:  Dally,  36,235; 
Sunday,  37.762.  Printed  2,207,884  Ilnea  more  ad¬ 
vertising  than  its  neareat  competitor  In  1914. 


CALIFORNIA. 

EXAMINER  . Loe  Angelea 

A.  B.  C.  Audit  reporta  show  largeat  Morning  and 
Sunday  circulation.  Greatest  Home  Delivery. 

BUU.ETIN  . San  Pranclaco 

THE  PROGRESS . Pomona 

GEORGIA. 

JOURNAL  (Clr.  57.531) . .TaUmU 

CHRONICI.E  . .Augusta 

LEDGER  . Oolnmbua 

_  ILLINOIS. 

HERALD  . .Joliet 

STAR  (Circulation  21,589) . Peoiia 

_  IOWA. 

REGISTER  &  LEADER . Dea  Molnea 

EVENING  TRIBUNE . Dea  Moiaea 

EsBential  to  covering  Dea  Moines  and  vicinity. 

THE  TLMES  JOURNAL . Dubuqu* 

SUCCESSFUL  FARMING . Pea  Molnea 


More  than  700,01X1  circulation  guaranteed  and 
proven  or  no  pay.  Mciiilicr  Audit  Bureau  of 
Circulations. 


_ KENTUCKY. 

MASONIC  HOME  JOURNAL...  I..LonIavlUa,  Ky. 
(Senil-Montbly,  32  to  IM  luigea.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  in 
the  world.  In  excess  of  90,000  copies  monthly. 

_  LOUISIANA. 

TIMES  PICAYUNE . New  Orteana 


MICHIGAN. 

PATRIOT  (No  Monday  lasne) . Jackson 

Average  three  months  ending  March  31,  1915: 
Dally,  11,349;  Snnday,  13,104.  Member  "Amer¬ 
ican  Newspaper  Pub.  Asa’n.”  "Gilt  Edge  News¬ 
papers,"  and  A.  B.  0. 


MINNESOTA. 

TRIBUNE,  Morning  and  Evening. ..  .Minneapolis 


MISSOURI. 


POST-DISPATCH . St.  Ixula 

Is  the  only  newspaper  in  its  territory  with  the 
hoaiitifiil  Uotograviire  Picture  Section.  CMreu- 
lation  first  six  months,  191i: 

Sunday  averajte  .  350.066 

Paily  snd  Sunday .  204.497 


MONTANA. 

MI.NER  . Butte 

Averasre  dally.  11,684;  Sunday,  17,971,  for  3 
rnonttis  ending  March  31st.  1915. 


NORTH  CAROLINA. 

SENTINEL  . . . . . . Winston-Salem 

April  Gov’t  report,  5.055.  Winston-Salem 
second  largest  city  In  North  Carolina. 


NEW  JERSEY. 


PRESS  (Circulation  7.945) . Aabnry  Park 


journal  . EUanbeth 


PRESS  CHRONICI.E  . Paterion 


COURIER-NEWS 


NEW  YORK. 


COURIER  &  KNOUIRER . Buffalo 

IL  PROGRESSO  iTALO  AMERICANO.New  York 


DAY . 

The  National  Jewish  Daily  that 
advertlaer  should  overlook. 

.New  York 
no  general 

NEBRASKA. 

TRIBUNE  . 

Circulation  A.  B.  C.  report,  5.040. 
wire  report  United  Press 

. .  .Hastings 
Full  leaned 

OHIO. 

PLAIN  DEALER . 

Cln'Ulatioii  for  Jiilv,  1915 

l^aily  . 

.Suuduy  . 

. .  .ClevelADd 

-  i:i2.tk»;; 

_  ItKJ.iHIl 

REGISTER  . 

. .  .Saodiiaky 

The  must  wideh'  tead  daily  published  Id 
Northern  Ohio  between  Cleveland  and  Toleilo. 


VINDICATOR  . Youngstown 


PENNSYLVANIA. 

TIMES  . 

DAILY  DEMOCRAT 

TIMES  LEADER  ... 

SOUTH 

CAROLINA. 

DAILY  Mail . 

SOUTH  DAKOTA, 


The  Sluu.\  Fulls  Dally  Press  Is  the  iiiediiiiu 
tbut  reaches  the  i>euple  in  the  towns  and  in  the 
country.  Largest  Sunday  paper  of  auy  town  its 
size  anywhere.  G.  Logan  Payne  Company,  New 
York  and  Chicago. 


TENNESSEE. 

BANNER  . . NaahTllle 

TEXAS. 


A.MBRIOAN  . Aoatln 

"I'hc  Twentieth  Century  Paper  of  Te.iaa"  is 
ahHoliitcIy  Inilependent,  printing  all  the  news  all 
th<  lime  and  printing  it  flrst.  Seventy  per  cent, 
city  circiilatiun  by  carrier. 


ENTERPRISE  . Bei.amOBt 

Covers  East  Texan  god  West  Lonlslana 


STAB-TELEGRAM  . Fort  Worth 

Net  Paid  Circulation.  3S.000  dally.  Over  50% 
more  net  peld  city  circulation  and  orer  6.000 
more  net  paid  Sunday  circulation  than  my  other 
paper  In  Fort  Wtrtb. 


CHRONICLE  . Hooatoil 

The  Chronicle  guarantees  a  circulation  of  35,000 
daily  and  45, OCX)  Sunday. 


I’OST  . Houston 

Over  80%  city  clrcnlatlon  to  regular  anbacrlb- 
ert  by  carrier.  I'he  "Homs  Paper”  of  South 
Texas,  30,000  guaranteed. 


TELEaRA.M  . Temple 

Net  paid  circulation  over  6.000. 

Utah: 

HERALD-REPUBLICAN . Salt  Lake  City 

_  yiRGINIA. _ 

DAILY  NEWS-RECORD . . . Harriaonburg 

In  the  famous  Valley  of  Va.  only  paper  In 

tbe  richest  Agricultural  County  In  United  States. 

_  WASHINGTON^ 

POST-INTELLIGENCER  . Seattle 


CANADA. 


ONTARIOl _ 

FREE  PRESS  . London 

DAILY  HERALD . Stratford 

I.argest  circulation  in  Perth  County.  Tbe 
paper  that  Perth  County  people  want  to  read. 


_ SASKATCHEWAN. _ 

PHOENIX  . : . Saakataon 


ROLL  OF  HONOR 


Th«  following  publieher*  guaranteo  circulation  and  willingly  grant  any  advortiaor 
tbo  privilege  of  a  careful  and  exhauatiTe  investigation. 


ILLINOIS.  _ 

SKANDINATEN  . Chleago 

INDIANA.  ____ 

the  AVE  MARIA . Wotra  Dame 

NEB^UUMU. 

niEIE  PRRSSB  (Clr.  128.3841 . Uocoln 


NEW  YORK. 

BCMJJBITINO  DBIXA  SERA . New  York 

PENNSYLVANIA. 

■nMtS  . Chaatar 

QUEBEC. _ ^ 

LA  PBBSSE  . Montreal 
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AD  FIELD  PERSONALS 

1*.  r.  Willis,  formerly  automobile  e<li- 
tor  of  the  Indianapolis  (Ind.  I  Star,  has 
Iteeii  i'hosen  vic-e-president  of  the  Thomp¬ 
son  Carroll  Advertising  Ageiiey,  of 
Cleveland.  Ohio. 

C.  Chandler,  manager  of  the  Am¬ 
sterdam  Advertising  Agenc.v,  of  Hoston. 
has  lieen  exploring  Vermont  by  auto¬ 
mobile. 

A.  W.  Hertmann  has  sins-eeded  C.  C. 
McManus  as  a<lvertising  representative 
for  the  St.  I^ouis  branch  of  the  Firestone 
Tire  and  Rubber  Co. 

I>.  W.  Kiddle,  for  several  years  con¬ 
nected  with  a  St.  Ix>uis  automobile  fac- 
t«ir.v.  has  joined  the  sales  force  of  the 
Welter  Motor  Car  (.'o.,  hs-al  dealers  for 
the  Stiidebaker  line. 

I’.  .1.  Flannery  has  become  a  member 
of  the  publicity  department  of  the  V-L- 
S-F].  For  the  past  five  years  he  has  Iteen 
(•oiiner.'ted  with  the  Xew  York  Review 
and  previous  to  that  was  with  the  Hrook- 
lyn  Itaily  Kagle. 

Kenneth  R.  Teft  will  assume  charge 
of  the  advertising  and  sales  deitartment 
of  the  I’al’ro  plant,  of  Lowville,  N.  Y., 
August  1.  .Mr.  Teft  has  been  connected 
with  the  Vogue  the  past  six  j-ears,  acting 
as  representative  of  the  Vogue  and  Van¬ 
ity  Fair  of  the  Vogue  Company,  of  Xew 
York  ('ity. 

T.  E.  .larrard.  vi<e-presideiit  of  the 
Ap|>erson  Itros.  .\utomobile  Comjiany. 
Kokomo.  Ind..  is  in  charge  of  the  sales 
department,  .\ssisting  him  will  be  .1.  11. 
Xewmark.  who  also  continues  in  full 
<-liarge  of  the  advertising  department. 

.V.  Foster  (Jeorge  has  joined  the  ad¬ 
vertising  staff  of  the  Xew  York  (Jlobe. 

(Jordon  Mory,  formerly  manager  of  the 
sales  promotion  department  of  the  Xiag- 
ara  Cho<<date  (Jompany,  has  been  ap- 
pointMl  advertising  manager  of  the  Xew 
England  Mercantile  Company,  of  Hoston. 

(J.  Rooker,  advertising  manager  of 
the  Fort  William  (Ont. )  Times-.Iouriial. 
has  resign»*<l  in  order  to  join  the  Cana- 
<lian  exjieditionary  force. 


I.N  THE  AD  FIELD 

Clic<niot  Club  (iinger  .\le  has  received 
the  unqualified  endorsement  of  Alfred 
W.  McCann,  the  i»ure  food  exitert  of  the 
Xew  York  (Jlobe.  He  finds  that  tlie  ma¬ 
terials  are  of  the  highest  quality,  manu¬ 
factured  in  a  cleanly  fashion  and  that 
(he  washing  of  the  bottles  is  most  thor¬ 
ough. 

The  campaign  to  advertise  Detroit 
which  is  being  engineere<l  by  the  local 
Isiard  of  trade,  is  progressing  well.  T.  C. 
Ray.  se<-retary  of  the  Wind.sor  Hoard  of 
'I'rade.  has  t)een  given  the  promise  of  $(>It) 
toward  the  advertising  campaign.  This 
amount  represents  the  subs<Tiptions  of 
only  a  few  of  the  large  manufacturing 
(•oncerns  in  the  cit.v.  It  is  the  object  to 
coller-t  $2,000.  which  will  be  spent  in 
advertising  the  city,  and  its  advantages 
to  manufacturers  in  the  hope  of  induc¬ 
ing  many  to  locate  in  the  Irorder  city 
during  the  coming  year. 

The  following  changes  are  announced 
in  the  A.  .McKim  .\dvertising  .Vgency  of 
Canada  :  W.  H.  Somerset,  who  for  thir- 
teens  years  has  been  manager  of  the 
Toronto  branch,  now  comes  to  Montreal 
as  second  vice-president  to  suirerintend 
the  business  of  the  branches  and  as¬ 
sist  Mr.  M<'Kim.  whose  time  will  more 
than  ever  be  devoted  to  the  clients  of 
the  firm.  Crmn.  T.  Pearce,  until  a  few 
weeks  ago  general  manager  of  the  Toronto 
Daily  News,  and  a  very  popular*  To¬ 
ronto  man.  succeeds  Mr.  Somerset  as 
manager  of  the  Toronto  branch. 


Departing  Editor  Feted 

A  farewell  party  was  given  ,Tiily  24 
at  I>iwville,  X.  Y..  in  honor  of  Harold  C. 
Stephenson  of  Syracuse,  who  for  the  last 
year  has  lK>en  the  manager  and  editor 
of  the  Ix)wville  Herald  and  who  will  go 
to  Montreal  August  1  to  assume  his  du¬ 
ties  in  the  advertising  department  of  the 
Montreal  Daily  Mail  and  Evening  Xews. 
The  out  of  town  guests  were:  Ambrose 
Durkin.  Leonard  Spencer.  Reginald  New¬ 
ton.  Richard  Buck.  Henry  Kimball,  Lott 
Peck.  Robert  Eager,  Howard  Caldwell, 
.lohn  Purcell,  Floyd  Reeves  of  Water- 
town  and  Blye  Dodds  of  Goiivemeur. 


WILY  ADVERTISER  PUNISHED 

.4n  Advertisement  of  a  Horse  in  the 
Boston  Papers  Makes  Trouble. 

For  the  second  time  this  year  a  “truth 
in  advertising”  case  has  been  brought 
la-fore  the  courts  of  Attleboro,  Mass. 
William  E.  Haley,  of  S'S  Beacon  street, 
Somerville.  Mass.,  was  arrested  last  week 
by  State  -Vgent  H.  A.  Perr>-  of  Mans¬ 
field  on  a  charge  of  fake  advertising  and 
appeared  in  the  Attleboro  District  Court. 

Dn  June  27  Haley  advertised  a  horse 
for  sale  in  a  Boston  newspaper  and 
(Jeorge  Gorman,  an  Attlelioro  milk 
d«aler.  went  to  Somerville  and  made  a 
bargain  for  .$1()0.  On  the  road  to  Attle¬ 
boro  tin-  horse  went  lame  and  according 
to  a  veterinary,  who  was  called,  one  of 
its  feet  was  ready  to  drop  off.  Agent 
1  eriy  killeil  tlie  animal. 

Agent  Perry  alleges  that  the  same  ad 
from  Haley  appeared  each  Sunday  since. 
On  l>eing  arraigneil.  Haley  pleaded  nolo 
and  received  a  $2.'>  line.  Restitution  of 
.$100  to  Mr.  Gorman  was  ordered.  This 
is  the  seco’id  “truthful  advertising”  case 
to  be  brought  in  the  Attleboro  court 
this  year. 

NOVEL  ADVERTISING  SERVICE 

Feature  Page  Ideas  Supplied  to  Adver¬ 
tising  Departments. 

Edward  Paysou  Critcher,  of  lOJ  West 
W'nshington  street,  Chicago,  is  offering 
to  newspai»er  publishers  a  novel  adver¬ 
tising  service.  He  says; 

“There  are  hundreds  of  exts-llent  ad¬ 
vertising  features  or  sitecial  pages  that 
appear  in  the  different  newspaiiers 
throughout  the  country  every  year,  but 
no  one  sees  them  but  the  exchange  editor 
— and  what  does  he  know  about  advertis¬ 
ing?  So  into  the  waste  basket  they  go, 
and  the  paper  loses  thousands  of  dollars 
yearly. 

“I  furnish  any  advertising  department 
with  live,  up-to-date  and  seasonable  fea¬ 
ture-page  advertising  ideas  t  months  in 
advaiu-e).  with  full  instructions  to  the 
advertising  manager,  so  that  his  adver¬ 
tising  solicitors  are  i)repared  to  go  out 
and  sign  new  business  at  regular  adver¬ 
tising  rates.” 


LIVE  AD  CLUB  NOTES 

The  ptiblishers  of  Detroit  are  takitig 
steps  to  organize  a  department  of  the 
local  Adcraft  Club  for  themselves,  which 
shall  lie  known  as  the  publishers’  divi¬ 
sion.  The  branch  will  be  a  part  of  the 
reorganization  ])lan  recently  jK-rfected  by 
Walter  Q.  Cole,  assistant  secretary  of 
the  board.  Matters  <if  particular  interest 
to  publishers  as  well  as  general  activities 
along  these  lines  will  lie  referred  to  this 
department,  which  will  also  act  as  an 
advisory  board  to  the  directors  of  the 
club. 

R.  L.  Polk,  Jr.,  of  R.  L.  Polk  &  Co., 
was  elected  chairman  at  the  meeting, 
and  the  organization  will  be  perfected 
at  a  session  which  will  l)e  held  dttring 
the  first  week  in  September,  i 

Tttcked  awav  snugly  in  twenty-five 
automobiles  the  memlx-rs  of^  the  Mil¬ 
waukee  .Vdvertisers  Club  went  rolling 
over  to  their  first  outing  on  the  after¬ 
noon  of  July  24.  at  Siever’s  Grove  on 
the  Milwaukee  river.  The  picnic  which 
was  most  successful,  will  be  made  an 
annual  feature. 

The  Omaha  Ad  Club  intends  to  en¬ 
courage  Omaha  women  who  are  active 
in  the  advertising  business  to  join  the 
club.  At  present  but  four  women  are 
meinlK-rs.  and  it  is  hoped  that  l)efore 
many  more  meetings  are  held  that  this 
number  will  Ik*  considerably  increased. 
The  subject  came  up  at  a  recent  meet¬ 
ing  at  the  Commercial  Club,  when 
Charles  Docherty,  Tom  Devaney,  Charles 
AjTes.  Victor  White  and  T.  L.  Combs, 
who  were  Omaha  delegates  to  the  na¬ 
tional  convention,  gave  short  talks  on 
ideas  they  had  pickM  up  at  the  fTiicago 
meeting. 

A  campaign  to  increase  the  popula¬ 
tion  of  S’t.  I.oiii8  by  taking  in  near-by 
suburbs  in  the  county  will  be  started 


by  the  Advertising  Club  of  St.  Louis. 
'I  he  principal  speakers  will  be  4Iayor 
Kiri.  Francis  M.  CVirlee  and  (Jeorge  S. 
Johns.  A  committee  probably  will  be 
appointed  to  confer  and  work  with  the 
Business  Men’s  League.  Walter  S.  Don- 
ahlson,  president  of  the  club,  will  pre¬ 
side  and  outline  ]ilans  fur  the  campaign. 
.Announcements  have  la-en  sent  out  by 
John  S.  Harris,  chairman  of  the  arrange¬ 
ment  committee,  of  the  steamboat  ex¬ 
cursion  of  the  club,  telling  of  some  of 
the  “stunts”  that  will  Ire  given  on  the 
night  of  the  excursion,. -August  9,  on  the 
Steamer  Belle  of  the  Bends. 

At  a  recent  meeting  of  the  Joliet  Ad¬ 
vertising  Qub  a  resolution  providing  for 
the  following  features  was  unanimously 
adopted.  The  development  of  ailvertis- 
ing  research  work  in  Joliet.  The  ap¬ 
pointment  of  a  special  committee  for  ex¬ 
tension  work  in  towns  adjacent  to 
•loliet.  -A  campaign  to  have  a  distinctive 
•  name  selected  for  the  new  penitentiary 
site.  These  prospective  activities  and  other 
suggestions  were  brought  out  in  what 
mcmiM'rs  said  was  one  of  the  most  in¬ 
structive  programs  the  club  has  enjoyed 
this  year. 

"Ship  C*liannel  Happenings”  is  the 
title  of  a  little  Irooklet  being  printed 
by  the  Houston  .Ad  Club  for  circulation 
among  all  advertising  chibs  west  of  the 
Mississippi  river  and  east  of  the  Rocky 
Motintains.  inviting  them  to  send  rep¬ 
resentatives  to  the  celebration  on  .Au¬ 
gust  19  of  the  arrival  of  the  first  ship 
from  New  York. 

C.  S.  Clark,  former  Second  Vice  Presi¬ 
dent  of  the  Cincinnati  .Ad  Club,  was 
electetl  President  of  the  Organization  at 
the  annual  meeting  recently  at  the  Zoo. 
Mr.  Clark  headed  both  the  Red  and  the 
Blue  tickets.  The  others  selected  were 
L.  K.  Opiienheimer,  First  Vice  President; 
Joseph  Schmidt,  Second  Vice  President ; 
.1  D.  Williams,  Recording  Secretary; 
W.  F.  Chambers.  Treasurer;  Joseph  R. 
Tomlin.  Financial  Secretary ;  .A.  deMont- 
luzin.  Retiring  President  and  Clarence 
W.  Payne,  for  Directors.  Seventy-six 
votes  were  cast. 


NEW  AD  INCORPORATIONS 

Xew  A’ork  City. — .A.  G.  Bushnell  Co., 
advertising,  publishing,  printers.  $10.fKt0: 
•Tames  K.  Reid.v.  .Tames  FJ.  Wilkinson. 
.Alliert  G.  Bushnell.  T)  Beckman  street. 

CixdxxATi.  Ohio. — United  States 
Depot  .Advertising  Company.  Cincinnati. 
$2.r»(>f» ;  by  George  W.  Barnes.  .lames 
Ga.vle  and  Albert  H.  Morrill. 

WiLMiXTON.  Dei.. — Co-operative  .Ad¬ 
vertising  Co..  $1..’»fH).(KXI ;  to  acquire  ad¬ 
vertising  space  and  all  plans  and  devices 
liertaining  thereto;  Herbert  E.  Latter. 
Xorman  P.  Coffin.  Clemen  Megner,  all  of 
Wilmington.  Del. 

Xew  A’ork  City. — .A.  G.  Bushnell  Co., 
advertising,  ptiblishing.  printers.  $10.(XNI; 
.Tames  K.  Reidy,  .Tames  E.  Wilkinson. 
.Albert  G.  TTushnell.  Beckman  street. 


Two  Agency  Mergers 

The  Honig  .Advertising  Company  and 
the  ('ooper  Advertising  Company,  of  San 
F'rancisco,  have  been  incorporate«l  under 
the  name  of  the  Honig-Cooper  Company, 
with  I>ouis  Honig  as  president  and  F''rank 
Cooper  as  vice-president.  The  Ralph  .A. 
Sweet  Advertising  .Agency,  of  Bingham¬ 
ton.  X.  X..  has  been  merged  with  the 
Wylie  B.  .Tones  Advertising  .Agency  of 
the  same  city. 


PUBLISHER’S  NOTICE. 

SulMcrlptlon:  Two  Dollars  a  year  In  the 
rotted  Stajea  and  rnlonial  Poaseasione.  |2.50  a 
.vear  In  Canada  and  $3.(X)  foreign. 

It  la  BUggeated  that  the  publication  ahonld 
he  mailed  to  the  home  addreoa  to  insure  prompt 
deliver.v. 

The  Editor  aud  Publisher  page  contains  672 
agate  lines,  168  on  four. 

The  columns  are  13  picas. 

Advertising  Rates:  Transient  Display,  25c. 
an  agate  line. 

I-iheral  discounts  are  allowed  on  either  time 
or  space  contracts. 

Small  advertisements  under  proper  classiflca- 
tion  will  be  charged  as  follows;  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line;  Business  Op- 
iwrtunity  and  Mlsrellsneoiis.  twenty-five  eents 
a  line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 


Publishers’  Representatives 


BUDD,  THE  JOHN,  COMPANY, 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G,  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St.,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


VERREE  &  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  962. 


WARD,  ROBERT  E., 
Brunswick  Bldg.,  New  York. 
Advertising  Bldg.,  Chicago. 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


BRICKA,  GEORGE  W.,  Adv.  Agent, 
114-116  East  28th  St.,  New  York. 
Tel  9101-9102  Mad.  Sq. 


FRANK.  ALBERT  &  CO„ 

26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY, 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H., 

Marbridge  Bldg. 
Tel.  Greeley  1677-78. 


THE  BEERS  ADV.  AGENCY, 
Latin-American  “Specialists.” 
Main  Offices,  Havana,  Cuba. 
N.  Y.  Office,  Flatiron  Bldg. 


The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  news-stand*: 

Xew  York— World  Building.  Tribnne  Bnlld- 
ing.  Park  Row  Building,  140  Nassau  streat. 
Manning's  (opposite  the  World  Building),  83 
Park  Row;  The  Woolwortb  Bnlldlng,  Times 
Building,  Forty-second  Street  and  Broadway,  at 
basement  entrance  to  Snbway;  Brentano’s  Book 
Store,  Twenty-sixth  Street  and  Fifth  Avenne 
and  Mack’*,  opposite  Macy'a  on  Thirty-fourth 
Street. 

Philadelphia — L.  O.  Ran,  7th  and  Cbeatsot 
Straet*. 

Pittsburgh— Davit  Book  Shop,  416.,  Wood 
.Street. 

Washington,  D.  C. — Bert  E.  Trenia,  511  Four¬ 
teenth  Street,  X.  W.  , 

Chicago— Post  Oflicc  News  Co..  Monroe  Streat. 

Cleveland — Sebtoeder’a  Newt  Store,  Superior 
Street,  opposite  Post  Offlee. 

Detroit — Solomon  News  Co..  66  Lamed  Street, 
W. 

San  Franclaco— R.  J.  Bldwell  Co..  742  Market 
Street. 
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NEW  ENGLAND  LEADS  IN  DOZENS 

OF  LINES  OF  MANUFACTURE 

Advertising  Campaigns  in  New  England  Can  Be  Made  Intensive  in  the  Truest  Sense  of  the  Word  and  Can  Be 
Carried  Through  with  the  Highest  Etficiency  and  a  Minimum  of  Expense. 

By  HENRY  B.  HUMPHREY 


For  the  manufacturer  of  goods  on 
sale  in  the  shops  the  most  satisfac¬ 
tory  territory  in  which  to  advertise  is 
the  manufacturing  community  with 
its  population  concentrated  around 
the  shopping  centres. 

When  the  activities  of  the  manu¬ 
facturing  community  are  diversified 
another  advantage  develops  in  addi¬ 
tion  to  the  concentration  of  buyers. 
And  that  is  insurance  against  gen¬ 
eral  business  depression. 

Xew  England  is  really  an  ideal 
field  for  general  publicity  advertis¬ 
ing.  Its  people  are  grouped  as  the 
advertisers  would  have  them  placed 
with  relation  to  the  most  economical 
methods  of  trading.  They  are  read¬ 
ers  of  advertising.  They  receive 
large  incomes. 

It  is  worth  while  looking  into  the 
diversity  of  manufacturing  that 
serves  to  protect  the  community 
from  such  widespread  and  long  con¬ 
tinuing  periods  of  depressions  as  come 
occasionally  to  other  sections  of  the 
country,  and  that  completely  upset 
advertising  campaigns  in  those  sec¬ 
tions. 

Hard  times  in  no  one  line  of  man¬ 
ufacture  will  ever  cripple  New  Eng¬ 
land  !  She  leads  not  in  two  lines,  but 
in  dozens  of  lines  of  manufacture. 

To  Ite  specific,  New  England  is 
first  in  the  production  of 

Textiles  Textile  Alacliinery 

B(K)ts  and  shoes  Shoe  Machinery 

Leather  Rubber  Goods 

Jewelry  Fine  Watches 

Silverware  Hosiery 

Plated  ware  Silk  Goods 

Firearms  Brass  Goods 

Ainmnnition  ( of  output  of 

Cutlery  U.  S.) 

Confwdionery  Bronze  Goods 

Chocolate  *  Wire  Goods 

Fine  Paper  (Tlocks 

( V.  of  output  of  Foundry  and  Ma- 
U.  S.)  chine  Shop  Prod¬ 

ucts. 

She  has  extensive  plants  that  are 
famous  for  the  quality  and  the  quan- 
titv  of  their 


MASSACHUSETTS. 


Pianos 

Organs 

Ftirniture 

Typewriters 

Sewing  Machines 

Seales 

Pottery 

Wagons 

Toilet  Preparations 

Automobiles 

I.Amps 

Stoves 


Machinery 

V'arnish 

Carriages 

Glue 

Locomotives 

Cigars 

Clothing 

Hats 

Shirts 

Collars 

Corsets 

Buttons 


Boston  Journal  (M). 


Boston  Transcript  (E) . 
Fall  River  News  (E)  . . 
Fitchburg  Sentinel  (E) 


Lawrence  Telegram  (E). 
Lawrence  Tribune-Eagle 

(M  &  E  comb) . 

Lowell  Courier-Citizen  . 

Lynn  Item  (E) . 

Lynn  News  (E)  . 


Mercury  (ME)  . 

Springfield  Daily  News  (E)  . . . 

Springfield  Union  (MES) . 

Taunton  Gazette  (E) . 

Worcester  Gazette  (E)  . 

Worcester  Telegram  (MS) - 


Population,  3,605,522. 

RHODE 

Pawtucket  Times  (E) . 

Providence  Bulletin  (E) . 

Providence  Journal  (MS*) . . . . 
Providence  Tribune  (E)  . 


Rhode  Island  totals  . 
Population,  591,215. 


Circulation 

2,5001 

10,000 1 

377,419 

.35 

.35 

226,823 

.30 

.30 

164,808 

.28 

.25 

53,816 

.16 

.125 

425,943 

.40 

.40 

28,911 

.15 

.15 

7,153 

.02 

.02 

4,812 

.0172 

.0129 

**15,000 

.0285 

.0285 

8,986 

.0286 

.016 

11,613 

.03 

.02 

16,182 

.03 

.03 

13,004 

.0536 

.0357 

8,694 

1 

.0357 

.0207 

20,900 

.03 

.03 

14,159 

.0357 

.025 

27,370 

.07 

.06 

*5,917 

.0215 

.015 

25,188 

.045 

0.35 

26,299 

.05 

.05 

.  1,480,313 

2.1358 

1.9738 

ISLAND. 

21,367 

.05 

.0325 

49,248 

.09 

.09 

Portland  Argus  (M) _ 

Portland  Express  (E) . . . 
Waterville  Sentinel  (M) . 


MAINE. 

7,258 

19,382 

5,558 


Hardware 

Tools 

Locks 


Combs 

.Soap 

Printing  Presses 


Maine  totals  .  32,198  .09487  .06745 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  .  26,593  .08  .05 

Population,  438,662. 

VERMONT. 

Burlington  Free  Press  (M) _  9,814  .0228  .0157 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

(E  &  M)  .  ***25,000  .065  .  .045 

Bridgeport  Standard  (E) .  8,400  .035  ‘  .015 

Danbury  News  (E) .  6,168  .0118  .0118 

Hartford  Courant  (MS) .  15,984  .06  .035 

Hartford  Post  (E) .  13,500  .025  .02 

Hartford  Times  (E) .  23,901  .06  .04 

Meriden  Journal  (E) .  4,722  .025  .0143 

Meriden  Record  (M) .  5,963  .0357  .015 

New  Haven  Journal-Courier  (M)  12,020  .03  .025 

New  Haven  Union  (E) .  16,076  .05  .03 

New  London  Day  (E) .  7,793  .0285  .0171 

New  London  Telegraph  (M) . .  3,550  .00857  .00714 

Norwich  Bulletin  (M) .  9,210  .04  .018 

Connecticut  totals  .  152,287  .47457  .29334 

Population,  1,114,756. 

New  England  totals .  1,811,714  3.06  2.64 

*Government  statements,  October,  1914. 

**Publishers’  Statement. 

***Government  Statement  and  A.  B.  C. — M.  &  E.  Combination. 
Other  ratings  Government  statements,  April,  1915. 

Population  for  New  England,  6,874,147. 


Turning  our  attention  to  the  states 
that  make  up  the  New  England 
group  we  find  that 

Maine,  according  to  the  industrial 
census  of  1909,  operated  3,540  manu¬ 
facturing  establishments  with  an  an¬ 
nual  production  worth  $176,029,000. 

Massachusetts,  in  seventh  place  as 
regards  population,  stands  fourth 
among  tlie  states  in  the  total  value 
of  manufactures.  She  produces  about 
.$4(MI.0(K».000  worth  of  boots,  shoes 
a  ml  cotton  goods  every  year.  In 
100!)  her  woolen  goods  output  sold 
for  .$141,906,000. 

Connecticut  produces  nearly  half 
of  all  the  brass  goods  made  in  the 
I  nittsl  States,  and  over  two-thirds 
of  all  the  firearms,  ammunition,  sil¬ 
ver  plated  ware  and  other  lines. 

•  Tliis  state  ranks  12th  in  the  value 
of  manufactured  products.  Its  4.251 
factories  in  1909  transformed  mate¬ 
rial  costing  .$257,259,000  into  finished 
pnaluct  worth  .$41)0.272,000.  Con¬ 
necticut  factories  are  creating  greater 
wealth  today  than  ever  before. 

RluKle  Island  has  the  densest  popu¬ 
lation  of  any  state  in  the  Union.  It 
leads  all  the  states  in  the  prorluction 
of  jewelry,  is  second  to  Massachu¬ 
setts  in  the  cotton  goods  industry, 
ami  is  third  in  the  production  of 
woolen  fabrics.  Its  factories,  like 
those  of  Massachusetts  and  Connec¬ 
ticut.  specialize  on  a  great  variety 
of  lines. 

\  ermont  and  Xew  Hampshire  are 
by  no  means  entirely  devoted  to 
agriculture  and  summer  hoarders. 

In  1999.  Vermont  carried  on  1.958 
factories  with  a  total  output  worth 
$(18,319,009.  Xew  Hampshire  in  the 
same  year  turned  out  .$42,879,000 
worth  of  cotton  goo<ls.  .$5,498,000 
worth  of  woolen  goods,  $11,212,000 
worth  of  paper  and  pulp,  and  .$10.- 
292.9(K)  worth  of  lumlier.  The  state 
has  many  other  lines  of  importance. 

No  Other  territory  of  equal  .size  is 
so  well  protected  against  general  de¬ 
pression  ;  no  other  section  has  its  dis¬ 
tributing  points  for  nationally  adver- 
ti.sed  goods  of  equal  character  and 
number,  and  no  other  .section  has  so 
many  first  class  newspapers  covering 
it  .so  thoroughly. 

Advertising  campaigns  in  New 
England  can  be  made  intensive  in 
the  truest  sense  of  the  word  and  can 
be  carried  through  with  the  highest 
efficiency.  Study  the  field,  the  pa¬ 
pers  and  the  rates,  Mr.  Advertiser, 
and  .see  what  New  England  papers 
will  do  for  vou. 


Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro 
rata  basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

The  42  leading  New  England  dailies  listed  on  this  page  offer  1,811,714  circulation  at  $2.64  a  line,  or  over  400,000  more  circula¬ 
tion  at  about  one- third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  the  New  Elngland 
territory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate, 
Suite  1117  World  Building,  New  York.  Phones  Beekman  4330,  4331. 
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AND<U-(, 


EST  NEWSPAPER. 


leads  all  competitors  in  gains  during  July — an|off  month 

These  are  the  figures  compiled  by  the  Statistical  Department  of  the  New  York  Evening  Post 

DAILY  AND  SUNDAY  (In  Agate  Lines) 

1915  1914  Gain  Loss 

American  -  -  -  -  8.6  574,792  642,249  67,457 

Brooklyn  Eagle  -  -  9.3  621,458  658,213  36,755 

Evening  Journal  -  6.1  405,664  467,013  61,349 

Evening  Mail  -  -  -  3.9  263,573  270,443  6,870 


American  -  -  - 
Brooklyn  Eagle  - 
Evening  Journal 
Evening  Mail  -  - 
Evening  Post  -  - 
Evening  Sun  -  - 
Evening  Telegram 
Evening  World  - 
Globe  (Evening)  - 
Herald  .... 

Press  . 

Staats  Zeitung  - 
Standard  Union  - 

Sun . 

Times  -  -  -  - 
Tribune  .... 
World  .... 

Totals 


8.6 

9.3 
6.1 
3.9 
3.5 

4.3 
6.8 
44 

5.3 

7.8 

2.4 

4.3 

5.4 

3.8 
9.7 
3.3 

11.1 


574,792 

621.458 
405,664 
263,573 
237,128 
287,754 
452,438 
292,219 
355,001 
515,963 

162.459 
287,456 
364,870 
255,986 
650,225 
223,271 
742,906 


642,249 

658,213 

467,013 

270,443 

228,485 

267,109 

480,583 

343,217 

259,395 

591,704 

245,869 

301,461 

434,059 

247,862 

639,211 

170,721 

778,412 


8,643 

20,645 


95,606 


8,124 

11,014 

52,550 


6,693,136  7,026,006 


28,145 

50,998 

75,768 

83,410 

14,005 

69,189 


35,506 

332,870 

Decrease 


Total  Globe  gains  for  seven  months  ending  July  31st 

590  945  Agate  Lines 

which  is  more  tha  three  times  the  total  gains  of  the  other  New  York 


eveninj^  newspapers  for  the  same  period 

Total  losses  morning  papers  for  the  last  seven  months  -  3,394,757 
“  gains  “  “  “  “  “  “  “  -  -  230,589 

net  loss  morning  papers  “  “  “  “  “  -  .  3,164,168 

Total  losses  evening  papers  for  the  last  seven  months  -  1,446,490 
“  gains  “  “  “  “  “  “  “  -  -  960,713 

net  loss  evening  papers  “  “  “  “  “  .  .  485,777 

Plain  figures  show  the  growing  tendency  to  use  Evening  Newspapers 

O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


CHICAGO 
Tribune  Bldg. 


Member  Audit  Bureau  of  Circulations 


NEW  YORK 
Brunswick  Bldg. 


rl'. 


